WEATHER-BIRD SHOES 





I'M A WEATHER-BIRD SHOE... 
WEATHERIZED TO STAND ALL 
KINDS OF TOUGH WEATHER ! 








NATIONAL VOICE OF THE TRADE 





I'M THE WEATHER-BIRD 
TRADE-MARK. ILL K.O. 
DUSTY ORY IN A 
NEW, 2am 


) 


Weatner-Birpo 


WEATHER-BIRD DEALERS MAKE 
MORE MONEY BY ADVERTISING 


WEATH i 


Weather 4, 


for Boys and Girls 


PETERS SHOE COMPANY 
Division of International Shoe Company 
St. Louis 3, Me. 
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THAT MEASURES 
UPPER LEATHERS 


Years of recognized leadership 
have established the fact that 
all upper leathers are compared 
with the quality and perform- 
ance of Tandrite Calf. 


Beginning with the selection 
of skins and proceeding step 
by step, the Color and Finish of 
Tandrite provide proof that 


nothing finer in leathers has 


ever been achieved. 








Open toe sling strap in 
Tandrite Calf No. 313 Red. 
Smart all-over perforations ; 

21/8 Cuban heel. 
Made by 


LOUIS H. SALVAGE 
SHOE CO., INC. 
Manchester, N. H. 
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No hesitation for Holland- 
Racine Dealers — no sireel They 
step right out on their own, knowing 
that nothing can beat their Holland- 
Racine pace setters in style. And 
when each sale is made they know 
they've made a catch which doesn't 
get off the line. No company stores 
to gaff their customers! Holland- 
Racine is their protector, not their 
competition. 





























guts 


NATIONALLY ADVERTISED IN 
POST - COLLIER’S - LIBERTY - ESQUIRE 


THE male 
TwE “ 
‘) Swot a] 
vee COmPORT FOR EH HOLLAND RACINE SHOES, mC. 


FOR INDEPENDENT DEALERS ONLY . . . Three comprehensive, Nationally Adver- 
tised lines — and as the ads say: sold by independent dealers who are professional 
hands at shoe fitting; double assurance of foot happiness. 


HOLLAND-RACINE SHOES, ine. nicuican 
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‘G. LEVOR & CO., INC. ¢© GLOVERSVILLE, N. Y. 











brides are BIG business 


We don’t cry at weddings, we beam... 
iis we’ve had our fine hand in the whole proceedings! 
First, we make our reader the best-groomed, best-dressed girl in 
the office brigade. Next, we coach her in cooking and decorating 
and planning a home. So naturally,he pops the question. 
When that solitaire appears, we track down a trousseau for her. 
Since more than half of Glamour’s 2,400,000 readers are single... 
there’s plenty of wedding-bell business ahead for our advertisers. 


Are you getting your share of this profitable 






young market? You will, if 


you tell your story in 


GLAMOUR 


the magazine for the girl-with-a-job 









@iPes, THE CONDE NAST PUBLICATIONS tne 
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@ Gone are the days when a welt shoe meant 











a heavy shoe. Walk-Over welts, called 





“Easi-Gaits,” are light as a breeze! High, 
medium or low heels in a wide variety 

of crisp, tailored styles. And Walk-Over 
designers have solved the problem of making 


a sling-back welt that really fits! 


New York Sales Rooms 
Marbridge Building —822 and 906 


0 


ile he Sree 


Walk-Over Women’s Shoes $8.95 to $12.95 +* Geo. E. Keith Company, Brockton 63, Mass. 


NATIONAL FOOT HEALTH WEEK 
MAY 18—25 
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MRS. ADAMS HAS TRIM ANKLES any man would ad- 
mire. Before I realized it I said, gazing at them, 
“They’re as pretty as any I’ve ever seen!” 
“Yes, they really are pretty,” she agreed naively, U 
& 
| 


oe 


... and they’re such comfortable shoes.” 

I smiled with relief. “And that’s not your imagina- 
tion, Mrs. Adams,” I said, “These shoes have plat- 
forms of Armstrong’s Cushion Cork.” 

Her curiosity was aroused, “Cushion Cork—what’s 
that?” she asked. is 

“It’s a springy, lightweight material that cushions 
your foot,” I said. “It eases breaking-in, too.” Then | ' 
explained how Cushion Cork insulates against heat 
and cold . . . allows air to circulate with every step 
... provides lasting comfort. 

“They are comfortable,” she said as she walked 
down the aisle. “My husband was right. You can give 
me style . . . and comfort, too. I'll keep these on.” 

As she was leaving the store, I said, “Give my re- 
gards to your husband—and stop in with him next 
time.” Bill, you see, has been my best customer for 
years. Incidentally . . . it was the same Cushion Cork 
comfort story that sold him! 

Even though wrap-ups come quickly these days, | 
want my customers to have something to remember me 
by. By selling them Cushion Cork today, I'll keep them 
coming back tomorrow . . . when shoe supplies are 
normal again. 

* +. * 


BUILD TOMORROW'S SALES TODAY by telling the 
Cushion Cork story of extra comfort to every cus- 
tomer who walks into your store. Be sure to specify 
Cushion Cork on your next order. Resilient Cushion 
Cork is available in men’s, women’s, and children’s 
shoes—used as midsoling, filler piece, platform, and 
in combination with insoling. Armstrong 
Cork Company, Shoe Products Department, 
9605 Arch Street, Lancaster, Pennsylvania. 


Coashean Conk. 


ADDS COMFORT TO EVER 








ARMS TRONG’S SHOE PRODUCTS 
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Balanced 
Three Point Fitting 





women the foot comfort they want. 


Dr, Hiss Shoes to retail of $8.95 and $11.50 
3 ugh: ‘. ‘ rm re ‘ 





IRVING DREW CORPORATION, LANCASTER, OHIO 
New York, 746 Marbridge Bldg. 





easier while also giving 






Drew Arch Rest Shoes to retail at $8.95 and $10.95 






















_- ~ sits 
“ wher- 
eve rd pis’ required Celastic 
answers the need of the shoe manufacturer 

for careful definition of toe outline. It’s the 
responsiveness of Celastic to the toe lines of 

the last, its structural strength, that make 
Celastic important to toe styling. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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the NEW shoe for the 
men’s MASS market 






MR. LOW PRICE 







The customer you must depend upon 


for VOLUME at a profit is Mr. Medium 






Price. For him we designed the new 








. Randcraft Shoe... 





a brilliant example 






of quality at a modest price. In the 







days to come, with continued high retail- 






ing costs and price ceilings, this new 


line will offer you a real cushion 







from the squeeze. Watch the growth 


in popularity of the new Randcraft 






Shoe . . . and of its price tag! 








tela t Ghasne RAND DIV. OF INTERNATIONAL SHOE COMPANY - ST. LOUIS 3, MO. 
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Tarral Thavelore represent the integrity of a firm that 


has been manufacturing shoes for 63 years. 


THE H. C. GODMAN CO., coLumeus 16, OHIO 
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- §@©=—_—rdDurring 1946, 
YOUR CUSTOMERS will be told 


. 57,376,000 Times 
LANOLIZE 


YOUR SHOES with 


es QUIRE BOOT 
POLISH 


for that 


MOH GSE BLASS SRB * 


in these National Magazines 


Plus—Localized Radio, Newspaper and 
Car Card Advertising 


A Product of KNOMARK MFG. CO., INC., 214 Taaffe Place Brooklyn 5, N.Y 


“ae 
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QUOTING A TYPICAL CONFORMAL DEALER... 


“MORE Repeats WITH CONFORMALS 


THAN ANY OTHER SHOE 1! EVER SOLD” 


Enthusiastic Conformal Dealers the country-over 
point to the frequency of repeat and recommend- 
ed sales when praising Conformal performance. 


They also praise Conformal for .. . 


& Can't-Be-Copied Patented Plastic 
Insole that assures custom-fitted 
comfort to each individual foot. 


€ Styling with a smart, chic note. 


While we cannot serve new accounts today, as 
soon as conditions permit we will. Write now 
for details about the Conformal franchise. 


&. 


CONFORMAL FOOTWEAR CO 


ION INTERNATIONAL SHOE 
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No other shoe sole 
has all these advantages: 


@ Outwears leather, yet light in weight 

@ Completely waterproof 

@ Non-skid—wet or dry 

@ Helps keep the shoe in shape 

@ Does not mark floors 

@ Forms a firm platform for the foot 

@ Insulates the foot against heat or cold 

@ Most comfortable shoe sole ever made 

@ Nationally advertised—radio, newspapers, magazines 


(Plus these manufacturing advantages) 


@ May be stitched or cemented 

@ Stitches as easily as leather 

@ Uniform quality 

@ No wide price fluctuations 

@ Available in 5 colors—brown, black, red, white 
and natural 


MARK THIS MARK! 


Here’s how you can tell 
the genuine NEOLITE. 
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junior shoes! 


MANUFACTURERS and retailers all over the coun- 
try tell us that NEOLITE Soles may completely revolu- 
tionize the manufacture of children’s shoes . . . that 


results are among the best in the history of shoe mer- 
chandising, with repeat sales to back them up. 


This is because NEOLITE Soles live up to every 
promise—satisfy every wearer. They far outwear 
leather, they’re waterproof, they won’t mark floors. 
They answer the age-old problem of a shoe sole that 
can take the beating handed out by a child. 
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NEOLITE 
SOLES 


NOT RUBBER + NOT LEATHER - 


Right now, NEOLITE Soles are being featured on 
millions of pairs of shoes, from high-styled women’s and 
men’s dress and street shoes at $25, to tough, durable 
children’s $4 shoes. War's end had no effect on the 
demand. Last fall, deliveries of NEOLITE were the 
largest since the start of production, 

Cash in on NEOLITE’S across-the-board success! You 
can get NEOLITE Soles in black, brown, red, white and 
natural. On any model, in any color, your sales volume 


will boom when your line is “Soled with NEOLITE!" 


NOT PLASTIC - NOT FABRIC 





-, 


t RUBBER COMPANY 








MEN’S EYELET COLORS ENAMEL FINISH 
FALL and WINTER 1946 OUR NUMBER 


Yankee Brown 


Indian Tan 


Reddish 
Golden Tan 
Black 100 


302 
300 
Tawny Tan 300 
190 
300 


i shoes and many others of 
similar design, now in volume pro- 
duction, are fitted with Aluminum 
Eyelets — blind and surface types. 
Shipments are made promptly on 


all standard sizes, colors, and types. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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A FRANK STATEMENT ON THE 
BOYS’ SHOE SUPPLY SITUATION 
Seven months after cessation of hostilities 
manufacturing conditions continue to be 
critical. There is still on acute shortage of 
skilied workers and quality materials are in 
shorier supply than at most times during the 
war. That is the reason why Gerberich-Payne 
Shoe Company must continue rigid allot- 
ments of pairage to established dealers and 
must discourage the opening of any rew ac- 
counts. When the situation improves, we'll 


welcome new business. When will that day 
be? Honestly, your guess is as good as ours. 


Meet The Kids 


Who Make GERBERICHS 
America’s Most Popular 
Line of Boys’ Shoes 


GERBERICHS' BEST QUALITY PROCURABLE wins friends with 


parents who appreciate the longer wear which finer materials and 
careful workmanship bring to this famous line . .. But, the 


boys themselves, on the other hand, go for Gerberichs' Smarter 
Appearance. Years of experience working with retailers who fit 
these great kids, have given Gerberich-Payne an unusual insight 
into the styles that our clean-cut American youth like to wear. 


Their enthusiastic response to this better styling has made Ger- 
berichs America's Most Popular Line of Boys’ Shoes. 
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@ Take a look at Fortune's brilliant new line for 
fall and winter . . . a handsome line, if there ever was 
one .. . a distinguished line that’s going to lead the field 
in quality and styling. But don’t be hasty! Take a look at 





Fortune’s new advertising, promotion and merchandising 
program, too. And take a look at Fortune's new De Luxe 
Display Service. Now there you have it . . . a complete, 
down-the-line program definitely geared to present Fortune's 
new line in : oa that'll i i most al you...ina vad “ %0* 
manner that will win you a fortune in new friends and 
influence a host of old ones. Richland-Davidson Shoe Co., 


Division of General Shoe Corp., Nashville 1, Tenn. 








SHOES FOR MEN 
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YOU’VE COME TO THE RIGHT PLACE, GENTLEMEN! 


Yes, indeed! When you want Quality finest of its kind. And remember, too, that 
Leathers, always come to Evans. Whether the uniformity of every lot of skins 
it’s glace or boarded Kidskin, Suede, shipped from the Evans Tannery means 
Brogandi or Jimmy Pig, the fact that it’s that it costs no more to specify and 


an Evans Leather means that it’s the always use Evans Quality Leathers. 






THE PEERLESS QUALITY KIDSKINS ARE 


EVANS LEATHERS 


GLACE + SUEDE - LININGS | 
WHITE and COLORS 


JOHN BR. EVANS & COMPANY - CAMDEN, NEW JERSEY © 1946 


Est. 1857 
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-Winturop 


ACTION-FREE HAS FLEX-APPEAL 





The Flex-Appeal of Action-Free is but one of the features that keep the 
whole Winthrop line sparkling with Sales- Appeal. 


Dealers find Winthrop a well-rounded, perfectly-balanced @ 
line with a type for every occasion—a style for every taste. 


te her te hte he eb 


with the eye-appeal and quality-appeal that 


Winthrop always stands for. . “A 
Priced to Retail at \S 
$559 10 $50 $45 19 $550 Re ~. 
, 


(Some Higher) Sizes 1 to 6 
WINTHROP SHOES WINTHROP JRS. 


In-’n-Outer Leisure Shoe $7.50 
TO BE ADVERTISED IN ; 


bt 


~ 
- 


\S . a, we 


LU Shats New 


Winthrop Shoe Co. + Div: International Shoe Company « St. Louis 
New York Sales Office, Room 914, Marbridge Building 
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There are shoes for dress, business, sports and lei- 4 cS 
sure ... styles conservative and sporty ... all (f = —— 
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town: your 
OWN S126... 


ALT LAKE CITY, UTAH 
population 178,900 


14), ie ronron See.” 


read the JOURNAL. 













1] Whether your town is large or small, mest 
your good customers read Ladies’ Home Journal. 
Surveys among 42,575 women shoppers show that 


ALL OVER AMERICA 


customers come in when the Journal comes out 
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RX, N.Y. 
6,814,100 


MA a 
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LITTLE ROCK, ARK. 7 ATLANT 
Population 99,800 Populatic 
B6% teres" ABT Ses teen 


p JOURNAL. 





Here we report the results of just 

4 of the 420 Journal surveys in all 

kinds of retail stores. Complete de- 

tails available upon request—tadies’ 

Home Journal, Independence Square, 
_, Philadelphia 5, Pa. 
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RECARPETING? 


HERE’S QUALITY 
AND VALUE! 













No ONE KNOWS BETTER than the 
man about to recarpet what a headache 


and financial worry recarpeting is. 


This is the reason why you should see the new Mohawk 
Traffic-Tred Carpets before you order. 


These carpets are “balanced-constructed” to make recarpeting jobs 
few and far between—a point that should have you writing immediately for the 


name of the Mohawk contract dealer in your town. 


ej 



















THIS IS THE MOHAWK “FIVE POINT” 
STAR OF BALANCED CONSTRUCTION 


AWK | 
MOY Feel” 











1 * Wool Blend 

<< PETS 
3 *** Rows per Inch Cc 

§ kiki Pile Heigl “ao cons 





MOHAWK CARPET MILLS, Inc., Amsterdam, N. Y. 
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Buyers who 
have seen them say, 
“Brother, that’s IT!” 


CAL-PROCESS Casuals are the 





shoeman’s dream shoe, for their 

super-styling and built-in comfort makes them ideal 

for business, for sports, for lounging. Quality-made on a 
cushion foundation, Air-O-Magic’s CAL-PROCESS is 

so versatile, answers so many needs, that it is 

destined to become one of the fastest-selling 
volume-profit builders of the year. 


We wish we had enough to go around! 


To retail approximately $8.50 


MARION SHOE DIVISION - DALY BROTHERS SHOE CO., INC.» MARION, IND. 
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No need to confine your promotions of sparkling 

black to Spring only. Now it’s a money-making, 

twelve-month idea, thanks to the all-around 

superiority of VINYLITE Plastic! 

This luxurious, long-wearing shoe material is WY 
highly resistant to atmospheric changes . . . will 

not craze or weather. It’s scuff-resistant and 
waterproof, too... and constantly pliant, 

with just the proper amount of resilience fine | 

footwear demands. 

These qualities—common to high-gloss upper 

material both in black and colors—are the result 

of the scientific formulation of ViINYLITE Plastic 

to specific requirements. Its efficiency has been 

proved time and again, in the laboratory, in war- 

time usage, and in millions of rugged wear tests. 

Thus consumers can look to it for long, 

satisfying wear, whatever the season! 

_ Make your sales of shimmering black shoes 

 @ profitable, year-’round affair . . . use 

high-gloss VINYLITE Plastic from now on! 











You know it’s right if it’s 
BAKELITE CORPORATION 
Unit of Union Carbide and Carbon Corporation (qa 30 East 42nd Street, New York 17, N.Y. 
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FROLIC—Goy, airy sandal 
Rollicker with calf 

or patent leather trim. 

To retail at about $6.50. 


Fresh, sparkling go-anywhere shoes so full of verve 





and personality they practicaily dance 
right out of your department. Styled on young 
graceful lines thot do wonders at foot-belittling . . . 
made of stretchable suedine that gives 4 
foot-hugging comfort . . . constructed to feel 
light as a cloud on your feet. Domino 
black, elfin brown, circus red, festive wine. 
FUNSTER—Noilheod studded 
wedge Rollicker with its 
own made-to-match belt. 
Feature them as an ensemble. 


The shoe to retail at about 
$6.50... the belt, at about $3. 


ELKIND BROS. 78 reave st., NEW YORK 7 
aS | Creators of Casual Footwear 
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ro House eo Crosby Square 


A Jheltow .e) 1D-STATES SHOE c Oo. 


Mr. Wan. Solar 
Vice president 
Compo Shoe Machinery Corp. 


150 Causeway Street 
Boston, Mass- 


Dear Mr- Solar: 


say that we were one of the first 
betBilaye of the Compo 
e. have used this 


We are happy to 
manufacturers to 


oxford and Pump Forming Me 
machine continuous me er" came on the 


Because of it we 
Fitting Room an 


of our shoes. 
s the top of the oxford an 


the ti 
have been able to elimi- 
a at the same 


This machine 
d gives it a 


pigh in efor’ lasted look. 


very truly yours, 


MID-STATES SHOE CO. 
Crosby Square Division 





Pres. 
i AS 
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Here is another proof that Compo stands for progress and 
improvement in the ancient art of shoemaking. A distinct 
contribution to improvement is the Dodge Former now used 
by 212 shoe manufacturers in forming oxfords, pumps and 
casual shoes. ; 
Three distinct improvements are accomplished by one 
simple operation .. . 

The edge of the quarter lining is pressed down and 

hidden from view, thus giving a neat appearance that 

is retained permanently. 


Any fullness in the quarter lining is ironed out. 


The shoe opening is reshaped fo its original lines, a 
measure which prevents gapping and greatly im- 
proves both appearance and fit. 
It will pay you to insist that all of your shoes be Formed this 
modern Compo way. 


CH es 
NERY tHar MAKES THE BETTER er 


COMPO SHOE MACHINERY CORPORATION 
BOSTON - MASSACHUSETTS 
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A. the Boston and New York Shoe Shows, you 
overwhelmed us with your appreciation and inter- 
est in Bristolite canvas and waterproof footwear 
for 1946 and 1947. 

Old friends and new kept our rooms constantly 


filled so that it was impossible for our representa- 
tives to give you the individual time and attention 


NEW YORK OFFICE: 47 WEST 34TH STREET 
CHICAGO OFFICE: 209 SOUTH STATE STREET 











we would want you to have under more normal 
conditions. 

The stimulating effect of this experience has 
reached our entire organization. Despite material 
difficulties, your appreciation comes as a challenge 
that our day by day production of Bristolite foot- 
wear, in quality and quantity, will merit your con- 
fidence in us. 


> BRISTOL 


MANUFACTURING: CORPORATION 


it 
RUICTAITTE 
AIULTT] & 


BRISTOL, RHODE’ ISLAND 
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Shark Embossed 


CORDOVAN 


| FOUR TANNERIES IN CHICAGO AND MILWAUKEE i wi (astti—~—S 
3057 N. Rockwell St., Chicago. Eastern Office: 129 South St., Boston. Cable Address "Greentres” 
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Main Office 











FOOTWEAR 


ADVERTISED IN WOMAN'S 


HOME COMPANION 





tra profits 


WOMAN’S HOME COMPANION 
250 PARK AVENUE, NEW YORK 
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A pile of mighty handy extra profits... 
that’s what this list of the May Companion 
advertisers means to us smart retailers. 
We'll build our May window and counter 
displays around these products — and 

a copy of the Companion! We've dis- 
covered Companion advertised products 
move even faster when you display 

‘em with a copy of the magazine. Be 


a @@ 


away some extra profits 
Boot and Shoe Recorder 














for yourself! 








—_— =< 














oa 






For Country Drifts... 


When there are snow drifts on the 

way to the station to catch the 

morning train, there’s nothing like the 

Hood Commuter Boot! This extra light 

weight, stretchable, over-the-shoe men’s model 

can be worn with the trousers tucked in for 
deep snow . . . keeping feet, ankles and trousers completely dry. 






And for Town Slush.... 


When the going is easier underfoot in town, 
the Commuter Boot doubles for milder 





weather! The trousers are worn outside 
the boot, and it looks like a regular 
rubber. This Commuter Boot comes 
off in a jiffy, too. Simply put the toe 
of one foot on the heel of the other 


Ne manag and pull the foot out. No hands 

4 — — 
np mene needed! Here’s another Hood item for 
Coach eee men which is bound to satisfy your customers. 


The complete Hood line offers styles for each season 
of the year — Spring, Summer, Fall or Winter 


Retailers who stock the entire Hood line of rubber and canvas foot- 
wear gain two important advantages. First, there are feature num- 
bers for every selling season— which means all year ’round profitable 
selling. Second, 50 years’ experience in improved manufacturing 
methods has consistently produced reliable merchandise bearing the 
Hood trademark—a mark of dependability which means satisfied 
customers. Hood Rubber Company, Watertown, Mass. 





eee wow FIFTY YEARS OF oe ie ae eS ee FOOTWEAR = 194 6 


May 15, 1946 33 





Your best customers know at 
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When a manufacturer asks you to “watch 
for our ads in the Post,” he’s calling your 
attention to the best kind of local support. 


WATCH FOR OUR 
ADS IN THE 


SATURDAY EVENING 
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For advertisements in the Post reach your 
best customers—the leaders, who are first 
to buy the new and better things. 
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And advertisements in the Post get attention. 
For people like to read ads in the Post —far 


more than in any other magazine. 


WATCH FOR OUR 
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GUARANTEED 


Like to see your customers smile? Then watch 

them as they try a pair of shoes with Rajah 

Soles! When they feel that rocking-chair comfort, 

that buoyant, floating sensation that makes walking 

a pleasure . . . you can start making out the sales slip! 
Rajah Soles are silent salesmen, but they have some 
powerful arguments! They mean business — repeat 
business! Moisture-resistant, bending to every flexing 
movement of the feet, comfortable as a favorite 
slipper . . . and wear that even outlasts 

leather! No wonder that phrase, 

Soles by Rajah, SELLS! 


Kajah SOLES 


U.S. PAT, OFF, 





AS ADVERTISED 


w EAquire 





Fine Soles for Fine Shoes 
Founded 1837 


ALFRED HALE RUBBER COMPANY, NORTH Quincy 71, MASS. 














the soft 4 sole that 


can go +, outdoors! . 


Soft sole construction on outdoor footwear! You'll find it in cross-stitch 
Comphies, and only cross-stitch Oomphies. For Oomphies developed this con- 
struction technique and hold the exclusive United States patent.* The 
leather sole is pulled up the sides to protect the platform material from floor or sidewalk. Note 


the resulting trimness of shank, the handsome rounded platform edge. There's “eye appeal” 
in the famous Oomphies hand sewn cross-stitch which attaches platform to upper. It's Oomphies eye 


oe appeal that makes the first sale—it's Oomphies super construction— Nn C 


and comfort—that brings customers back for several aR 
pairs of these heaven-sent Oomphies. § oO owt 
x ist 
=i ware” 137 Varick St., New York 13 
*Patent No. 133187 
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GRO-CORD “NAP-FINISH” 
FOR MEN'S SHOES 
AVAILABLE 


4 








Stock No. (sole) 2005-Black, 
2006-Brown, 2007-Red. (14 
iron arch forward—12 
iron shank) 


Stock No. (heel) 
2205-Black, 2206- 
Brown, 2207- 
Red. (%-in. 
—8 nails) 













SOLES & HEELS 
HELP SHOES SELL BETTER 


GRO-CORD national promotion 
creates a ready-to-buy market 
for you. The famous trademark 
tells the Gro-Cord story to more 
than 8,000,000 potential custom- 
ers in a sales-selected group of 
national magazines. 





Right now ... get the new sales-appeal. in 











Gro-Cord soles and 
heels they'll all be ask- 
ing for this summer. 
Velvety nap finish gives 
Gro-Cord composition 
soles new eye-appeal, 


GRO-CORD RUBBER CO., 


black, brown and red 
for men's sports .. . just 
right for brown and 
white summer shoes, 
too. 


LIMA, OHIO 


Cable Address “Wespextin New York,” for all export information The Westex 
Company, inc.. Gro-Cord Export representatives 
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app COLOR ro your ran sHoes 


witn DE FF TUNE 


Tones of Brown — Wine — Mahogany that provide a lasting 
depth of color —that rich hand-rubbed appearance. A new 
formula for “toning” tan shoes to meet the customer’s approval. 
BE BE TONE rubs on and wipes off easily without streaks. 
BE BE TONE brings out the grain of the leather, darkens stitch- 
ing and perforations. 


BE BE TONE is widely used by shoe 
manufacturers for color antiquing — now 
available in pint jars for application by 
the shoe retailer and repairer. 


Sold by Shoe Findings Dealers 
and Shoe Store Supply Houses 
#15 Medium Brown #28 Mahogany 
#18 Dark Brown #31 Wine 
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y Goose 


THE JUVENILE LINE 
FOR YOUR STORE 


All the essentials of quality shoemaking have 
been concentrated in Red Goose Shoes... excel- 
lent patterns and design...expert workmanship 
...fine materials... qualities that mean repeat sales. 
These high quality standards are a tradition with 
Red Goose... that’s why mothers rely upon this 
nationally known trade mark to provide high 
quality shoes for their youngsters. The features of 
this fine line of juvenile footwear are forcefully 
brought to the attention of millions of readers 















in all sections of the country, with power- 
ful national advertising, year after year. 
Write us..we’d like to tell you 
more about sales pos- 
sibilities of Red 
Goose Shoes in 
your store. 











RED GOOSE DIVISION: INTERNATIONAL SHOE COMPANY: ST. LOUIS 
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ACME BACKING CORP. 


MEADOW & BOGART SIS. BROOKLYN 6, N. Y. 


ABC BACKING. 


HADLEY & MULLANPHY STS. ST. LOUIS 6, 














n striving to regain its 
















normal footing, the world is looking to kid- 
skin...the leather which provides the 


maximum in beauty, comfort and service. 


KING KID... the world’s finest kid leather 
... has proved beyond question its fashion- 
rightness, its glove-fitting comfort, its resis- 


tance to wear. 


BLACK GLAZED KING KID LEATHERS 
BLACK SATIN KING KID LEATHERS 

M&P BLACK GLAZED KING KID LEATHERS 
M&P GLAZED KID LININGS 

M&P GLAZED KID SLIPPER STOCK 
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Or COURSE, 
EVERYONE WANTS... 






Built on the theory that 







“one good pair deserves another,” 


Slippers by Swan have been 






building a royal welcome for themselves, 







with the retailer and consumer alike. 





For their second twenty five years they will 


Q U A L # T Y keep on being “just right.” 
SWAN SHOE CO., INC. 
AT FAIR PRICES BALTIMORE 18, MARYLAND 


‘Makers of Fine Slippers for 
Men, Women and Children”’ 
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No. 106— Red, brown 
or beige elk. Also in 
white vinyl. 











No. 107— Red, green 
or beige elk. Also in 
white viny!. 

Sizes 4 to 9....$2.65 









No. 104—Red or beige 
elk. Also in white 


Sizes 4 to 9... .$2.65 












Ne. 15562— White 
tabrie with plas- 


tie sole. 
Sizes 4 te 9.$1.85 

















FOR IMMEDIATE DELIVERY 


California process, ideal for summer wear 
36 pair or 18 pair lots 
F.O.B. Chicago, Illinois 

2% 10 days, net 30 days 











No. wy White 
fabrie wi plastle 
sole. 


Sizes 4 to 9. .$1.85 















MONICA — White 
Gabardine. Leather 
sole 


Sizes 4 to 9....$2.85 
LINDA — White or 

beige — Ce 

Sees. Leater HARRIET — White 

gaberd 


Sizes 4 to 9...$285 = ine. Leather 
Sizes 4 to 9....$2.85 


ELAINE — White 
ALICE — White Salihends. Leather 


Gabardine. Lea- 


sole. 
ther sole. With. 
cut naliheads. Sizes 4 te 9.$2.85 
Sizes 4 to 9.$2.85 


IRVING LAMET SHOE CO. 


29-333 WEST MONROE STREET, CHICAGO 6,ILLINOIS. 
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‘Ts USERS 





BLACK IS THE COLOR for the fall season of 1946. Black will s seen in 
smart city clothes, campus casuals, sportswear and resort clothes; and 
with all these, black shoes will be very important. The QUAKER CITY 
DIVISION of Allied Kid Company will be a large contributor of black kid 
for fine shoes, as always; and the woman who is shod in Quaker City black 


will feel as confident of her smart footwear as of her beautiful clothing. 


QUAKER CITY DIVISION 
ALLIED KID COMPANY. 


S19 Woe Huntingdon Street . euler Pome, 


i saak , ‘ : a Nice oA Me Poe, 
ia oy . eS » 
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GREATER VITALITY 
SMOOTHER FIT + «+ « BETTER COLOR: = 
GLOVE-FITTING COMFORT 


ELASTIC 
“BEST BY ANY TEST” 


DARLINGTON FABRICS CORP., 350 FIFTH AVE., N.Y. 1, N.Y. 
Rep. J. M. PERKINS, 47 WEST 34th STREET, N. Y. 1. N. Y. Chosen by America’s leading shoe stylists. 
ST. LOUIS: Fred A. Lyons + MILWAUKEE: Frank J. Kelly 
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ON FLOOR .... 
for Quick Delivery - 


MEN’s CASUAL CRAFT 


Sandals 


‘2.30 


Net—30 days 
F.O.B. BALTIMORE 






StyLe No. 177 
24 prs. to case. 
Sizes: 6-10, 7-11, 8-12 


THE PERFECT WARM WEATHER SANDAL—WITH AN 
IRRESISTIBLE QUALITY APPEAL. MADE OF MEN'S 
TURF TAN PLUMP SADDLE UPPER LEATHER WITH 
CONTRASTING WIDE PLATFORM. GENUINE LEATHER 
SOLE. ORDER TODAY FOR QUICK ACTION! 


covey eee AVENE ROW, SAAMTE OD. INE 2252 0 


cae ae a kt Cae COTE oe ee ise. 
ARBRIOGE BLOG. 


HALTIMGHE 2. ee MARYLANG! 
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CE 





TO DELIVER men’s 


Z 1 GENUINE HAND LASTED SHOES 






PORT HOLE SANDAL 
Style No. 500 


ee: 


| 
@ FINEST QuaALITY BROWN 
SmootH PLumP ELK. 


@ GENUINE CASUAL CRAFT 
CALIFORNIA CONSTRUCTION. 


@ CONTRASTING BROWN 
PLATFORM 


@ First QuaLity LEATHER PRICE 4 
SoLE AND HEEL. 
NET 30 days. 
@ Perrect Fir. ExtREMELY FLEXIBLE. F.O.B. Baltimore © 


ORDER NOW 


for Immediate Delivery. 


wosron ornce MAVITE HAQWN SHOE COL. INE. on so orc 


14) LINCOLN ST. 807 . BALTIMORE STREET "oO 


HALTIMGHE 2. Sa MARYLANe “ute ts 







PACKED 


12 or 24 prs. to case 


* Size Runs: 6-9, 6-10, 7-11, 8-12 
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SHINE-BOY BABY KIT 
The Shine-Boy Baby Kit is a splendid item for your baby 
shoe department. Of sturdy spring construction, the holder 
grasps the shoe firmly without permitting creases or 
wrinkles and permits a better job without even a finger 
touching the wet polish. 
Mothers know the costs of spoiled manicures and ‘messy’ 
clothes. Now, cleaning baby’s shoes is quick, easy and 
a pleasure! 
To show it. . . is to sell it! 


y come in baby blue 
and baby pink. Beou- 
tiful gift box. Packed 
six dozen boxes to 
shipping carton. 


SHINE-BOY Shoe 
Holders ore packed 


* 00 in on attractive 
a4 individual box. Six hg ry 
RETAIL ‘ping concn, May 
SHINE-BOY SHOE HOLDERS FOR THE WHOLE FAMILY . 


Shine-Boy Shoe Holders are equipped with a large toe form 
for men’s and casual shoes, small toe form for women’s and 
children’s shoes. Unbreakable steel construction with self- 
locking heel adjustment that accommodates all various sized 
shoes. A permanent wall bracket is furnished so that the 
Shine-Boy holder is demountable when not in use. 


Highly recommended for oiling and cleaning golf and sport 
shoes. The color of shoe doesn't matter—the ease of 
cleaning and polishing makes Shine-Boy holders an econom- 
ical MUST for every family. 








DEALER HELPS AVAILABLE 
Ask for newspaper mats with your order. Enamelied wood 
displays with wall bracket attached ready for demonstra- 
tion or counter and window display con be supplied ot 
@ small charge. 
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E’VE selected half a hundred 
TY cam fronts and interiors— 
representing practically all kinds 
of business, in all parts of the 
country—from among thousands 
that have been remodeled with 
Pittsburgh Glass and Pittco Store 
Front Metal. 

Photographs of these Pittsburgh 
fronts and interiors are repro- 
duced in this book. With many of 
the pictures there is a report from 
the proprietor, telling how re- 
modeling his store with glass at- 


tracted more customers — and 
boosted profits. 

New trends in store front design 
—which show the many and varied 
uses of Pittsburgh Products—are 
also illustrated in this book. These 
designs were created by world- 
famous architects. This book will 
show you how to do more busi- 
ness, make more money. Send in 
the convenient coupon for your 
free copy of “How Eye-Appeal 
— Inside and Out — Increases Re- 
tail Sales”, today. 


“PITTSBURGH” 
STORE FRONTS and INTERIORS 


G 


PITTSBURGH 
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The new book that shows 
how you can make more money 





Our customers helped to write 
this book for you. 


Get it and read what they say 
about their new Pittsburgh 
Fronts and Interiors. Here are a 
few samples: 


“Sales increased 19%” .. . 


“Our business has greatly increased”... 


“Exceeds expectations in appecrance 
and puliing power” .. . 


“The investment pays many times in 
returns” .. . 





Pittsburgh Plate Glass Company 
2166-6 Grant Building, Pittsburgh 19, Pa. 





Please send me, without obligation, your new, 
illustrated booklet, ““How Eye-Appeal—Inside and 


Pe anctiiunsndntpaiapeay 


See ee _ 


0 EE eee ee See 


| 
| 
| 
Out—Increases Retail Sales. 
| 
| 
| 
| 
| 
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‘pirrssuR6H’ stench for Quality Glass and Print 
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1. DEPENDABLE RIGIDITY ... 2. UNIFORM SHANK FIT 


Tests are made during production of Each shank fitting is made directly to 
every lot of shanks to confirm the last. Vita-Tempering preserves 


TOUGHNESS and HARDNESS. the UNIFORMITY of bend and temper. 








The Vita-Tempering Process 
is a significant advance in en- 
gineering that contributes to 
shank steels the accuracy 
of fit and uniformity of bend 
that is important to the science 


of shoemaking. 
3. CLEAN SHANKS To the shoe manufacturer, 
The shanks, coming from the Vita-Tem- Vita-Tempering means... . 
Te oper 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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ye outstanding spring and summer promotion well under 
way, Jarman now swings into action with a fall and winter campaign 
that’s going to outshine anything yet seen . . . 


"Fairs going to be action aplenty .. . 
real, honest-to-goodness action in animated, three-dimensional window 
displays . . . animation that catches the eye . . . intriguing “‘paper sculptured’’ 

figures that hold the eye . . . 


id nd action aplenty in full page, full color ads 
in The Post, Life and Esquire—action-packed illustrations . . . 
action-inspiring copy . . . 


¥ there’ll be action carried over from the great hits of this 
season—Jarman’s Custom Display Service and Jarman’s Golden Shoe 
Horn promotion . . . 


Bd Iso there'll be a new, traffic-building innovation 
for Christmas—a miniature of the Golden Shoe Horn for you to give every 
customer of Jarman’s Holiday Gift Certificate Plan .. . 


es, Jarman’s really swinging into 
action. And there’ll be a bright future for you when you swing into 
action with Jarman. 
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Look forthe 
AVON TRADE MARK on the soles 
when you buy shoes. It means 
better shoes that wear longer 


and keep their good lines. 


AVON Duflex NAP... velvety 
AVON Duflex GRISTLE... tough 


Wiel.) Duflex GUMSAR ... resilient 
folate! 
Nvonire . . « - With the look of . 


Keto hial-tanelaleMiala=t-milil-t Mialem celel a za 
f 


AVON SOLE COMPANY .- AVON, MASSACHUSETTS 


Specialists in the production of fine quality sole materials for thirty-five years 
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TO RETAIL PROFITABLY ABOUT 


ge isi 00 


DISTANT POINTS SLIGHTLY HIGHER 


METROPOLITAN 


SHOE 


COM P AN Y DIVISION OF CRADDOCK-TERRY SHOE CORP., LYNCHBURG, VIRGINIA 


ALSO MAKERS OF charmtone fashions dieam shoe 
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ITH every woman talking CASUALS and 
CASUALS, Natural Bridge dealers will, of cous 
be well prepared with a strong line-up of them. Ap 
Natural Bridge CASUALS, like famous Natural Brid 
Shoes, will be right in every detail. Fashion-right, they 
come in colors to complement the season's brighest play 
suits, slacks and sports dresses. The materials fr 
which they will be made will be right too, plump ¢ 
skins, fine crushed leathers, richer fabrics; they'll 
have flexible platforms and wedge heels designed 
more healthful walking. Last, but not least, they'll 
right in workmanship — made by the same fine shod 
> makers — they'll be worthwhile companions for you 
sell with your other Natural Bridge Shoes. 











LAKELAND 


MEXICALI 







TO RETAIL AT 
F520 0 


DISTANT POINTS SLIGHTLY HIGHE 






PASADENA FRISCO 


fdidge A 
Veda rilge Shocmoheers. 
DIVISION OF CRADDOCK-TERRY SHOE CORPORATION 
LYNCHBURG + VIRGINIA 
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Imagine what would have happened to the 
ballet influence in shoe design if the 18-to-30 Age 

of Influence (MADEMOISELLE readers) hadn't taken 

wouldn't have had 









it up first. Teen-agers 
the nerve to try it. 

Older women would 
have left it cold. it would 
have stayed behind footlights, 

not in fashion’s limelight. 18-to-30's start 
shoe trends. 18-to-30's are the readers of 
MADEMOISELLE, the only magazine that fills all their 
needs, covers all their interests. 





Sell the smart young women who sell other women—sell the smart young women who live by 


MADEMOISELLE 


A Street & Smith Publication, 122 East 42 Street, New York 17, N. Y. 


Y HIGHER 
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Nashinglow Newsreel~ 








by EUGENE J. HARDY 


> 





President Truman's decision to retain international controls on hides, 
skins and leather was based on the premise that lifting of these controls 
would cause a sharp rise in prices in all markets, ultimately resulting in 
advanced footwear prices. 

This decision is inextricably tied up with the Administration's 
effort to hold the slowly disintegrating price line. Since footwear is an 
important item in the official cost of living index, price increases will be 
given only as a last resort so long as OPA remains in power. 

The question of international controls reportedly reached the White 
House after it was found that the State Department, CPA, OPA, Commerce Depart- 
ment and the J.S. Operating Committee of the International Hides, Skins and 
Leather Committee could not agree on their retention. The matter was subse- 
quently referred to Reconversion Director John W. Snyder who apparently did not 
want to make the decision. The whole problem was then tossed in the lap of 
the President. 

The President's decision reaffirms earlier reports that international 
controls will be retained until inflationary trends in leather markets have 
disappeared. 
At present, all hides and skins are under strict government controls, 
while cattlehide, calf, and goat and kid leathers require import licenses. 
Controls on sheep skins and sheep leather have recently been recommended. 

Despite these controls, United States tanners have been able to 
produce more cattlehide leathers than were made before the war. However, calf 
and kid imports have dropped considerably. 

There are no controls on imports or exports of footwear and other 
finished leather products, but it is estimated that exports are still less than 


1 percent of total domestic shoe production. 







































































.s Oo + 

It appears likely that the suspension of Order M-217 will have several 
important effects. Most important of these will be its effect on production; 
within the limits of available materials, shoe output will undoubtedly increase. 

Lifting of the order will also result in more accurate production 
reports, according to reliable sources here. Any production over the quota 
limits set by M-2l7 has not been reported to the government, for such production 
amounted to a clear-cut violation. These same sources say that production has 
increased about 10 percent above the totals shown on the reports filed with 
CPA and the Census Bureau. 

Price-wise, OPA has receded from its position that the suspension 
would result in an immediate upward trend. In fact, it was pointed out that 
if retail inventories were not at all-time low levels the suspension would 
result in price cutting. 



































+ + * 

The delay in getting through the OPA order upping prices on low- 
priced footwear is another example of the reluctance of the administration to 
permit increases in cost-of-living items, except when absolutely necessary. 

If this order had not been designed as an incentive action — to increase 
production of low-priced footwear — its chances of getting OPA approval would 
have been as slim as those accorded to the proverbial "snowball". 
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THE QUAUTY ELASTIC SHOE BACKING 








Catcn moRE 


Make your CAtves 

SURE-FOOTED, SURE-FITTED with Contro elastic backing . . . and 
you'll catch more customers! For Contro not only molds, holds each 
shoe to design perfection . . . but keeps fitting shape, fitting com- 
fort through miles of wear. Its secret is Vitalin, the magic rubber 
vitamin that gives longer life, stronger pull and greater snap-back 
power. So use Contro, specify Contro for all your elasticized shoes. 
Write Firestone, Akron or our New York Sales Office, Empire 


State Building, New York 1, for complete.information. 


®REG.U &. PAT. OFF 


ED Listen to the Voice of Firestone Monday Evenings over NBC 








Watch for the announcement of Firestone Leather-Like Velon in the June 10 issue of “Life.” 
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right ideas 
by Florsheim 





TROPICAL 









Going a step beyond the expected is 
a Florsheim principle! Two-tones in thejranks of “the most 
walked-about shoes in America,” aE the 


brightest, handsomest, most wearable /¢lassic spectators ever, 
with genuine lizard trim of brown, red} green, or blue. 


That is the sort of style leadership yor expect of Florsheim 
Shoes for Women. 





First—built-in fit, comfort and long wear. 
Second—ciassic styles that go everywhere, smartly. 
Third—thoughtful extras of fine materials, masterful 
construction, ingenious design. 


| 
i 
/ 
i 
| 
| 
) 
i 
: 
| 


Here is just one example of the 
quality leadership that makes Florsheim Shoes famous. 


To Retail at: 
BRYN MAWR Most Styles $1) 95 to ${ 295 


THE FLORSHEIM SHOE COMPANY « CHICAGO « MAKERS OF FINE SHOES FOR MEN AND WOMEN 
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(elk of the Ladle 


LEON E. KELLEY, president of the 
Boston Shoe Travelers’ Association, 
told the salesmen and retailers at 
their semi-annual banquet: 

“The present difficult times 
through which we are passing are 
definitely no laughing matter. They 
are bad for the manufacturer of 
shoes; they are bad for salesmen 
and they are bad for you harassed 


retailers. But grievous as are the 
} 


current conditions affecting all of 
us, they are definitely temporary. 
Today’s black cloud has a silver lin- 
ing. I want to make myself clear 
and very distinct on that score. We 
all have enough to grumble about, 
as it is, but we would be a thousand 
times worse off if we were facing a 
period of depression such as lay 
ahead of us back in 1929, when, if I 
remember correctly, we were all 
very happy about the booming busi- 
ness all around us; not being aware 
then of the hard times that were 
soon to close about us like a shroud. 


“Today things are different . . . 
very different. The best is yet to 
come. Present difficulties are not 
abnormal; they are the very normal 
result of our great nation’s recon- 
verting from a full wartime econ- 
omy to an economy of peace. 


“Of course, we shoemen are not 
out of the woods yet. Leather sup- 
plies are still spotty. The most seri- 
ous shortages are textile linings ma- 
terials and doublers. Lack of lum- 
bermen is holding up wood for last 
makers. It will take more time to 
drill skill into apprentice stitchers, 
cutters and skivers. But, I repeat, 


igs! 
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these woes are very temporary. I 
predict that when we sit down to- 
gether this coming Fall, we will be 
able to look back on most of our 
difficulties and what is more impor- 
tant—to look ahead to one of the 
best years in business that we have 


ever had.” 
> . 7 


HUGH TURLEY, manager of 
Schuneman’s, Inc., St. Paul, Minn., 
referring to the strong trend toward 
spectator pumps, says: 

“High or no, seems to be the way 
the ladies want their heels this year. 
They want either the very flat heel 
or the extremely high one. The in- 
between height seems somewhat out 
of the picture. Favorite colors are 
brown and white. Sling pumps and 
sandals are selling well, but there is 
definitely a demand for the closed 
heel, which would seem to presage 
a substantial demand for this type 





of shoe by Fall. There is a definite 
disposition on the part of customers 
to buy accessories with their shoes.” 


-...6,* 
GEORGE W. CASE of Main Street, 
Peconic, Long Island, New York, 
writes : 

“Once a shoeman, always a shoe- 
man. So ‘tis said. I’m the excep- 
tion—which proves, perhaps, that I 
never was a real shoeman. In 1888, 
I was seventeen and earning six 
‘bucks’ a week as office boy for 
White Post and Company, wholesale 
jobbers in Boots, Shoes & Findings 
—at 132 Duane Street. That firm, 
then, was composed of Jefferson H. 
White, Hobart B. Post and George 
Feder. After Mr. Feder withdrew, 
Frank W. Pooler and William A. 


Root were taken in, as partners. The 
lifesaving financial aid, contributed 
by these two gentlemen of Vermont, 
proved to be but temporary. The 
firm struggled on, ‘til 1891, and 
then quietly passed away, in liquida- 
tion. I went from Shoes & Findings 
to finding another job. 

“I can’t guess who, or why any- 
body would be interested in this 
more or less ancient history but I’m 
curious about something, even more 
ancient, I think. In the upheaval of 








Spring cleaning, the woodbox back 
of our kitchen stove got turned 
around and the end (which has 
been hidden for years) bears a ship- 


ping room stencilling as follows: 


BOOTS & SHOES 
FROM 
S. T. & C. MORROW 
41 & 43 
WARREN ST. 
NEW YORK 


“There’s an oldie for you. Will 
somebody please tell me when the 
Morrow boys were flourishing and 
shipping shoes ’way out here where 
we mostly go barefoot, where Potato 
is King, where the weakfish get 
caught and a Democrat gets noth- 
ing.” 

THE NATIONAL RETAIL DRY 
Goods Association is planning a 
joint conference of Store Manage- 
ment and Personnel Groups, to be 
held at the Hotel Statler in Cleve- 
land on May 27, 28, 29. C. H. Me- 
Cain, vice-president of William Hen- 
gerer Company, Buffalo, New York 
and Chairman of the Store Manage- 
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ment Group, says: 

“The problem facing distribution 
is the same problem that faces in- 
dustry. Increased production must 
be our goal if we are to meet the 
challenge to retailing.” 

The meeting will provide an op- 
portunity to collectively discuss and 
plan necessary changes in operating 
procedures as well as personnel ad- 


' ministration and considerable time 


will be devoted to open forum dis- 
cussions, led by major store execu- 
tives, with the idea of developing 
the widest possible exchange of ex- 
periences. 








—A recent issue of Printer's Ink 
makes mention of the fact that 
the Department of Agriculture 
estimates there are 123,000,000 
= tose ne 

_ partment then goes on to 
break down this roth statin 
that about half of this number 
rats are on farms, 34,000,000 in 
non-farm country residences, and 
in towns of less than 10,000; and 
29,000,000 in cities over 10,000. 

—We consider this a remarkable 
ya once the research 

partment Department of 
Agriculture. ° “y 

—If they have such marvelous facil- 
roy arrive at Aen rodent sta- 
istics, it is possi at 
ake lib arae 
dustry arrive at statistics that 
may be worth while. 

—The Department of Agriculture, 
no doubt, has intimate data re- 
garding corn and onions, so 
sibly they may be able to deter- 
mine for our industry's use how 
many cross-eyed women have 
corns—how many traveling sales-- 
men have bunions. 

—Our comment on the rodent re- 
search je—RATS| 
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“THE FOREMAN AND THE VET. 
FRAN”—a tested method for every- 
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body who deals with The Returned 
Veteran, by Ted Handelman—has 
been put into booklet form and dis- 
tributed by the National Foremen’s 
Institute, Inc. of New York, Deep 
River, Conn. and Chicago. The op- 
ening page says: 

“The purpose of this little booklet 
is NOT to tell you about any special 
treatment you have to give the vet- 
eran in your department. You don’t 
have to stick a mental label on him 
— ‘Handle with Care’. He’s as regu- 
lar a guy, as normal, as average, as 
any of your other workers. Outside 
of the obvious need to bring him 
up-to-date on company matters there 
is no reason for you, as foreman, 
to distinguish between the worker 
who shed a uniform and the worker 
who stayed a civilian. 

“But just as you or anybody else 
would need to do some readjusting 
if you had been away for two or 
more years in strange lands and 
tough situations, so does the veteran 
need readjustment. And he does 
definitely need readjustment to 
make him an efficient worker once 
more. That has been proved by in- 
dustry’s experience to date. 

“It has also been shown that the 


foreman is the key factor in recon- 





verting the veteran. As the one 
directly in contact with the veteran 
in his daily work, the foreman can 
make the veteran into an efficient 
cooperative worker of more value 
to the organization as a result of 
his military service . . . The im- 
portant thing for you to realize is 
that the veterans in your department 
present an opportunity for you to 
do a job that means a great deal to 
the company and to our country. 
These men are, in their millions, 
the backbone of the countrv’s work- 
force, and the future of the nation. 





But they need to become good work- 
ers first, to be well-adjusted to their 
jobs, before they can become the 
good citizens the country needs.” 
The booklet describes: “Three 
Types of Veterans,” “Six Changes 
You Need to Watch For,” “Six 
Traits You Can Profit From,” 
“Some Facts about Psycho-Neuro- 
sis,” “The First Impression,” etc. 









































“Got time to fit me, or shall | drop in later?” 


Boot and Shoe Recorder 























Lighter Patterns 





in Feature Shoes 


‘ > * « ” 
Sper * AS 


Clockwise, starting lower left: Construction openings in vamp and open 
toe give lightness of appearance and coolness to this shoe. Even lighter 
and more in tune with current styles is this sling back pattern; both from 
Conformal. Open toe and open back make an airy young looking oxford; 
Irving Drew. Mass pin perforations and open toe and back lighten this 
pattern. Note folded tongue, platform and nailheads; Arch Preserver Selby. 


IN a period when new shoe designs are still necessarily 
limited, the makers of feature-type shoes are providing 
fresh style interest in their new treatments. of comfort 
shoes. Striking example of the changed thinking of 
these manufacturers are the shoes shown above. Open 
backs, open toes and opened-up vamps give these pat- 
terns a style look long lacking in this type of shoe. 

From the point of view of eye appeal, these open 
patterns have a flattering, foreshortening effect. One 
of the main complaints against the appearance of the 
typical comfort oxford has been the very long vamp 
required by the woman who needs to wear such shoes. 
Open toes and vamps and open backs do much to break 
these long lines and to make the foot look shorter and 
smaller. There is another point very much in favor 
of these open pattrens—a comfort point especially for 
warm weather. ‘Anyone who has been wearing closed 
shoes for years, and now turns to oper patterns, will 
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have a very pleasant surprise. Opened-up shoes do 
make an enormous difference in the coolness of the 
foot. Probably the main reason, however, for the 
introduction of such shoes into the line is the pres- 
sure of consumer style demand. Women obliged to 
wear comfort-types were bound, sooner or later, to ask 
for smarter, younger-looking shoes. 

In meeting this demand, however, makers of fea- 
ture-types have had to weigh the advantages and dis- 
advantages of this departure from their traditional pat- 
terns. The advantages are obvious enough, but the 
disadvantages’may not be so apparent. Some retailers 
confess, however, their fear that some customers will 
not find in these new patterns the daylong comfort that 
they have always experienced in the shoes that they have 
been accustomed to buy by the same manufacturers. 

The solution to this problem lies in the hands of the 

[TURN TO PAGE 98, PLEASE] 


67 











Shoe Store Award Gives - 
Rich Experienc9o 





Romeo Williams of Shawinigan Falls, 
wishes Miss Carpentier “Bon Voyage,” 
as she leaves Grand’ Mére by bus, in a 
snowstorm, for Montreal and her await- 
ing Colonial Airways plane. “It’s all like 
a dream,” she declared. And so it proved. 


BECAUSE of the ingenuity and generosity of a progres- 
sive retail shoe merchant in the busy little industrial 
community of Shawinigan Falls, Province of Quebec, 
a 23-year-old French Canadian girl, Miss Marie Carpen- 
tier, enjoyed an unforgettable Easter week of sight- 
seeing, shopping and entertainment in New York, April 
20 to 27. 

Romeo Williams was the merchant who made it all 
possible through a publicity contest which he conducted 
in connection with the opening of his new store in the 
neighboring town of Grand’ Mére. 

Quick-witted, attractive Miss Carpentier contributed 
her part by carrying off first prize in the contest. The 
prize she won was an airplane trip to New York and a 
wonder week in the metropelis with all expenses paid. 

From the moment when she stepped from a Colonial 
Airways plane at LaGuardia Airport at 6 P.M. on the 
Saturday before Easter and was greeted by Miss Anne 
R. David, assistant editor of Boot anp SHoE RECORDER, 
who had previously co-operated with Mr. Williams in 
connection with the advance arrangements, until she 
left just a week later, it was a succession of days and 
nights in Wonderland for Miss Carpentier, whose intel- 
ligence, charm and poise won the affection of everyone 
she encountered in her exciting week. 
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BOOT AND SHOE RECORDER photographer 
made this portrait of Miss Carpentier after her 
arrival at the McAlpin Hotel, in New York. The 
dress she is wearing in this photo, and her cos- 
tumes in the other pictures, are her own creations. 


After her arrival at LaGuardia Airport, Miss Car- 
pentier was whisked across the East River to Manhat- 
tan and thence to the Hotel McAlpin, scene of many a 
shoe show, where advance arrangements for ‘er recep- 
tion had been made by Mr. Williams. It wou” In’t have 
been a trip to New York in these times if thére hadn’t 
been just the slightest hitch at th reservation desk about 
this business of reservations, .e in the main to the 
fact that it was her first experience in trying to get fixed 
up at a New York hotel in th’. hectie postwar period, 
and the additional fact that she speaks her native French 
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Unforgettabie Week in New York, with RECORDER Staff Members 2 
F % as Guides, Was Contest Prize Won by Miss Marie Carpentier. 


‘40 French-Canadian Girl 








Above: Miss Minna Morgenstern, secretary of The 
Shoe Club, New York, describes some fine points of 
quality shoemaking to Miss Carpentier at the club 
quarters in the hotel, as Miss Eleanor Rutledge, 
RECORDER'S fashion editor, looks on; right, window 
shopping about town was a never-failing delight. 


more fluently than English. But that was quickly 
straightered out when Martin Kern of the RECORDER 
editorial aff, there to lend a helping hand in just such 
an emer, 2ncy, conferred with the hotel managentent, 
and the latter lost no tine in giving the guest of honor 
the best the house affo, , ed. 


After a good night’s, rest the fun began, and from 
that time on it was just ane fascinating experience after 
[TURN TO PAGE 94, PLEASE] 


May 15, 1946 69 








The shoe department at the Eastern-Columbia store was designed with an eye to providing 
plenty of display seas witness the open display cases, glass counters, and numerous shadow 
boxes which serve to set off the merchandise. 


You Must SHOW Them to SELL Them 


A GENUINE desire to serve the public has motivated 
the management of Eastern-Columbia store, in Los 
Angeles, since its inception in 1892. This policy of good 
will, of friendliness, of a sincere desire to render a 
public service, is nowhere better demonstrated than in 
the men’s shoe department. The quality of merchandise 
carried, the attractiveness and comfort of the physical 
aspects of the department, and the effort that is made 
to see that each customer receives the ultimate in ser- 
vice and satisfaction, all are a reflection of the sincerity 
and enthusiasm of the buyer and manager of men’s, 
women’s and children’s shoes, Harry Durand. 

That effective merchandise displays, not only in win- 
dows, but also within the department itself, form a prime 
essential in modern shoe promotion, is a definite policy 
of this successful department. The accompanying large 
photograph shows the emphasis that was placed on dis- 
play in planning the arrangement. 

Several months ago, Mr. Durand was the subject of 
an article in the “Odds and Ends” column which ap- 
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Men’s ‘shoe department personnel. Left to right: Jimmie 

Moreno and Ted Storm, shoe fitters; Benjamin Bartlett, 

assistant manager; Phillip Flannagan, manager. Seated, 
Harry Durand, shoe buyer. 
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That Merchandise Displays, Within the Store as Well 


as in Windows, Are an Effective Means of Putting Cus- 
tomers in a Buying Frame of Mind, Has Been the Ex- 
perience of the Shoe Department at the Eastern- 
Columbia Establishment in Los Angeles, California. 


by ELORA SORRENSON 


pears regularly in the Los Angeles Daily News. This 
column is an informal daily chat of general interest 
to the public, emanating from our store. It carrits no 
“messages” but is friendly and informative. Part of 
what was written about Mr. Durand follows: 

“If somebody in business—somebody whose job it 
was to sell something to other people—somebody, for 
example, who sold shoes, should say, ‘We don’t try to 
sell people SHOES. We try to sell them fit, satisfaction 
and service’-—if somebody said that, what would you 
say? 

“Uh, huh, you probably would. But we know a man 
who says it and MEANS it. It’s incredible. In 1946, 
too, when manners are something that went out when 
shoe stocks became short. 

“The gentleman’s name is Harry Durand, and he 
buys all the shoes in the various shoe departments at 
Eastern-Columbia. And he has very nice manners and 
he USES them. 

“So today we want to give a small orchid (figura- 
tively speaking) to Mr. Durand, and especially to the 
men’s and boy’s shoe department on the mezzanine. 


In conference. The staff of the department goes over the 

fitting points of a new shoe in order to determine how 

best to sell that shoe to the ultimate satisfaction of the 
ultimate consumer. 


“It’s an attractive place with comfortable, squashy 
tan leather chairs (the kind the men like), modern 
bleached wood fixtures, deep ivory and blue walls, and 
smoking stands placed in convenient spots. It’s the sort 
of a place you go to and relax and smoke a cigarette. 

“And that’s the whole atmosphere of the department. 
Nobody rushes you or high pressures you into buying 
a pair of shoes quick so somebody else can have your 
chair. Phillip Flannagan, who is head of sales in this 
department, follows Mr. Durand’s ‘courtesy first’ policy. 
Every man on the floor honestly tries to show you the 
shoes you SHOULD have, the last and fit that’s best for 
you. And as part of their service a complete record is 
kept of every customer, so if he phones or writes in for 
a pair of shoes, his record is looked up and presto—the 
right pair is sent out to him. 

“We know you'll appreciate the service and courtesy 
and general air of good will in the department—but we 
want you to be assured that we also have SHOES, 
almost any kind of men’s or boys’ shoes you want, from 
working boots to dress shoes. 

“Yes, its refreshing to find a man who is really so 

[TURN TO PAGE 107, PLEASE] 


Miss Elora Sorrenson of the store’s advertising staff, 

interviews Harry Durand, the store’s shoe buyer, on 

points for her story about the shoe department and 
Mr. Durand’s policies. 
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Left: Perfect for the beach, 
fect for eny leisure hour is é 
Play-About bag and shoe se 
hand-woven sisal fibre in beige 
brown by Toni Gay. Sole of 
is strengthened with vinylite 
and toe covering. 


—_ nan ae 2 


Below: Plastic is an up and « 
ing material in accessories, c¢ 
nating well with any leather 
Shown here are two Shur-Tite 
by Goldsmith Bros., good 
paniments to a wide-open 
sandal in white leather by R 
designed by Irving Berkowi 



















CONSERVE 
While You 
COORDINATE... 


: oe Spring a shoe merchant’s fancy days. The bag and shoe set illustrated here, for ex- 





turns to thoughts of supplementing dwindled leather ample, is the ideal Summer all-purpose combination. ty 
stocks, not only in shoes, but in accessories as well. An American last on a 21/8 heel is used for the shoe, wd 
Since the leather shortage has become so acute, man- which is made by native Haitian shoemakers. The bril- ary 

and ; 


ufacturers have spent many a harried hour planning 
ways of conserving this material, and merchants have 
bought more novelty patterns in non-leather shoes and 
accessories in order to have some kind of working stock 
besides their limited leather quotas. 

Novelty shoes in the casual group are really good 
Spring and Summer selling items and their coordination 
possibilities are limitless. They follow the path of 
leather conservation and at the same time they are the 
kind 6f fashions women will want for warm weather 
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liant colors in which sisal fibre may be dyed, and the 
many varied combinations of colors in which it may 
be used, make it an excellent material for casual shoes 
and accessories that go well with most Summer ready- 
to-wear fashions. 


For the dressier costume, there are several materials 
which help to conserve leather and at the same time 
have fashion appeal in their own right: Mesh is one. 
It has a true high-style look and offers good promotional 
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tie-ins with accessories of similar material and ready- varied ways to match shoe leathers, or to harmonize 
to-wear sheers, and its open, cool look gives it added _ well with them in creating an attractive costume: 
appeal for hot Summer days. With the two plastic bags shown here—one of solid 

Plastic is another. New perfecting processes devel- squares which could be worn with any type of white 
oped during the war have made it a dirable material, shoe, the other with a calf finish—is an all leather shoe. 
and a material that is pliable for fashion needs. Plastic But here again is carried out the theme of conserving 
is to leather very much what beige is to colors—a neu- _ leather, for styling ingenuity has combined high fashion 
tral that goes well with all. Plastic can be finished in glamour with a minimum amount of leather. 





by BETH HOLLINGER 


Right: As summery looking from 
head to toe as only mesh can look. 
Cartwheel hat by G. Howard Hodge. 
softly molded pouch bag by Em-Kay, 
and popular sling pump by I. Miller. 


Spring and Summer Are Leather Saving Seasons . . . Many Novelty 
Ideas in Shoes and Accessories for Casual and Dress Wear Are Devel- 
oped in Warm Weather Lines Which Are Attractive and Serviceable 
and at the Same Time Help to Decrease the Strain on Leather Demands. 
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(CO WESTERN... 


And You Go The FASHION Way 









a 


Coming Trend 
in Footwear 


a cowboy’s place may 
still be in the wide-open 
spaces of the Western 
plains, or perhaps in Madison Square Garden during 
the rodeo, but his clothes belong to any fashionable city 
dweller. For that Western influence has come back into 
the fashion picture with a bang this season. So whether 
East or West, the motto in casual fashions is “Go West- 
ern, young lady.” 
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Studded shoe and belt of saddle 
leather make a glamourous 
combination for evening slacks 
as well as daytime street dresses 
and casual shorts. Shoe by 
belt from Belt-Modes. 


The surrey with 
fringe on 






Hamilton, Scheu & 
Walsh. 


“Tooled” effect straigt out of 

the West gives this sandal high 

style appeal for warm weather 

days. An Artos shoe by Sport- 
ing Shoe Co. 


Studding, fringing, handtooling—these are the cow- 
boy’s “babies,” his dress-up fashions, and these are the 
novelty treatments now strongly seen in casual lines of 
shoes and accessories. Studding has been the most 
popular of these novelty treatments, with nailhead trims 

[TURN TO PAGE 89, PLEASE] 
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Slated fo Be an Important Summer Style for Town 
and Country Wear | 








Top and middle a_i 
from Fulton. Same stock 
in inner soles and uppers. 
Cork platform. % heels. 


SUMMER © 


SANDALS - - - 
Cool, Sturdy, Casual 


¥ : po 3 
/ ~~ Yom >. 
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Tan leather. Cork 
platform. 11/8 heel. 


by 
ELEANOR RUTLEDGE 


THIS year, by all indica- 
tions, should be a sandal 
year. Wartime style limita- 
tions and rationing sounded 
a temporary death knell for 
leather informal sandals. Now this popular Summer 
shoe is being welcomed back as a long-lost, beloved 
friend. 

From the point of view of style there is every reason 
why it should enjoy a big Summer season. The strong- 
est trend in Summer clothes is still the “naked” look 
and with this the sandal is a natural. Even where de- 
signers have sought a néwer covered-up look the sandal 
fits into the back-to-nature, back-to-childhood simplicity 
of these clothes. If high style trends indicate the future 
—and they usually do—there should be an increased 
use of classic draping in all types of clothes, and with 
this classic feeling the sandal is a perfect shoe. The 
sandals shown here represent conservative styles, smart 
but very practical. 
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SHOE 
NEWS : 
PICTORIAL 










Above: It’s “Texas Day” in To- 
kyo! Lt. Juanita McCoy of Port 
Arthur, Tex., Army nurse at- 
tached to the 27th General Hos- 
pital located in the Tokyo area, 
celebrated Texas Independence 
Day, March 2nd, by donning 
boots and strapping on a .45. 


Above: Their GI shoes parked 
outsid?, Yanks on pass at the 
Kaihin Hotel, Yokohama, get an 
inside view of a real Japanese 
house and make the acquaintance 
of a six-year-old Japanese girl. 
With them is a Red Cross girl. 





Left: Joe Napoli, Hollywood cus- ; 
tom bootmaker, tries a pair of 
custom-made shoes on Ruth Ro- 
man, Vanguard starlet, who oblig- 
ingly puts her right foot forward. 
Mr. Napoli recently made the 
sandals and boots for stars ap- 
pearing in David O. Selznick’s 
epic, “Duel in the Sun.” 
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Right: Chic in 1916, 
these high-top patent and 
gabardine shoes were re- 
turned by an elderly cus- 
tomer recently to Mar- 
shall Field & Company's 
basement store. Explain- 
ing that a sprained ankle 
had prevented her wear- 
ing them, the customer 
wes refunded $2 of orig- 
inal $8.50 purchase price. 
Henry Turano tries them 
on Louise Freuhling. 


Left: Put. Joseph Wilson has difficulty getting 
out of his GI boots as he lies in a tier of bunks 
on board the cruiser Boise, en route to the States 
from Europe. The Boise, one of the 15 warships 


participating in the Navy's “Magic Carpet” ser- 
vice of bringing troops home from Europe, re- 
cently docked in New York with 1188 aboard. 


Right: In a shop in Berlin, 
Mrs. Charles Weinelt trades a 
wrist watch, which the shop as- 
sistant is inspecting, for -a-pair 
of shoes for her eleven-year-old 
daughter, Doris. Bartering is a 
common practice in Berlin. 
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The Rough Road to Freedom 


WHILE the action announced by the Civilian Produc- 
tion Administration on May 7 called for the suspen- 
sion of those last remnants of Footwear Conservation 
Order M-217, which had required shoe manufacturers 
to maintain production quotas by price lines, rather 
than its outright revocation, as desired by the industry, 
it is generally believed that it would be difficult for CPA 
to reinstate it, at least without substantial modification 
and a change in the base periods. So for all present in- 
tents and purposes, M-217 looks like a defunct regula- 
tion, and regardless of whatever useful purposes it may 
have served in the past, few will mourn its passing. 

The reason why CPA officials refused to consent to 
the complete revocation of the order, asked for by the 
Industry Advisory Committee, lay in the attitude of OPA 
price executives, who at first feared the removal of pro- 
duction quota restrictions entirely might result in such a 
degree of upgrading that low-priced shoes would vir- 
tually disappear from the market. Whether anything of 
this kind may happen as a result of the suspension 
of the quotas now remains to be seen; if such a 
situation should appear in the making, the government 
has retained the power to clamp down. 

, It is greatly to be hoped that this latest step in restor- 
ing to the shoe industry its privilege to operate freely 
and without governmental restraint will have no such 
effects as have been envisioned by OPA. If it does not, 
then it will be easier to gain further concessions for 
shoes from the various government agencies. It is to be 
anticipated, of course, that there will be considerable 
up-grading on the part of some manufacturers, but this 
may well prove salutary in effect by giving the manu- 
turers sufficient leeway to produce more shoes and thus 
relieve in a considerable degree the existing shortage. 
Both retailers and the public will be aided by that, pro- 
vided it isn’t carried too far, and it should be possible to 
rely on the characteristic good judgment and conserva- 
tism of the shoe industry, plus the ever-present prospect 
of more intensive competition, to keep the price structure 
within the limits of sound merchandising. 

If too large a proportion of the industry’s production 
should be channeled into the highest price grades, with 
a resultant acute shortage of low-price shoeg shoe manu- 
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facturers would face not only the prospect of having 
CPA clamp the production quotas back on, but like- 
wise encounter a more reluctant attitude on the part of 
government agencies toward the removal of other re- 
strictions. 

One relaxation of this kind on which action is hoped 
for at an early date is price relief on certain types of 
low-priced shoes. Industry representatives have been 
assured that prompt action along this line will be speedi- 
ly forthcoming, and undoubtedly it is needed as an in- 
centive to increase production of low-priced footwear 
and likewise to remove inequities caused by granting of 
higher price ceilings to newcomers in the shoe manu- 


facturing industry. 


SINCE such increases are expected to be made on an 
individual rather than an industry-wide basis, and as 
a rule OPA does not require cost absorption on individ- 
ual increases, it is not anticipated that retailers will be 
caught in a profit-squeeze as a result of action along 
this line, as they were when the manufacturers were 
allowed the 4.5 across-the-board price increase last 
January. It is profoundly to be hoped that OPA will 
consider the retailer’s interest at least to this extent; 
as a matter of simple justice the agency should go 
farther and relieve the retailers of the obligation of ab- 
sorbing any of the January increase, for with wages of 
salespeople and other cost of doing business showing a 
continued tendency to increase, shoe retailers are in no 
position to absorb any part of any wholesale price 
advances. 

But even if the expected relief on lower-price shoes is 
forthcoming, it will by no means rectify the disadvan- 
tageous position in which both shoe manufacturers and 
shoe retailers presently find themselves, due to existing 
unrealistic application of the price controls. It will not, 
for example, solve the problems of manufacturers of 
traditional types of footwear who were in business prior 
to 1942, and whose price ceilings are fixed at the levels 
of March of that year, plus 444 per cent. They operate 
at a competitive disadvantage in comparison with manu- 
facturers who have engaged in business more recently 

[TURN TO PAGE 88, PLEASE] 
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The Queen Quality Shoe Shop in the Empire State Building featured this simple but very 
effective window with Spring footwear as the motif. An example of good taste in display. 


Factors that Determine Sales Power 


Of Shoe Windows 


by MURRAY OLSHER 


THE final step in window merchandising—combining 
shoe and window—would appear to be simple. Each 
shoe has been prepared and groomed; the window has 
been colorfully draped with a background that attracts 
attention and tells. the merchandising story. You are 
all set to come up with a window that will bring cus- 
tomers flocking and give your competitors something 
to think about. Maybe. You are if you have given suf- 
ficient thought to the numerous factors that influence 
the final result. 

First of all, what kind of a neighborhood are you in? 
The window in the photo, of the Queen Quality Shoe 
Shop in the Empire State Building, managed by Paul 
Snyder, was dressed for 34th Street trade in New York 
City. Clientele’s price range in this section runs from 
moderate to high and must be taken into account in the 
final display. Similarly, other high grade shoe stores 


Essentials You Must Consider to 
Attract Attention, Meet Com- 
petition and Cater to the Spe- 
cial Clientele You Aim to Reach. 


in this neighborhood must be considered. Good taste 
and original selection of shoes and background material 
are necessary to halt pedestrians at this window rather 
than a competitor’s. 

Assuming that you have satisfactorily met price range 
and competition requirements, the next question is, how 
many shoes are the right number? No hidebound set of 
rules will furnish the answer. Basically, the number de- 
pends on the size of the window and the number of 
fashion types necessary to convey the merchandising 
story. Twenty or twenty-one pairs of patent leather 
shoes are shown in the accompanying photo—not too 
many for this window. However, the same number in 
half a dozen different materials would create the effect 
of too many. Even with a single type, care must be taken 
in spacing. Balance results here from the simple pre- 

[TURN TO PAGE 130, PLEASE] 


Boot and Shoe Recorde 




























May 15, 1946 








THE LAST THAT IS REALLY 


7 


Te md : 


In whatever ven center your fac- 
tory may be, there is a United Last 
factory near you ready to go to 
work with your style department. 












Drawing its style fore-knowledge 
from sure sources, United Last Com- . 
pany has its services ready for you + ee 
well in advance of style changes— 
giving you maximum opportunity — ae é 
to meet the market with “foshignas : es 
firsts”. weet 
ray 


Foot knowledge, combining the 
skills of leading last experts, ap- 
plied to the science of correct fitting 
is a United Last fundamental, assur- 
ing the shoe manufacturer of the 
highest degree of true fit-ability in . 
his entire line. 





UNITED LAST COMPANY 


BOSTON MASSACHUSETTS 


eS ee 





CANDIDATE — 
For NEW Honors..... 






a HING has been happening to the classic com- 
fort shoe. Always outstanding for its low, broad heel, 
comfortable roomy forepart and soft flexible uppers, it 
is now adding style appeal to its other good features. 
The change has been a logical evolution brought about 
by the development these past few years of a new kind 
of style shoe. It has all the comfort that comes from a 
low heel, wide tread, full toe, flexible sole and soft upper 
plus youthful style appeal and foot flattery. Round lasts 
—reflecting the influence of the baby last—moccasin 
vamp treatments, high-riding and folded tongues and 
the very young looking ballet silhouette all contribute to 
the foot-shortening, youthful appeal of these shoes. 

For all these reasons and their immediate popularity, 
makers of comfort and feature shoes have been intro- 
ducing shoes of this type into their lines; the more for- 
ward-looking ones have had them for several seasons; 
others are just beginning to wake up to their possibili- 
tes. As a result of their wide acceptance, some of these 
manufacturers are now taking orders on sizes ranging 
up to 11EE. This extensive range puts these shoes in 
the position of the classic gypsy oxford in which a very 
complete run of sizes has always been available. 

The shoe illustrated here is just one of several which 
are being manufactured for the purpose of giving the 
mature woman a comfort shoe with style appeal. Al- 
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Slated for High Position Among Feature 
Type Shoes Are the Low Heel, Broad 
Tread Style Shoes, Combining Tra- 
ditional Comfort with New Foot 
Flattery and Youthful Appeal. 


by ELEANOR RUTLEDGE 


though it is not an oxford it is high-riding enough to 
give ample support. It has the heel, the tread, every- 
thing that makes for ease and softness. In addition it 
has a vamp treatment that shortens the appearance of 
the foot and that gives a rounder, younger appearance. 
The folded tongue stepin is another shoe that is slated 
for an important place among the new feature shoes. 
Shoes of this kind reflect the style trend to closed-up 
shoes. They are popular on heels from 1242/8 to 19/8 
and fit into the casual, tailored and spectator groups. 
They are being made in several different constructions 
—-slip-lasted, stitched welts, imitation welt process and 
full welts. They are being made on broad-toed casual 
lasts, walled lasts, modified broad ball comfort and 
full measurement lasts. 

From the point of view of foot health much may be 
said in favor of these shoes. Just as some experts con- 
sider that babies’ feet very early need the support of a 
shoe and others advise that they be allowed to grow 
strong and healthy in barefoot activity, so there are 
advocates of a maximum of support and protection for 
weak adult feet and the opposite school of thought that 
urges the wearing of shoes that give the foot muscles 
the freedom to strengthen themselves in soft, ful! tread, 
well-fitted shoes. 
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‘<4, BILLION FEET OF LEATHER 


Since this company was established, we have sold 112 billion 
feet of leather... enough to make a strip of leather one-foot- 


wide extending twelve times around the world. 


Such vast production shows that the quality, the style, the work- 
ability, the workmanship and fanning technique, that go ipto 
American Leathers, have met the requirements of shoe manu- 


facturers, shoe retailers and the public for half a century. 


BOSTON, MASSACHUSETTS 

















The Trimfoot man puts more 
money in your shoe fitters pay 
envelopes every week, and 
shows you how to make more 
profits in your shoe depart- 
ment. He will show you how to 
establish an efficient, effective 
foot relief service that means 
volume sales, and a steady flow 
of satisfied, repeat customers. 





RECOGNIZE THE TRIMFOOT MAN 
by the dollar bill in his breast pocket. 
Write the Trimfoot office today for 
complete information. 


APPLIANCE 
PRODUCTS 
DIVISION 


TRIMFOOT COMPANY e TRIMFOOT TERRACE FARMINGTON, MISSOURI, U. S. A; 
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BOSTON STORES FEATURE 
PLAY TYPES 


Any discussion of the retail shoe 
business in Boston since the Easter 
rush must be prefaced by the state- 
ment that the pattern presented is that 
of the old-fashioned crazy quilt of our 
grandmothers. Everyone tells a dif- 
ferent story. The basic fact which 
emerges, however, is that stocks are 
very low—alarmingly so in some 
cases. Typical is the statement of one 
merchant who, until about one year 
ago, had never carried fabric shoes of 
other than gabardine and who now has 
planned to devote at least 50 per cent 
of his window space to multicolor play 
shoes of whatever good fabric is avail- 
able. His old customers, he figures, 
will not be repelled, and new ones 
may be attracted in sufficient numbers 
to give him the volume he needs. The 
percentage of sales lost because of 
lack of the right style or the right size, 
is higher now than at any time dur- 
ing the war period. 

In Filene’s Little Shoe Shop, on the 
street floor, the largest interior dis- 
play recently was given over to play 
shoes, mostly in wedge-heel types; 
while one window had an attractive 
display of fabric shoes embroidered 
with multicolor conventionalized de- 
signs of various kinds. Included 
among the novelties in this shop was 
a sling-heel number with a perforated 
plastic vamp edged with red fabric, a 
red, nail-studded platform and a plain 
red heel. It was reported here that 
“leather shoes are coming in all the 
time. We're selling them.” 

The Thayer, McNeil store on Tem- 
ple Place, is finding a good demand 
for low-heeled walking oxfords and 
substantial pump types in smooth 
brown leather, as well as for loafer- 
types in leather and some casuals in 
embroidered fabrics. 

The Treadeasy store on Boylston 
Street, in which only the more con- 
servative styles are stocked, has been 
displaying and selling white oxfords 
with a wide variety of vamp perfora- 
tions, ranging all the way from the 
pin-point through triangular shapes 
to diamond shapes and ending up 
with tear-drops some of which were at 
least one inch in length. Spectator 
pumps in the conventional brown and 
white are also popular at this store. 
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Spectator pumps at Kay’s-Newport, 
Boylston and Tremont Streets, how- 
ever, are anything but conventional. 
Combined with white in this type are 
red, green, brown and blue smooth 
leathers. In dressier styles, a popular 
novelty is a pump of all-white suede 
leather, carrying a bow of the same 
material ornamented with brass nail- 
heads. White smooth leather sport 
shoes with rubber soles, at this store, 
appeared recently equipped with side 
panels of transparent plastic instead 
of the more conventional saddle. 

Loafers with hand-sewn moccasin 
foreparts were featured in a special 
window display at Wilbar’s on Tre- 
mont Street. There were combina- 
tions of brown and white, and red and 
white. Solid colors included red, 
white, green, brown, light tan, fawn 
and black. 

The C. Crawford Hollidge store, 
also on Tremont Street, in addition to 
its more conventional designs, recent- 
ly advertised and pushed the sale of 
white doeskin pumps carrying white 
bows, hand-painted with a conven- 
tionalized peacock and spring flower 
design. Another successful high-style 
number was a black patent pump with 
nail-studded platform and carrying a 
circular throat ornament of black 
rayon edged with brass triangles. 
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The ballet boot, presented as a 

novelty by Seks Fifth Avence ia Chi- 

cago, for wear with sport and coun- 
try clothes. 


STOCKS VERY LOW 
IN CHICAGO 


THE heavy selling of the pre-Easter 
period has brought retailers’ stocks to 
a new low in the Chicago area. In 
both quality lines and popular priced 
goods, the residue of shoes left on 
dealers’ shelves presents a spotty pic- 
ture, with size ranges and style variety 
badly broken up everywhere. Al- 
though retailers are reasonably happy 
over their booming business, they also 
leok with some misgivings to the im- 
mediate future. Just where sufficient 
stocks are to come from is still the 
$64 question. Volume of business dur- 
ing the past few weeks was from 25 
per cent to 60 per cent over that of 
last year, with the higher priced stores 
and shops showing the larger in- 
creases. 

In the department stores, one of 
the odd developments has been the 
“returned goods” problem. Store buy- 
ers comment that never have so many 
shoes been brought back for credit. 
And yet, in spite of this, business is 
still better. The answer to the “re- 
turns” question is that women will 
buy shoes, even if not entirely satis- 
fied. When, on shopping further, they 
find elsewhere something they prefer, 
the first pair bought is returned. 

Advertising necessarily is com- 
paratively slight, since few retailers 
have much to promote. Most of the ad- 
vertising is frequently on high-style 
novelties, the obvious aim being to 
keep the retailer's name before the 


public. Thus one sees “jeweled 
cobras” at Joseph's, cherry coke pat- 
ents at Walk-Over, high platform 


suedes at Lytton’s, “ballet boots” of 
suede at Saks-Fifth Avenue. 

Because retailers are so short of 
seasonable merchandise, many are 
already beginning to promote mid- 
Summer items. Two-tone spectators 
are being featured in many places, 
and many varieties of bright colored 
play shoes are m evidence everywhere. 
Among the latter is a trend to dressier 
types, little bow trimmings, interlac- 
ing of thongs or ribbons along the 
throatline, the shirring of fullness 
ever the vamp ending in a tongue 
treatment, interlacing of many straps 
in even or asymmetrical placement. 
All these trimming or design devices 
give a dressier air to these models 
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whereby they become wearable for a 
number of occasions rather than fit- 
ting only into the “play” category. 

* * * 


NEW YORK STORES 
SHOE HUNGRY 


“—E ASTER shoe business was so good 
that it was no good for the shoe busi- 
ness” might sum up the effect of 
Easter buying on shoe inventories in 
the stores. In the New York area 
merchants are just waiting for de- 
liveries of white, especially spectators, 
and delayed Easter orders in navy, 
black, brown, some patent leather and 
an occasional red shoe. In a number 
of women’s departments the first white 
shoes have been delivered and have 
already been sold out. It is an old 
story that many times a whole ship- 
ment of shoes has been sold in ad- 





vance so that there is no improvement 
in pairage on the shelves. 

Play shoes are in better supply and 
have been selling well for some time. 
One merchant reports that there is a 
demand for better grades in this type. 
Stores that formerly never did much 
business in these shoes now report 
good demand. Some casual leather 
sandals are proving to be very popu- 
lar, according to one of these stores. 
Another indication of the storage of 
shoes is the fact that stores that have 
always served a conservative trade are 
now in the market for much faster 
styles. A general increase in the de- 
mand for more highly styled shoes is 
another reason for this change of 
policy. 

Children’s departments report con- 
tinued good business and continued 
shortages in small sizes and those. for 
growing girls. A general overall im- 
provement in deliveries of children’s 
shoes is reported, however. Stores 
that were able to supply the Easter 
demand for patent leather dress-up 
shoes are entirely out of these styles 
now, they report. Some stores have 
been without these for a long time. 
There is a call for whites now for first 
communion and graduation shoes. 
Dealers are waiting for shipments to 
ceme in in order to meet this need. 
Brown and white saddles are much 
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Four styles of play shoes in various 

colors were featured recently in this 

Spring ad by Condon's in Charleston, 
$s. C. 














in demand. Children’s buyers report 
a good supply of play shoes and a 
growing popularity for this type. Bare- 
foot sandals are also being asked for 
earlier than usual this year. All staple 
shoes for children are, of course, sell- 
ing well. 

The same good business continues 
in men’s departments. Casuals which 
have been delivered to some stores 
are moving very fast. Loafers con- 
tinue to be number one favorites. 
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MEN'S SHOE STOCKS SHORT 
IN PITTSBURGH 


STOCKS of men’s shoes in Pitts- 
burgh stores are short everywhere, and 
customers are grateful to get shoes 
even after six or eight months of wait- 
ing for orders to be filled. In several 
stores, stocks of men’s summer shoes 
are expected to last a week to ten 
days, and no more. Shoes ordered 
for early Spring may arrive in time 
for Summer sale. 

The Hanover stores will promote 
their own line of loafers and hand- 
woven shoes for Spring and Summer. 
They sold everything but the shelves 
last week, with heaviest demand for 
veal calf, and tan-and-white. 

Schmidt’s store finds it necessary to 
restrict sales to one pair ef shoes 
per customer. Just now the styles 
are ties in black, brown, and white, 


but “if and when” plans include 
dressier styles. 

For women, there are fair supplies 
of play, street, and dress styles. Ver- 
ner’s are featuring saddle oxfords 
with plastic saddles that change color 
to match socks. 

Both men’s and women’s stores re- 
port that multiple sales are increas- 
ing. Phil Sullivan, manager of Cross 
& Cross, gave a neat explanation. 
“Men are buying several pairs be- 
cause they actually need the shoes,” 
he said. “Men who stayed home gave 
their shoe stamps to their wives, and 
now they’re running out. Veterans 
came home to find their old shoes 
dried up or outgrown. Sure they 
have to buy two or three pairs at a 
time. What else can they do? 

Many retailers expressed the con- 
viction that people will now buy any 
shoes that fit, regardless of style, 


color, or value received. 
* * * 


MINNESOTA STORES ACCENT 
CO-ORDINATION 
St. Paul 


SHOES hold a prominent place in 
accessories for the new season’s cos- 
tume, with all stores giving accent to 
complete coordination from head to 


toe. 
Husch Bros. showed a midnight 


= 





suede with stardust trim in nailheads 
mounting a platform sling pump, 
which brought many purchases. An- 
other shoe at this store was offered in 
a brilliant red to brighten Spring neu- 
trals in suits and coats. This was in a 
calfskin with an ornamented vamp. 

Field-Schlick featured a shade 
called cocoa frappe, which is a tawny 
pale brown. Matching bags were 
shown with these shoes. Styles were 
platform pumps in suedes and low- 
heeled “deb” shoes with squared-off 
bows. ; 

Maurice L. Rothschild showed blue 
and brown calfskin pumps with low 
cut vamp, trimmed with a swirling 
bow. Shiny plastic patent in a sling 
pump sold well. 

The Golden Rule featured a smart 
walking shoe of soft, pliable calf in 
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Zila Conus Goods Doi / 


SPECIAL INTRODUCTORY OFFER ON OUR MAGNIFICENT 
NEW CABINET, PACKED WITH 11 ASSORTED FAST-SELLING 


D'Scholls =. 


FOOT COMFORT* REMEDIES YOU GET 


a : $38.25 
With this striking new colorful metal cabinet on 
your counter, you'll get sales—action—two to 
three times your normal turn-over of Dr. Scholl’s 
—because 7 out of every 10 who see Dr. Scholl’s 
Foot Comfort Remedies on display, have need for 
one or more of them. They’ve read about Dr. 
Scholl’s clinic-tested foot reliefs in the leading 
newspapers and magazines. They have heard 
about them on the radio. They need only this 
reminder to buy! Order NOW! 









QUANTITY RE-SALE PRICE 





1% doz. Super-Soft Dr. Scholl's Zino-pads (Corn size)... .....ee05ee05: $6.30 
1 doz. Super-Soft Dr. Scholl's Zino-pads (Callous size). ..........+-+5 4.20 
% doz. Super-Soft Dr. Scholl's Zino-pads (Bunion size). . .......-+eee55 2.10 
% doz. Super-Soft Dr. Scholl's Zino-pads (Soft Corn size). .........+-+ 2.10 
0 Gam, Gn Gees Feat Combate c ccccdecccccccsccccevceccceceses 4.20 
06 Geom, Ba, Gees Gand Babes coc cccccsescccececccccscsscetecces 2.10 
% doz. Dr. Scholl's Bromidrosis Powder. .....0..esecceccesececeeess 3.00 
% doz. Dr. Scholl's “2"-Drop Corn Remedy. ......ccccccccccccccces 2.10 
% doz. Dr. Scholl's Solvex Ointment for Athlete's Foot. ........+seec0. 3.00 
D. Gam, On. Sele Maletiite cccccccccccccccccccccccccccbeccccces 3.00 
0 Gow. Or. Sabot s Herelete 6 occ ccc ccccccccccdcccccccccoccceeses 3.00 
$35.10 


PLUS BONUS % doz. Super-Soft Zino-pads (Corn size)...... 3.15 
$38.25 THE EXTRA 

Your Cost 22.80 SALES IT MAKES 

YOUR GROSS PROFIT $15.45 WILL AMAZE YOU! 







*Trode Mark 
Reg. U.S. Pat. 
Of. 





ANOTHER DR. SCHOLL SPECIAL OFFER YOU CAN’T AFFORD TO MISS! 


Lita lors (re /; Pel, / aik 
D° Scholls Sutra Sowvex 


THE SENSATIONAL NEW SULFA POWDER 
PREPARATION FOR ATHLETE’S FOOT 


By all means include this new fast seller in your order to 
your Wholesaler. Another big national advertising cam- 
paign is behind it. Very few localities require prescription. 
13 IN DISPLAY CONTAINER — YOU PAY FOR ONLY 12 

Wholesale, $4.00 doz. Retail, 50c. This offer for a limited time onty. DISPLAY! 





THE SCHOLL MFG. CO., Inc., 213 West Schiller St., Chicago - 62 West 14th St., New York 
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ALONG COME 


Spi 


FEATURING 


LOOPED GHILLIE 


Brighter, better days are coming for Pippins dealers 
because Pippins themselves are stepping out in new, 
gayer attire. Yes, Pippins, sensational slipper promo- 
tion, now offer casuals too, gorgeously styled, beauti- 
fully made of rich, colorful Elk leathers. But these new 
Pippins, like Looped Ghillie pictured above, have all 
the flexibility which has won so many friends for 
Pippins’ slippers. Retained too, for more comfortable 
lounging and walking, are the justly famous arch 
wedge heels with softly cushioned heel seats. No won- 
der each season Pippins become a more important 
and more profitable promotion with more and more 


dealers. To Retail Profitably at 
o Re ro yo $@. ts $5, 








Retail Sales, Independent Shoe Stores 
February, 1946 


Department of Commerce, Bureau of the Census 
Current Statistical Service 


-——————Dollar Sale 
Number Per Cent Change 


of agro 
Firms Feb., '46 me. 46 
Report- vs. vs. February, 
States by Regions ing” Feb., 45 Jan., 46 1946 

. | are 837 = —1 ©$8,800,822 
New England ....... os =f. eee 
are 6 Le Kees 22,766 
td Hampshire 2 eee sas Sua. eee Meeboce 
GUNNS sce ccncces oe Se ee 
Massachusetts ..... 55 +29 —10 439,124 
Rhode Island ...... 6 +23 cee 66,531 
Connestiont co 15 + 5 —8 98,772 
Midd tlantic ...... ee eeee tae. be Jae 
me fae i ag Kart 16 +28 —7 765,444 
ew Jersey ....... a ds cee “o's ee 
Pennsylvania ...... 70 +19 —2 826,922 
East North Central .. .. eees aa 0Clt(i‘«é HY CC 
SE di idan ge ase oven 29 +24 +10 422,388 

SRT 27 +15 + 7 172,35 
TD ittuanstiodene 72 +18 +1 539,921 
— Redekebacs 56 +9 +13 387,057 
MEE, .ccthaneses 48 +12 +1 318,892 
West North Central ee ie 4 nha 2) > 
Minnesota ......... 2 da, 2 PM Sas. * Oo ee 
Dl: dueparcesestes 25 +35 +15 141,799 
PE census gods 29 + 6 +11 438,860 
North Dakota ..... 2 wee it ee ey eee ee 
South Dakota ..... .. cae dade! _ »? amie 
——— becvedenes 8 4-12 ~ 4 60,938 
Osepeseeeces 10 +26 ose 44,9156 

eustee atlanile egeusie $0 ones Sa Fase 
SND eed vanes a tas See 8 ae 
DE. scocseses 8 +27 —15 87,40T 
Dist. of Columbia... 1 eves on ) -. = ee 
EE ndvncedesed 1 stee ed | © 2 eeebee 
West Virginia ..... 2 oeee <7 | YQ Ree 
North Carolina .... i natty th, unit Ae 
South Carolina .... 1? <s.¢. "ca? oe 
OS errr 11 +31 +28 339,126 
Pe 1 eo0e eee 
East South Central .. .. wes caite, 1,4 snes 
 scccscssé 2 seus CP Ad Ty 3, 
Tennessee ......... 2 ey «|? ee 
DI, igunvcedeos 8 +12 —6 176,794 
Mississippi ........ 2 Beat Lies: ee 
West South Central .. .. sens nae: hy 5a 
DE “b cuetenees 1 ear uae). ~... om 7h ve 
ND. « intiwduee 2 e000 we. = eis 
Oklahoma ......... 8 +44 +7 22,602 
CD le dhdedseek ses 20 +15 +18 318,998 
—1 +1 22,026 

+53 —2 116,504 
+82 +2 35,732 
+10 —5 803,814 
+7 + 6 101,198 

—8 1,879,521 





* Includes reports received too late for inclusion in previous 
meetey totals. © Number does not apply in all cases to the year-to- 
ures. © As compared with $7,476,588 in February, 1945, and 

Sacco, 750 in January, 1946. 1 Insufficient data. * No data. 





Editorial Outlook 


[CONTINUED FROM PAGE 78] 


and obtained ceilings that are relatively much higher on 
newer types of shoes. 

Nor will it improve the situation of retailers, who are 
obliged to reconcile to their customers these conflicting 
levels of values. Only an intelligent and thorough-going 
readjustment of the entire shoe pricing structure, based 
on present costs of production, with elimination of the 
obvious inequities that exist today, can positively assure 
sound merchandising to the shoe business as a whole, 
and give the consumer a consistent relationship of values 
as between different types and classifications of shoes. 
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16 Million Poppies V.F.W. Goal 


Eleanor Parker, movie actress who has been selected | 


1946 National Buddy Poppy Girl by the Veterans of 
Foreign Wars, is shown presenting poppies to service men 


in observance of the first peacetime, annual poppy sale 


since 1941. The Memorial ay sale, which has been held 


every year since 1922, carries the endorsement of the | 


President of the United States, the General Federation of 
Women's Clubs, the American Federation of Labor and 
many other professional and fraternal groups. All pro- 
ceeds are devoted solely to further the relief extended 
to veterans and their dependents, including a portion each 
yeor allotted to the V.F.W. National Home for Widows 
and Orphans of Ex-Servicemen at Eaton Rapids, Mich. The 
1946 goal is the sale of 16 million poppies. 


Costume Coordination Increases Sales 


Saint Paut, Minn.—When Schuneman’s, Inc., put on a 
garment and accessories promotion recently, shoes were 
selected for each featured outfit, pictured in the full-page 


advertisement, and priced. For example, one outfit was | 


advertised thus: “Take a suit . . . like this navy wool crepe, 
$39.50; ADD a navy straw bloused brim, $16.95; five-button 
handmade black cape-skins, $6.00; navy calfskin top- 
handle suit bag, $13.50; 10 karat gold jewelry set with 
genuine rubies, pin, $64.00; earrings, $64.00; navy reptile 
sling pumps, $12.95.” 

In another complete ensemble, black patent sling pumps 
with nailhead trim platform were suggested with a white 
fleece box coat, black straw hat, fabric gloves with nail- 
heads and jewels and black plastic patent bag with tor- 
toise handles. A third grouping consisted of a black and 
white jersey print, with white straw hat, black jersey gloves 
and a black patent zipper top bag, with black plastic 
patent sling pumps at $10.95. 


Go Western 


[CONTINUED FROM PAGE 74] 


in many varied sizes and designs on every conceivable 
type of shoe, on belts, and on bags. Hand tooling, or a 
tooled effect, has been applied to a great many belts, 
and in shoes it has been used, in some cases, in all-over 
designs or, more often, on vamp ornaments. Fringing 
is the latest development, perhaps inspired by the surrey 
song from “Oklahoma.” 

Saddle leather itself is popular in Spring and Sum- 
mer lines, for its natural color is an excellent neutral 
that blends and coordinates well with all costume colors. 
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PIPPINS have become the first love of America's 
fastest slipper departments. And, the reason for this 
unheard-of popularity is indeed a simple one. Pippins, 
America's Cleverest Slipper and Outdoor Casual 
Set-up brings them the Right promotion at the Right 
time . . . styles that are selling in correct colors and 
combinations and in fashion-approved materials. Cur- 
rently in favor is this TRACERY design embroidered 
in multi-color combinations. Of course, it was a Pippins 
first and it features the famous Pippins construction, 
which insures flexibility for its platform. And Pippins' 
arch wedge and softly cushioned hee! seat make it the 
very picture of comfort. For the stream-lined slipper 
selling you will find so necessary in the competitive 
seasons ahead, Pippins, the complete slipper and out- 
door casual set-up, becomes a “must.” Take a peek 
at Pippins picture before you make any further com- 
mitments. 


WRITE FOR DISPLAY MATERIAL. 





4 


’ “f ne }« ie 
i ltt: lly 
aa (Je rer V Ee 














slip-on moccasin style. A group of 
white shoes at this store foreshadowed 
mid-Summer styles. Low, medium 
and high heels were about equal in 
favor. One particularly smart tie was 
built up high over the instep, with 
perforated front. A classic brown and 
white spectator was a popular choice. 
Schuneman’s, Inc., tied belts, bags 
and smart shoes together in advertis- 
ing, window displays and in the shoe 
department. Red, blue and brown elk 
wedge sandals caught the public 
fancy in play shoes. Black crushed kid 
sandals were also shown in play shoes. 
Jet black patent leather was sug- 
gested for wear with prints, soft suits 
and all Summer wear. A latge collec- 
tion of pumps, slings and sandals, all 
with mass perforations, was shown. 
Newman’s featured black patent in 
a number of styles. The brief sandal 


with ankle band was a good number. 
A gold-studded halter-strap sandal 
found favor for dress wear. Calf 
pumps, in black, brown, or navy, with 
punch trim around the open toe and 
on a butterfly bow, sold well for 
around-the-clock wear. 





* 


* 
Minneapolis 
YOUNG-QUINLAN’S shoe salon ac- 


cented fit in all of their showings, 
stressing that shoes of fashion must 
fit above all else. Among the styles 
having good sale was an eyelet oxford 
in black patent, black kid and in 
blue and brown calf. A suit pump 
with scrolled instep decoration was 
shown in black and brown calf and 
in gabardine. This store featured 
scufhe oxfords in brown, black or 
white calf. There was also a popular 
styled military scuffie which came in 
either open or closed heel. Black, 
brown or navy calf was the leather 
used. Ultra-smart was a citron yellow 
lizard sandal with matching handbag. 

John W. Thomas & Co. matched 
sandals and bag in imports from Haiti 
to be worn with play clothes in gay 
colors. Featured were black suede 
platforms with extremely high heels. 
Platform was brightened by nailhead 
trim. A suede clog caught the fancy 
of many. Grey and white lizard sling 
pumps with matching handbags were 
well liked. 
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[CONTINUED FROM PAGE 86] 


Roy H. Bjorkman showed a slip-on 
sandal in brown or navy calf. Vivid 
tropical colors in play shoes with 
matching bags, hand fashioned of 
sisal, keyed in color to Summer cos- 
tumes, were featured. Tailored pumps 
for wear with suits were shown in 
brown calf with alligator trim and in 
black calf with lizard trim. 

Napier featured sophisticated shoes 
in several styles. One with a huge 
gala bow was shown in a sling pump 
et black calfskin and very high heel. 
Another was skillfully designed of 
brown calfskin, with an attractive bow 
trim, in classic pump style, with closed 


toe and heel. 
» 2 @ 


NEWARK STORES REPORT 
LOW INVENTORIES 


NewARK, N. J., shoe retailers are 
generally agreed that stocks are at a 
considerably lower ebb than they have 
been for some time. The manufac- 
turer has little competition today, and 
dealers are forced to take what they 
can get. 

Kresge’s is finding it exceedingly 
dificult to obtain calfskins. Sling 
backs are in demand. Blue shoes are 
still selling better than red shoes, and 
white shoes have not come in yet. 











Godchaux's in New Orleans, La., used 

this timely, Spring-like ad to intro- 

duce shining patent leather d'Orsay 
pumps. 


Bamberger’s reports that white 
shoes came in much earlier than in 
previous years. This is because more 
people have been going South since 
transportation difficulties have been 
overcome. As far back as February 
women began to ask for white shoes 
and the demand continues. Platforms 
comprise 50 per cent of the business 
at Bamberger’s women’s department. 
Flat heels are still in demand, the flat- 
ter the better. All kinds of reptiles in 
all colors are selling well, with alli- 
gators in the lead. 

One of the leading popular price 
stores, which deals exclusively in 
women’s wear, is showing brown and 
white spectator shoes. Sling pumps 
are popular here. 

At the Eagle store patent leathers 
are the main item. While platforms 
are a big seller, many women express 
a preference for a shoe without a plat- 
form. A large number say they like 
nailheads on the upper of the shoe, 
but do not want them on the sole. 
Moccasin sport shoes are very much 
in demand. Red is the leading color. 
The store anticipates a trend toward 
white shoes and multicolors as Sum- 
mer approaches. 

At another store, the greatest short- 
age is in children’s patent leathers. 





Black kid for women is very much 
needed here. Dress sandals are the 
number one item with very little de- 
mand for platforms. This store has 
received numerous calls for powder 
blue and orchid. White shoes are mov- 
ing slowly. These will be pushed 
later in the season as well as red and 
green shoes. 

In common with other stores, Haus- 
man’s finds the situation worse than it 
was last month. Any type shoe will 
sell and all are hard to get. Blue goes 
better than red. 

While men are not radical in their 
tastes and choose one type of shoe and 
stick to it, women want one type at 
one time, another at another. Every 
woman will ask to see at least three 
pairs of shoes before she makes a 
choice. Brown is the leading color for 
men this season, with emphasis on 
wing tips, plain tips and perforations. 

[TURN TO PAGE 121, PLEASE] 
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Let a Great Name help you sell Rubber Footwear 


CUSTOMER: My! They’re smart looking! And they feel 


CUSTOMER: Can you show me some boots to keep my 
as if they’d be warm and comfortable. 


feet warm at football games? 

DEALER: Here’s just the thing . . . The Arena. It’s a 
real cold weather boot and the rubber outside makes 
it completely waterproof. 


DEALER: That’s a fleece lining and an electrified 
shearling cuff. Notice the convenient pull cord on the 
slide fastener. Makes them easy to get on and off. 
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CUSTOMER: Do I have to wear low heel shoes? DEALER: And it’s made by B. F. Goodrich, a name 
DEALER: No. This is made to fit over various heights YOR GH CAPERS Om. 

of heels. You’ll find the Arena is ideal for all kinds CUSTOMER: I’ll take this pair. I’ve always been satis- 
of winter weather. * fied with B. F. Goodrich products. 


Your customers know the name B. F. Goodrich and what it stands 


for in the field of rubber research. They know that on rubber and canvas e 

footwear the B. F. Goodrich name is their assurance of real service, comfort, Goodric 
7. 

and wear. It's your assurance of a satisfied customer who'll be back again . 


for more! B. F. Goodrich, Footwear Factories, Watertown, Mass. 
FIRST IN RUBBER 
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New York 


F iy E or six months ago quality shoe manufacturers in 
New York viewed the immediate future with cautious 
optimism. At that time a brief spurt in leather supplies 
inspired by war's end and the close of the Winter season 
with its holidays and absenteeism gave some hope for the 
future. Footwear producers were inclined to believe that 
another six months to a year would see the industry out of 
the woods. However, conditions have grown worse, not 
better, manufacturers state, because the shoe industry is not 
self-sufficient to the degree that many industries are. 
Caught in the middle of the nation’s reconversion program, 
shoe manufacturers report new and unrelated difficultieS 
at every turn. 

Lasts, the foundation of shoemaking, are scarce because 
of a lack of seasoned wood. A direct result of the war when 
lumber went uncut, the shortage won't be fully alleviated 
for at least another year, last makers predict. The search 
for calfskin, suede and reptile continues unabated. Manu- 
facturers are getting some, but nothing like the amounts 
they desire. Lack of faille for linings, still reported by 
some firms, has forced the substitution of gabardine which 
also is scarce. At its worst, the tack shortage, an offspring 
of the recent steel strike, had manufacturers scouring the 
city for new sources. One firm made an unsuccessful at- 
tempt to use window nails and was finally forced to shut 
for two days. Supplies are 
finally being replenished. A labor shortage. no longer 
traceable to the lure of war plant wages, has been created 
by the industry’s desire for expansion. Many new manu- 
facturers have entered the market here in the past six 
months and experienced personnel are at a premium. 


down its heel department 


An appraisal of Fall styles in the light of current con- 
ditions brings realistic conclusions from a few high-styled 
shoe producers. “Why kid oyrselves?” one of them said. 
“Unless there are big improvements forthcoming, we are 
going to have to make the same kind of footwear for next 
Fall as we did for last.” Manufacturers here are alert to 
the customer's desire for a closed, unadorned shoe. Facing 
facts, however, they foresee the production of only a frac- 
tion of such footwear. 


Boston 


Despite the fact that usually well informed sources con- 
tinue to stress the acute shortage of practically all mate- 
rials going into the manufacture of shoes, production in 
New England factories continues at or near the high level 
established during the Fall of 1945. 

At least a partial explanation of this phenomenon, of 
course, is the largely increased production of fabric play 
shoes and even sport types. A further explanation is found 
in the fact that manufacturers, still unaccustomed to the 
hand-to-mouth method of operating, are very humanly apt 
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RECORDER SURVEY OF CURRENT CONDITIONS IN SHOEMAKING CENTERS 


Ma MYaclUring. nd Ma hes 


to translate a delayed shipment of leather into an absence 
of that material, though it is true, of course, that delayed 
shipments from the tanner to the shoe factory are respon- 
sible in large part for delayed shipments of the finished 
product to the merchant. 

Even as late as May 1, for example, some manufacturers 
were still striving desperately to complete shipments of 
white shoes to stores in the northern part of the country; 
while others were in the market in an apparently vain 
attempt to get all the black suede they will need to fill 
orders which will not be made and shipped much before 
August. This over-demand for the napped leather, inci- 
dentally, is causing several manufacturers to concentrate 
much of their production for next Fall’s retail selling on 
plastic patent. This material, though not unlimited in 
quantity, is easier to get at the moment than is real leather. 

Tanners are concerned with what they say was a sharp 
curtailment during March and April in the receipt of hides. 
Not only that but the quality left something to be desired, 
they say. 

That March continues to be one of the favorite months 
in which to buy heavily of both,leather and footwear is 
proved by figures compiled by the Associated Industries of 
Massachusetts—an indication that the industry has not yet 
shed its seasonal habits. Orders booked by the shoe and 
leather industry during that month of this year came within 
a few points of reaching the high of several years achieved 
during December of last year. Orders booked were 37 per 
cent higher than in January; 39 per cent higher than in 
February; and 37 per cent higher than in March of 
last year. 


St. Louis 


LIFTING of shoe manufacturing controls may be the kick- 
off for a substantial portion of the shoe capacity expan- 
sion in the St. Louis district, some manufacturers believe. 
\ part has been under way some weeks, but among the 
smaller manufacturers there has been a reluctance to go 
in too deeply until the federal controls picture was 
clarified. 

Anything immediately approaching a general expansion 
boom, however, is regarded as unlikely because of the con- 
tinuing materials shortages. On the other hand the labor 
supply has improved to the point where it should prove 
no serious handicap. Since materials conceivably could 
clear up rather rapidly, some manufacturers are putting 
finishing touches on expansion plans in anticipation of 
what may be a lively race for competitive advantage. 

And in this connection there are still those who foresee 
overproduction before a great many months have elapsed. 
The exact time, of course, is a big question. But they be- 
lieve the efficiency learned during the war will turn out 
footwear in such volume that decreasing prices, returned 
merchandise and some of the industry’s other prewar evils, 
may return to plague the manufacturers. : 


[TURN TO PAGE 96, PLEASE] 
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Shoe Store Award Gives 


Rich Experience 
[CONTINUED FROM PAGE 69] 


another. Miss Eleanor Rutlege, fash- 
ion editor of the RECORDER, took charge 
of the entertainment program early in 
the week and events included visits to 
leading stores, to the Empire State 
Building, Radio City, St. Patrick’s 
Cathedral, Central Park, Fort Tryon 
Park and The Cloisters, Riverside 
Drive and Greenwich Village. 

Visits to these points of interest in- 
cluded some personal shopping and gift 
buying; a tour of radio and television 
studios in Radio City; the Easter 
presentation at the Music Hall; restau- 
rants and night clubs in Greenwich 
Village. Other points of interest viewed 
during these expeditions were the 
Yankee Stadium, Washington Arch, 
Washington Square and MacDougal 
Alley. An evening’s entertainment in 
midtown Manhattan included dinner, a 
performance of “Call Me Mister” and 
dancing at a popular night club. In 
the evenings a member of the RECORDER 
staff was her escort. Unique experiences 
for this visitor from French Canada 
were a subway ride and a meal at an 
Automat. 

A few miles west of Shawinigan 
Falls, lies the neighboring community 
of Grand’ Mere (grandmother), so- 

i it called because a giant rock presented 
a Bi to the imaginative eye of some pioneer- 
ly. resource for ing settler an aspect resembling the old 
: ae Set aie “yah lady’s profile. In these two towns Mr. 
oe and ae 5 | Williams conducts his up-to-date and 
. a, by expanding shoe business, and it was in 
Grand’ Mere, where he has just opened 
: his second store, that Miss Carpentier 
Pe. i ae ee s Piste was born and educated. Industrious 
put 3 . [ ; | es | like all French Canadian girls, she 
geeky Ie learned the art of dressmaking and 
made it her career. 

To the south and east of Grand’ 
Mere, on the St. Lawrence, lies the 
town of Three Rivers, another neigh- 
boring community. Almost due south 
from Grand’ Mere is Montreal, where 
M'ss Carpentier has been a frequent 
visitor. And so, while she has spent 
her life in a moderate sized community, 
she is familiar with city life and espe- 
cially interested in fashions and ap- 
parel, which form such an important 
part in her own life and career. After 
a number of years of apprenticeship, 
working for other people and learning 
the details of her craft, she opened her 
own dressmaking establishment last 
Fall, starting with one assistant. Her 
success was instant and gratifying, and 
she looks forward hopefully to a pros- 

perous future. 
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SET as ). mast y / ° a | New YorkK—The name of Black- 
Meche & = OTEMOSE ZH TASMLOHMETS OF Lasts Reiss Shoe Co., has been changed to 
235 EAST 27TH STREET NEW YORK Black Shoe Co., with offices at 177 
teh " ‘ Church Street, here. Benjamin Black is 


the owner of the firm. 








Hide Controls to Continue 


WasnHincton—It is United States policy to continue and 
strengthen international controls over hides, skins and 
leather, the Civilian Production Administration has an- 
nounced. CPA is charged with responsibility for co- 
ordinating United States membership on the Combined 
Hides, Skins and Leather Committee. 

At present all forms of cattlehides, calf and kipskins, 
goat and kidskins, the leather made from these materials, 
and pickled sheepskins are under international allocation 
and price controls. Fourteen nations support the control 
program of the Combined Hides, Skins and Leather Com- 
mittee. 

This U. S. policy position was determined after a com- 
plete review of the international supply situation by Re- 
conversion Director John W. Snyder. In accordance with 
this policy the United States government has made a series 
of proposals to the member governments of the Combined 
Committee, including: extension of invitations to member- 
ship in the Combined Committee to other major importing 
and exporting countries not now members; addition to the 
international control program of types of sheepskin not 
now subject to international allocation, and of all types of 
sheepskin leather; continuation of price, import and alloca- 
tion controls and extension of public purchase programs. 

These proposals are designed to strengthen interra- 
tional controls of hides, skins and leather to prevent a run- 
away inflation of prices and to insure an equitable inter- 
national distribution of available export supplies. 

The United States government already has acted in sup- 
port of an increased control program by reinstituting, effec- 
tive immediately, its restrictions on the trans-shipment of 
hides and leather through United States ports to other 
countries. This control had been relaxed in February. All 
outstanding licenses for the trans-shipment of these mate- 
rials through ports of the United States have now been 
cancelled. Future licenses will be issued only in accord- 
ance with allocation agreements of the Combined Com- 
mittee. 

The Combined Hides, Skins and Leather Committee was 
formed in December, 1945, to continue, during the period 
of world short supply, the international co-operation in the 
distribution of these materials formerly exercised by the 
Combined Raw Materials Board, which terminated Decem- 
ber 31, 1945. 

Member nations of the Combined Committee are: the 
United States, whose representative, Harold Connett, serves 
as chairman; the United Kingdom; Canada; France; Bel- 
gium; the Netherlands; Denmark; Switzerland; Norway; 
Sweden; Finland; Spain; Portugal and Turkey. 


Protest Delay in Rubber Ceilings 


Rocnester, N. Y.—A protest against the delay by OPA 
in fixing retail price ceilings for rubber footwear after 
having given an increase of 10 per cent to manufacturers 
of these products has been made by the New York State 
Shoe Retailers’ Association. 

In a statement sent to Paul Porter, OPA administrator, 
he is asked for immediate action in setting retail price 
ceilings which will permit making reasonable profits, taking 
into consideration the increased cost of the product to 
retailers. 

Attention is called to the fact that retailers have been 
operating on only a 334% per cent markup in the case of 
rubber footwear, and that the new increase to them brought 
the margin down to 26 per cent or 27 per cent, which means 
operating at a loss. 
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2 OUTSTANDING BUYS 


LIMITED QUANTITIES—ORDER NOW 


NEW, SMART, 
COMFORTABLE 


SANDALS 


ONLY 


$960 


PAIR 






Genuine Luggage Leather uppers. Sturdy Oak soles. Leather 
midsole. The new non-marking rubber heels. Sizes 6 to 12. 


CRCER THESE SANDALS NOW for immediate wear! 


SKI BOOTS 


MOUNTAIN CLIMBING 


LIMITED 
STOCK 










The ultimate in U. S. Army-Boot and Shoe Industry research de- 
velopment. Created (and adequately tested!) by U. S. moun- 
tain trocps; these masterpieces of boot craftsmanship embody 
such features as: square toes; grooved heels to fit ski bindings; 
rocker bottoms for comfortable walking and some even have 
rubber heels! Worn with felt innersoles and two pairs of socks. 


Tops as work shoes. 
ONLY $475 


WARNING! Our stocks 
are dwindling fast! You 
MUST place your Order NOW. Pair 


SIZES: Cleated Rubber Soles, 5-9'/2, C-EE. 


No. 250 Same as above with Heavy Leather Soles 
—Sizes: 6-13, C-EE. $4.75 Pr. 
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| Manufacturing and Markets 


[CONTINUED FROM PAGE 92] 


The trouble is that in the shoe industry, as in most other 

American manufacturing, nearly everyone is planning to 

a expand to some extent in the hope of grabbing a slice of 
o. his competitor’s business. Each hopes that through de- 





best in ballet ” 



































creasing costs and more efficient machinery, he can do this 
and still maintain a profit margin. Each sees the same fat 













My Acro-ballet pumps and son- ie market ahead and each is doing the same thing to gain 
' dals are shoes of a thousand : , ; “ —. 
’ i cat from it. The result, these “realists” contend, may be that 
P uses—ballet, gymnastics, xe ° : s - 
' ‘sonad-the-houce. beock. the industry will suddenly explode into the surplus stage 


instead of approaching it gradually or predictably. 

Then there is the question of the accuracy of today’s 
demand picture. Footwear is still extremely scarce and 
many retailers place orders in duplicate, triplicate or even 
quadruplicate in a desperate effort to replenish the stocks 
that should be on their shelves. They in turn are moti- 
vated by the flood of walkout customers whom they are 
unable to serve—customers who may have gone to half a 
| dozen stores previously, at each one building up a false 
impression of demand that might collapse disastrously when 
shoe deliveries begin in volume. 


’ pullman slippers. 
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/ 
acro-ballet Thus delivery of 100 pairs of shoes may fill a 500-pair 
| apparent demand. If such inflation actually exists, it is 
DMP Available in two styles . | reasoned, shoe manufacturers could find themselves fran- 
, = | tically expanding to grasp a bubble which will shrink at 

Crushed kid in black, white, | the touch. 





d © | b a | Few manufacturers question, though, that the lush 
red—$1.25—style number (6). ‘Y | market will persist for at least some months, and are pre- 
Sueded elk in fawn, black, MS | paring to get as large a share of it as possible. Hence a 
E "> | stepup in pairage that may top all St. Louis records 
white—95c—style number (6A). = forecast. 
; | 
we 
| Rochester 


T HERE was apprehension of impending changes which 
| will affect the shoe industry in Rochester as April came to a 4 


dal hed kid, Be close—seemingly as a climax to uncertainties which have 
sandal! in crushed ki “h been accumulating during recent months. Something was 
black, white, wt | to be done, it appeared, to permit shoe manufacturers to 
eve: get higher prices for some of their products; something 

red—90c—style og | would have to be done for shoe retailers if prices to them 


x were to be raised further. 


Increased wages are being asked of several shoe fac- 


number (2). 


Acro-batic sandal, tories in the Rochester area, with expectations that agree- 
ve ments will. be reached after a series of negotiations. Al- 
sueded glove elk acro-ballet re - | though other problems continued to appear along with that 


of shortages of materials, it was expected that the former 
would be solved considerably ahead of the latter. 

There has been an important improvement in the labor 
situation throughout the area during recent weeks as some 
servicemen and women returned to positions they formerly 
held, and as unemployment insurance had run its full 
| course for numerous other prospective workers and made 
| them available for jobs. 

Despite all of the handicaps, shoe factories are gradu- 
ally increasing their production in many instances, although 
in some others—particularly in slipper manufacturing 
plants outside the city—working hours have been reduced 
because of the lack of materials. 

Since the shortage of leather persists, some have been M 
speculating on what becomes of all of the hides if the ez 
black market in meats has really reached the proportions 

| which many assert it has. 
“They're burying ’em,” declared one guesser, confidently. 
[TURN TO PAGE 111, PLEASE] 





in fawn, block, white— 

65c—style number (1). CANDALS 
Sizes—8 to 13, | to ? 

Terms—Net 30 













Order now for earliest 


possible delivery. 






166 North 3rd St., Columbus, Ohio 
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BARBOUR SPLIT-REVERSE WELTING 


PATENTED 
.-.. provides all the advantages of genuine reverse welt construction without expensive 
and slow-to-deliver hand-work. 


Grain Leather rib of Barbour Split-Reverse Welting accents rugged styling with attractive 
heavier edge .... seals the welt-seam .... protects vital inseam stitching during both 


manufacturing and wear. 


BARBOUR WELTING COMPANY -: Brockton 66, Massachusetts 





MORE STYLE PLUS WEAR so LITTLE 


Specializing in the designing and manufacture 
of Welting exclusively since 1894 


Stitchdown 
Goodyear Stout-Edge Dresswelt Rugged Edge 
Stormwelt Split-Reverse Snowflake Silhouwelt 





HEALTHY, YES, 0 
and HAPPY TO 


HIS (DEAL BABY SHOES 


HEALTH AND HAPPINESS go hand-in-hand, 
they say: but, in fact, both result from the care tiny 
feet receive in infancy. The experience of over a 
quarter of a century combines with especially selected 
top-grade materials and expert shoemaking to make 
Ideal Baby Shoes the finest shoes which can be fitted 


to an infant's foot. 


Like all good things Ideal Baby Shoes are in 
short supply, and for the time being, at least, 
remain on a rigid quota fo established dealers. 


mrs. DAY'S [DEAL sasy sHoE co. 
DANVERS ° MASSACHUSETTS 


1070 MERCHANDISE MART 71 WEST 35th STREET 
CHICAGO, ILLINOIS NEW YORK I, N. Y. 














Lighter Patterns 


In Feature Shoes 
[CONTINUED FROM PAGE 67] 


clerk at the fitting stool. For the wo- 
man whose feet are comparatively nor- 
mal these shoes are probably all right 
for daylong wear, but, for those whose 
feet need more support, he will need 
to make it clear that some of these 
shoes, especially those with open backs, 
will be more appropriate for occasions 
when the wearer will not be on her 
feet too much of the time. The higher 
heels introduced by some makers of 
comfort-types is another style feature 
which should be kept for wear only 
on dress-up occasions. Worn in this 
way, these shoes will be a source of 
pleasure to women who need feature 
types but long for younger, smarter 
looking shoes. 

Elsewhere in this issue in an article 
entitled “Candidate for New Honors” 
we have discussed another phase of the 
changed thinking among makers of 
feature type shoes. 





Casual Types in Demand 


Great Fats, Mont.—To meet the 
current South American trend in Great 
Falls, shoe merchants are offering Mex- 
ican-type leather casual styles in tan 
and red. This model is popular with 
both teen-ages and older women. 

Black gabardines with patent trim 
and medium heels, featured with gab- 
ardine nail-studded bows, are compet- 
ing with more simple black patent 
slings with three-inch heels. 

Red continues to be popular, both in 
casual and dress type shoes. 

The demand for children’s and wo- 
men’s riding boots continues, and these 
are wanted in any available style al- 
though the more elaborate styles in tan 
and white are preferred by dude ranch. 
operators and employees. Rodeo riders 
buy showy, Hollywood styles for exhi- 
bitions, but want the sturdy, regulation 
cowboy boots for everyday wear. 





Shoes for the Bride 


RocHESTeR, N. H.— Rollins’ Boot 
Shop received some unusual publicity 
recently by contributing the shoes worn. 
by the bride when a Maine beauty con- 
test winner and a Marine veteran of 
World War II were married on the- 
stage of the City Opera House during 
a musical show there. 





CPA Suspends M-217 
[CONTINUED FROM PAGE 103] 


this year of more than half a billion 
pairs. 

Briefly reviewing the history of the 
famous 4-year-old order, CPA pointed 
out that it required shoe manufacturers 
to balance production within pre-war 
price lines and resulted in the mainte- 
nance of peacetime standards of qual- 
ity, in addition to effecting important 
savings in leather and other materials. 
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l . And, although still unavailable in quantities equal 
- manufacturer is enjoying increased deliveries of 

» Tenned In America. This means ultimately, more 
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nd your customer in every pair you make. 
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THE PAYROLL SAVINGS PLAN 
CONTINUED! 


Thanks to the cooperation and encourage- 
ment of America’s industrial executives, 85 
million bond holders have bought U.S. Bonds 
in the greatest savings program in history. 
Employees who have purchased billions of 
dollars of these bonds during the war now 
want to continue monthly purchases of savings 
bonds. Specific evidence of this desire to con- 
tinue saving for personal security and pros- 
perity through the Payroll Savings Plan was 
recently revealed by a survey which dis- 
closed that 90% wanted the Plan continued. 


Every employer can write in his own set of 
reasons why the Payroll Savings Plan should 
be continued as a part of his personnel rela- 
tions program, but the principal advantages 
are obvious: 





A large reservoir of national sav- 
ings; a strong and stable bulwark 
against inflation. 





An “automatic” thrift habit for 
the worker; to increase content- 
ment and satisfaction in his job. 


An opportunity for the employee to 
maintain his “share in America” 
with the safest, easiest, most profit- 
able investment he can make. 







An opportunity for the returned 
veteran to share in the Payroll 
Plan’s varied benefits. 


Your employees will require little “selling” on the 
idea—they are accustomed to their monthly saving 
habit. With the Treasury Department's savings bond 
program now in peacetime operation, your partner- 
ship is again invited to continue this systematic, con- 
venient means of contribution to a prosperous peace- 
time future. 


The Treasury Department acknowledges with appreciation the publication of this message by 
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This is an official U. S. Treasury advertisement prepared under the auspices of the Treasury Department and Advertising Council 
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ROLLICKING... 
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Style No. 715 
Children's Gabardine Cas- 
ual. Genuine Leather 
Soles. All White; White 
with Brown; Brown with 
White; Blue with White; 
Blue with Red; Red with 
Blue. Sizes 12 to 3. 


Price: $1.85 




















—_- and fancy-free, and the object 
of many an admiring glance from the small fry, the slickest 
chicks in America will romp and play and cut-a-rug in these 
Playtops by Fred Jacobs. Designed with the same genius and 
made with the same skill that distinguishes Fred Jacobs Play- 
tops for men and women, these casuals for children will move 
fast, once warm weather comes. For play, for fun and for 
dress-up and parties, too, there's a Playtop for every little 
girl in America. 


Style No. 730 
Children's Elk Leather 
Sandal. Genuine Leather 
Soles. California Con- 
struction. Colors: White, 
Red, Brown. Sizes: 5 to 3. 


Price: $2.20 











Style No. 725 
Children's Elk Ceather 
Oxford. Genuine Leather 
Soles. California Construc- 
tion. Brown, White, Red. 
Sizes 5 to 3. 


Price: $2.30 


Style No. 735 


Children's Elk Leather 
Buckle Sandal. Genuine 
Leather Soles. California 
Construction. White, Red, 
Brown. Sizes 5 to 3. 


Price: $2.05 


IMMEDIATE DELIVERY 
Orders accepted in case lots or Minimum Order 18 pairs of one style and color 
Terms: 2% 10 days, net 30, F.O.B. New York 


SHOE & SLIPPER CORPORATION © 200 CHURCH STREET. NEW YORK 13. WN. Y. 
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Though rationing is just a memory, the American 
customers’ habit of buying better shoes continues 
. . . because they've come to recognize the extra 
value that is in the better leather soles on those 
shoes. And the best soles are mated for more even 


flexibility and wear. 


FIBRE-SORTING, the England-Walton way, provides 
superior matched soles that keep shoes on the 
March of Wearability. E-W sorters have that trained 
““insight’’ to discover even the slightest differences 
of inner fibre construction . . . assuring retailer 
and customer repeat orders for those manufacturers 


who demand FIBRE-SORTED leather soles. 


FIBRE-SORTING provides that extra plus in sole 
leathers that offers you a vital and valuable selling 


feature. 


Boston Camden Peabody NewYork St.Louis Columbus Milwauk 





Wey Fibre Sorted Soles Itlean gpeat alot 














SET! SET 2 


POLARIZED LIGHT PARALLELS 
KEEN “INSIGHT” OF ENGLAND-WALTON SORTERS 


Even wear-resistance and flexibility result from E-W fibre- 
sorted mated soles. 

Set 1 of these paired photomicrographs shows how unmatched 
flexed samples develop uneven stress lines . . . comparable to 
internal structures of unmatched leather soles. Result: unequal 
wear service. 

Set 2 reveals uniform stress lines as in soles mated by E-W 
sorters. Result: better, even wear. 











ENGLAND-WALTON 


Fibre-sorted soles. Cut soles and 
sole leather. Pure oak bark tanned 


England-Walton Division 


A. C. Lawrence Leather Co. 


Los 


1 San Francisco Ashland, Ky. Newport, Tenn. 
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RECORDER REVIEW OF 


CURRENT HAPPENINGS 





IN THE SHOE TRADE 





Heavy Demand Reported at Volume Show 





Buyers in Attendance from All Over. Nation—Filling Depleted Stocks 
Their Main Concern—Open Dress Types Wanted 


NEw YORK—Volume footwear during 
the five days of the Shoe Manufactur- 
ers Fall Opening at Hotel New Yorker, 
April 28 through May 2, attracted buy- 
ers from every state in the union and 
included delegations from Canada, 
Puerto Rico and Cuba, according to 
Eugene A. Richardson, show manager. 
Approximately 700 rooms were needed 
to house all exhibitors, and Mr. Rich- 
ardson reported that he was forced to 
refuse numerous new applicants. 

Although some exhibitors felt that 
attendance suffered by the show’s com- 
ing so close upon the heels of the early 
April show in Boston, heavy buying 
was, nevertheless, reported during the 
first few days. 


Value Insistence Returns 


With consumer demand for footwear 
showing no signs of a let-up, buyers 
were primarily concerned with trying 
to fill depleted stocks. At the same 
time there were indications of the re- 
turn of a pre-war insistence on value. 
As badly as stocks are needed, buyers 
didn’t show the willingness, displayed 
during the war, to take anything. Low 
heel, open, dressy types in synthetic 
suede and patent were a big seller, as 
were ‘platforms with nailheads and 
other ornamentation. Men’s footwear 
featured a broad toe and wide last pre- 
dominantly in browns and tans. Gen- 
erally, buying indicated that last Fall’s 
styles will be major sellers next Fall. 

Established manufacturers are giv- 
ing regular customers the benefits of 
any production increases and are not 
taking on new accounts. Some new 
manufacturers, however, have accepted 
a few new accounts. All manufactur- 
ers report leather for soles and uppers 
very difficult to find, so much so that 
the various synthetics used as substi- 
tutes are themselves falling into short 
supply. Because of shortages and pro- 
duction difficulties, manufacturers re- 
gretfully uphold buyers’ opinion that 
chances for something new for next 
Fall are slim. 
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March Shoe Production 
Up Five Per Cent 
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WASHINGTON, D.C.—March produc- 
tion of 42 million pairs of shoes of all 
types was up five per cent over February 
output of 40 million pairs and 12 per 
cent over the September 1945 figure of 
37.5 million. The increase indicates that 
the industry is rapidly approaching the 
1946 goal of 46 million pairs of shoes 
monthly. Only 15 million pairs of this 
year’s production have been earmarked 
for 1946, or about one-third of what the 
military claimed last year. Production 
from 1936 to 1940 averaged 34.1 mil- 
lions pairs a month and in 1945 aver- 
aged 33.7 million a month. 





Guild Fall Openings 
Week of June 10 


New YorK—Main Fall openings of 
The Guild of Better Shoe Manufac- 
turers will be held the week of June 
10th, it was announced early this 


month by Benjamin D. Schwartz, head 
of Schwartz & Benjamin, 
president of the Guild. 
“This Fall opening period, in ac- 
cordance with the Guild’s program of 
five showings yearly will concentrate 
upon footwear for September, October 


Inc., and 


and November delivery and retail sell- 
ing,” Mr. Schwartz said. “The shoes 
to be purchased during this buying 
time are for main Fall selling and in- 
clude Fall and Winter shoe fashions, 
special promotion shoes, cocktail and 
evening footwear and those early Fall 
buys which will be re-sized.” 

The opening of the Fall Guid shoe 
lines, scheduled to continue for a week, 
is the fourth in the Guild’s year-round 
production and delivery program, in- 
stituted last November when the Guild 
brought out its merchandising calendar 
listing the specific footwear to be 
bought at each of the five yearly show- 
ings. 

Lines will be dispayed in the show- 
rooms of member Guild firms which in- 
clude Cangemi, Inc.; Delman, Inc.; 
Fox Shoe Manufacturing Corporation; 
Jerro Brothers; Mackey-Starr, Inc.; 
Marino; I. Miller & Sons, Inc.; New- 
ton Elkin Shoe Co.; Palter Deliso, Inc.; 
Schwartz & Benjamin, Inc.; Thomas 
Cort, Ltd.; Van Arden Shoe Co.; M. 
Wolf Sons, Inc.; Morris Wolock & Co.; 
and Zuckerman & Fox, Inc. 


CPA Suspends 
Order M-217 


WASHINGTON—The Civilian Produc- 
tion Administration on May 7 officially 
suspended Order M-217, thereby con- 
firming action that was indicated the 
week before, when CPA officials pro- 
posed the suspension of the regulation 
to the Industry Advisory Committees 
meeting in Washington. Representa- 
tives of the manufacturing branch of 
the industry had favored outright re- 
vocation of the order. 

In announcing its action, CPA em- 
phasized that by suspension rather than 
revocation of Order M-217, it will be in 
a position to reinstate the controls 
quickly if a serious drop in production 
should occur, or in the event of failure 
of the industry to maintain output in 
lower price lines, or if there should be 
a pronounced shift to higher price 
lines. The agency explained that sus- 
pension of the order was prompted by 
the fact that latest reports indicate a 
record breaking total shoe production 

[TURN TO PAGE 107, PLEASE] 




















Boston, MAss.—The first ten chain 
store companies to report their finan- 
cial statements for 1945 have been an- 
alyzed by the New England Shoe and 
Leather Association in the table be- 
low. The combined profits of these con- 
cerns amount to $7,435,928 for the year 


1945 Shoe Chains’ Sales Up 19 Per Cent 


1945, an increase of 14 per cent over 
1944. Net sales amounted to $221,473,- 
526, a gain of 19 per cent over the 
total 1944 sales of these same com- 
panies, and the combined ratio of net 
profit to net sales amounted to 3.35 
per cent. 





1945 
Company Net Sales 
*A. S. Beck Company $30,442,154 
*Cannon Shoe Co. 7,652,212 
*W. L. Dougias Shoe Co. 8,499,294 
Edison Bros. Stores 53,215,144 
Feltman-Curme Shoe Co. 5,771,719 
*Florsheim Shoe Co. 16,587,297 


*Meiville Shoe Corp. 56,846,202 
*Regal Shoe Company 7,259,742 


The Schiff Company 24,599 357 
John Irving Shoe Corp. 10,600 , 405 
Total 10 Companies $221 473,526 


Per Cent Changes 
1945— 1944 


% Net 

Profit 

to Net 

Net Income Sales Profits Sales 
$886,113 + (4% — 4.1% 2.9 
152,891 + 15.9 — 6.9 2.0 
272,191 + 7.9 + 73.4 3.2 
1,360,520 + 19.5 + 24.6 2.6 
112,364 + 4.2 — 11,1 2.0 
1,008,981 — 5.4 + 6.9 6.1 
2,400 907 + 4.6 9.5 4.2 
296 .913 + 10.5 13.0 4.1 
618, 160 + 14.7 + 5.3 2.5 
26 , 888 + 12.75 +187.1 3.1 
$7,435,928 + 18.6 + 14.4 3.35 





* Denotes companies operating own shoe factories. 





Shortages Acute at 
Michigan Show 


GRAND Rapips, MicH.—Michigan An- 
nual Shoe Fair held at the Pantlind 
Hotel, here, from May 1-3 had a large 
attendance, with 62 exhibitors show- 
ing. 

The attendance record was boosted 
because dealers are frantic to get any- 
thing obtainable in the way of shoes. 
The scarcity of merchandise was ap- 
parent in every line with relief nowhere 
in sight. , 

Samples appeared to be plentiful in 
showrooms, but salesmen were frank to 
advise that colors may or may not be 
as shown and that deliveries are un- 
certain and quantities are uncertain. 


Leathers, threads, trimmings are on 
the short end. 

Casual types, play shoes and slippers 
were in the majority of merchandise 
shown, with high color outstanding in 
every show room. 

A buffet supper and floor show were 
given in the Pantlind Hotel for exhibi- 
tors and guests on the second night of 
the Fair. Credit for the highly suc- 
cessful turnout of the Shoe Fair as a 
whole went to Curtis Johns, Grand 
Rapids, representative for Groves Shoe 
Co., Chicago, who served as chairman; 
Carl Verburg, Grand Rapids represen- 
tative, Leverenz Shoe Co., Sheboygan, 
Wisconsin; and E. H. Dickinson, Grand 
Rapids, representative, Charles Meis 
Shoe Co., Cincinnati. 


Advertising Consultant 
Stresses Craftsmanship 


NEw YorK—Refinement, simplicity 
and quality are of more value in shoe- 
making than showmanship, as dis- 
played in network of straps, stated 
Mrs. Estelle Hamburger, advertising 
consultant, who addressed the early 
May meeting of the Guild of Better 
Shoe Manufacturers at Hotel McAlpin. 
“Without quality and craftsmanship 
price has no meaning,” Mrs. Ham- 
burger told members as she termed the 
Guild group “the elite” of the shoe in- 
dustry. “You will be fulfilling the 
meaning of your name to better stand- 
ards of value in American shoes that 
they may be rightfully acclaimed by 
your countrywomen and by women of 
all the world,” she said. 

Mrs. Hamburger told the manufac- 
turers that their group is the only one 
of a number of fashion Guilds that in- 
cludes the word “better” in its name. 
“You have added this special signifi- 
cance to your name and in doing so 
I am sure you have been aware of not 
only the descriptive meaning of the 
term, but of the responsibility you have 
placed upon your shoulders with this 
word.” 

Shoes of the future should be so well 
constructed that fashion is inherent in 
their craftsmanship, Mrs. Hamburger 
believes. In addition, quality manufac- 
turers must be taste-setters as well as 
pace-setters, and stress creative orig- 
inality and beauty. 

American designers have proved 
their creative excellence by translating 
fashion during the war years as skill- 
fully as designers of other apparel, 
Mrs. Hamburger said. Even in the face 
of rationing, restrictions and _ allot- 
ments the shoe industry did not let the 
public down. This has paid off in the 
appreciation of American women. 





Modern Decor in Shoe Store Newly Opened in Kansas 





COFFEYVILLE, KANS.—Gordon-Smith Shoes, Inc., inde- 
pendent Kansas firm, held the opening last month of their 
enlarged and remodeled store. Located on the ground 
floor of a three story corner building, the new store fea- 
tures an open type front which provides interior visibility 
from almost any street angle. Black glass paneling covers 
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the store's facade. The interior motif is in birch paneling 
with cherry wood trim. Brilliant fluorescent lighting at- 
tracts the eye day or night. A balcony office overlooks the 
selling area. Co-owners are C. P. Gordon and Wilbur 
Smith, the latter being manager. Two recently returned 
servicemen assist the owners. 
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NSMA Holds Regional Clinics 


In Seven Shoe Cities 


Mi_wavukeE, Wis.—The last of a series of seven regional 
meetings conducted by the staff of the National Shoe Manu- 
jacturers Association to discuss problems confronting the 
shoe industry with members was held at Schroeder Hotel 
here, May 10. Previously, the NSMA staff met with mem- 
bers in Boston, New York, Harrisburg, Cincinnati, St. Louis 
and Chicago. 

Each of the four members of the staff conducting the 
meetings covered a special subject. Benjamin Werne. 
author of Labor Review, led the labor discussion which 
included wage rate regulations, contract clauses and labor 
laws. He expressed the belief that management should know 
their employees’ thinking and their attitude toward man- 
agement. With this knowledge management can better 
answer employees’ desire for job security, a living wage 
and the status of a participant in a job. “Management 
should bargain with employees,” Mr. Werne “Tt 
should grant them every opportunity to discuss their wishes 


said. 


and requests, and should take their suggestions for the bet- 
terment of operations to make bargaining a give and take 
process with all of the wholesome aspects incident to such 
At the same time, management should tell 
“By letting 
its employees know-what the law assures to them and the 


bargaining.” 
employees of management’s side of the story. 


advantages and disadvantages of union representation, man- 
agement is exercising its prerogative guaranteed by the 
constitution,” he said. 

The supply situation was discussed by John H. Patterson 
who stated that the cattlehide and kipside supply outlook 
had not changed sufficiently to warrant any substantial re- 
vision of the over-all production estimates for this year. He 
pointed out that cattlehide leather production was slightly 
in excess of 23 million hides in 1945, and in January it ap- 
peared that the 1946 production would be approximately 
When these 


estimates were revised in March, it was anticipated again 


the same or slightly in excess of this figure. 


that production for this year would be approximately that 
of 1945, but that a slight decline might occur. “It still ap- 
pears probable,” Mr. Patterson stated, “that cattlehide and 
kipside leather production will be approximately the same 
as last year, but deliveries to shoe manufacturers never- 
theless inevitably will decline from the levels of the first 
quarter of 1946. This is due to the fact that tanners will 
be forced to limit their soakings to their current purchases, 
whereas thus far, this year, they have been able to use up 
their rather ample inventories accumulated during the days 
If tanners hold back supplies in 
anticipation of price controls being removed or price ceil- 
ings being increased,” Mr. Patterson 
will be available to shoe manufacturers.” 

A discussion of public relations within the industry and 
the Balanced Program was conducted by Harold R. Quimby 
who gave a resume of the background and objectives it is 


of manpower shortage. 


said, “even less leather 


hoped the shoe industry can achieve in obtaining good 
public relations. 
in 1943 when it was subjected to many unwarranted attacks 


He reviewed the position of the industry 


by misinformed columnists, government agencies and fea- 
ture story writers. He pointed out the steps taken to over- 
come the disparaging remarks, emphasized the power which 
informative brochures such as The Story of Footwear, The 
Story of Lasts, The Story of Style, special news releases 
and personal contacts have built in winning the favor of 
those who have the privilege of informing the public 
through either spoken or written words. 

: [TURN TO PAGE 109, PLEASE] 


May 15, 1946 105 






























































... More Than Footwear 


It is easy to convince a man — whatever his age 
or his calling — that Packard shoes add the right 
% foot-note of style to his appearance, — while giving 
him far greater than dollar value, in wear and 
comfort. 
M. A. PACKARD COMPANY, BROCKTON, MASS. 




















in a 7-point program to 
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acquaint you with the benefits of | 


your MATRIX franchise 


Your “Footprint in Leather” means 


Superb Craftsmanship Backed by 
83 Years of Fine Shoe Making 





Matrix quality is based on the Heywood repu- 
tation—associated with superb craftsmanship, 
top-grade leathers, and enduring style in men's 
shoes since 1864. 
Combine that reputation with the significance 
of your footprint in leather—the exclusive Matrix 
innersole that cradles each curve in the bottom 
of the human foot... 
There's a quality-and- 
comfort story that can't be 
matched. No other shoe can 
get the proved loyalty of 
Matrix wearers. No other 
shoe will help build your 
business on such sound prin- 
ciples of comfort-appeal 
and style-integrity! 
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 MATETL SHOES 


Made by the House of Heywood in Worcester, Mass., since 1864 











Dates to Remember 


Shoe Showing, Ohio Shoe Travelers Club, 

Deshler-Wallick Hotel, Columbus, O. 
May 15, 16, 17, 1946 

Midwestern National Shoe Travelers’ As- 

sociation, Paxton Hotel, Omaha, Neb. 
May 18, 19, 20, 1946 

Fall Shoe Show, Pennsylvania Shoe Trav- 

elers' Association, William Penn Hotel, 


Pittsburgh, Pa. May 18, 19, 20, 21, 1946 
Foot Health Week. May 18-25, 1946 
Fall Shoe Show, Mid-Continent Shoe 


Travelers Association, Skirvin Hotel, 
Oklahoma City, Okia. May 19, 20,21, 1946 
Monthly Shoe Show, Michigan Shoe 
Travelers’ Club, Statler Hotel, Detroit, 
Mich. June 2, 3, 4, 1946 
Shoe Show, Associated Shoe Travelers, 
Plankinton Hotel, Milwaukee, Wis. 
June 9, 10, Ii, 1946 
Golf Tournament, Central Pennsylvania 
Shoe and Leather Association, York 
Country Club, York, Pa. June 21, 1946 
Monthly Shoe Show, Shoe Travelers’ As- 
sociation of Chicago, Merrison Hotel, 
Chicago, Ill. June 24, 25, 1946 
Shoe Show, Tri-State Shoe Travelers’ As- 
sociation, Hotel Statler, Buffalo, New 
York. July 7, 8, 1946 
Northwestern National Shoe Travelers’ 
Association, St. Paul Hotel, St. Paul, 
Minn. October 27, 28, 29, 30, 1946 


| National Shoe Fair, Palmer House and 





Morrison Hotel, Chicago, Ill. 
October 27, 28, 29, 30, 31, 1944 
Shoe Show, lowa National Shoe Travelers’ 
Association, Fort Des Moines Hotel, 

Des Moines, lowa. 

November !1!, 12, 13, 
Shoe Show, Southwestern Shoe Travelers’ 
Association, Adolphus & Boker Hotels, 
Dallas, Texas. November !!, 12, 13, 14, 1946 
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Set Ceilings for Surplus 
Rubber Footwear 


WASHINGTON — Dollar-and-cent ceil- 
ing prices have been established for 
twenty additional types of men’s and 
women’s rubber footwear declared sur- 
plus by the armed forces and war agen- 
cies and now being sold by the govern- 
ment for civilian use, the Office of 
Price Administration has announced. 
Retail ceilings are identical with prices 
for similar items being sold in regular 
evilian channels. 

Added to the list of rubber footwear 
for which ceiling prices were establish- 
ed are: additional types of rubber 
boots, some pacs and lumbermen’s overs, 
arctic gaiters, rubbers and canvas 
rubbers. Exempted from price control 


| are: men’s powder plant over-the-shoe 
| boots, women’s 10-inch pullover boots 


(conductive sole), men’s electrically 


§| heated flying boots, pilot’s shoes, men’s 
#| wading shoes, and men’s open shank 
| safety sole clogs. 
| all price control are all items of used 
| rubber and canvas footwear. 


Also exempted from 


The War Assets Administration re- 


| ports that some of these items are now 


available for sale through the regional 
offices of that agency. 
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Elected a Vice-President 
Of Spencer Shoe 


Boston, Mass.—C. Charles Marran 
has been elected vice-president in 
charge of the women’s retail division 





C. CHARLES MARAN 


of Spencer Shoe Corporation, according 
to an announcement by John J. Daly, 
chairman of the company’s board of 
directors. Mr. Marran previously was 
merchandise manager and buyer. The 
Spencer Shoe Corporation operates 
fifty-six stores. 





You Must Show Them 
To Sell Them 
[CONTINUED FROM PAGE 71] 


sincere about putting ‘courtesy first.’ 

“As we said, Mr. Durand’s enthu- 
siasm is perennial, so is it any wonder 
the men’s shoe department is one of 
the most successful in the store, and 
one of the most popular in the city?” 

Now for a little of what Mr. Durand 
says of his methods: 

Friendliness is the only way in which 
to serve the public. The example set by 
the management is of the utmost im- 
portance. With the right attitude by 
the head of a department, it is only 
natural for one to surround himself 
with people he can respect and trust, 
the kind of people who are in keeping 
with one’s way of thinking. They must 
be made to feel that the house wants to 
conduct its business in accordance with 
the best principles. 

It is felt here that adjustments play 
a most important part in making per- 
manent customers. The practice here is 
to give a man returning shoes with a 
real or fancied complaint even better 
service and courtesy than when he 
made his original purchase. If a man 
is unreasonable, his entire purchase 
price is immediately refunded to him 
without question, and refunded in such 
@ way as to make him want to come 
back to the store. 

Stocks are now about half of normal, 
yet the men’s department is doing three 
times the volume it did when shoes 
were flowing freely. In this period of 
easy selling, it is doubly necessary to 
be more courteous as we are building 
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their first choice 


is FOOT REST 
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years 





Foot RES" 





———— look only for looks— 


old-agers look only for comfort. But 


for the thirty middle years a woman's 


Priced 
$6-95 eal $7-95 


—A few styles higher 
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first choice is the fit-plus-fashion of 
Krippendorf Foot Rest Shoes. Preferred 
from 25 to 55—the best buying years of 
a woman’s life. 


THE KRIPPENDORF-DITTMANN COMPANY 
Cincinnati, Ohio 


New York Showroom: Marbridge Building 


*Nationally advertised in Vogue, Ladies’ Home Journal, Mademoiselle, Woman's 
Home Companion, Good Housekeeping, The Grade Teacher, and The Instructor. 








for the future. That is why we are 
watching every angle we can in help- 
fulness to our trade. 





To Open Youth Center 


ELmirmA, N. Y.—Gorton Coy is con- 
solidating its infants’, children’s and 
misses’ departments in a Youth Center 
to be opened soon on the third floor. 
The new section will have its own shoe 
department. During the war the store’s 
children’s shoe department was com- 
bined with the women’s shoe store on 
the main floor. 


C. H. Baker Moves 


SAN FRANCISCO, CAL. — Because of 
the expiration of its lease, the C. H. 
Baker Shoe Store at 885 Market Street 
has moved to a new location at 1163 
Market Street. 

In a clever advertisement announc- 
ing the change, the company used a 
facsimile of a letter addressed to the 
store at the old address, with a line 
drawn through the number and the 
new street number written in beside it. 

The company operates another store 
at 241 Geary Street. 
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OUR 47TH YEAR 





Features of Ik Construction: 
© Balanced Broad Tread K Lasts 
© Arch Supporting Counters 

© Anatomic Snug-Fitting Heels 

® Heels Wedged at Inner Border 
® Molded RB Steel Shanks 














warrants. 


JULIUS ALTSCHUL, INC., 117-125 GRATTAN ST., BKLYN. 6., N. Y. 


Altschul Corrective Shoes provide normal, 
gentle but effective support. 

Our facilities are still engaged in supplying 
our regular customers; but we promise these 
fine shoes to others as soon as production 

















MORE THAN 27 MILLION | 
WOMEN WILL READ ABOUT | 
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HANDY PRICE STICKERS for 


100 to a perforated sheet; width 
to fit your typewriter 
|| Book of 1452 300 
| markers will 


mark 726 pairs. 


BOOT & SHOE RECORDER-—Merchants Service Dept. 
209 $. State St., Chicago, Ill. 


SHOES and CARTONS 





STOCK NO, 12 sheets 
gummed and per- 


forated to a book. 
CEILING PRICE 


$4.50 1452 


Price Markers 














OUR PRICE 

$4 .50 2 books: $3.50 
Check, M.O., or C.0.D. 

Actual size 











F. J. CORNWELL 





A. V. WHEELER 


Executive officers chosen recently by the St. Louis Shoe Manufacturers Asso- 
ciation included, in addition to Henry H. Rand, merchandising manager of women's 
shoes and a member of the Board of Directors of International Shoe Company, 
who was elected president, the following who will serve with him in conducting 
the affairs of the association for the coming year: James S. Legg, secretary and 
sales manager of Moulton-Bartley, Inc., elected first vice-president; Frank J. Corn- 
well, director of Brown Shoe Company in charge of Store Planning Division, who 
was chosen second vice-president; A. V. Wheeler, general manager of Pennant and 
Jefferson branches of International Shoe Company, elected treasurer of the asso- 


ciation. 





Shoe Factories Seek Workers 


LowELL, MaAss.—Extra inducements 
are being offered by shoe manufacturers 
here to secure new help or to retain old 
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employees, a survey reveals. Return- 
ing veterans, particularly, are being 
interviewed by shoe factory foremen. 
The ex-GIs are offered every oppor- 
tunity to learn any trade in the shoe 


manufacturing business. 

Establishment in Lowell of new fac- 
tories has created a strain on the al- 
ready tight shoe employment situation. 
The older firms are feeling the effect 
of these new factories in loss of per- 
sonnel. The greatest shortage seems 
to be in experienced stitchers for wo- 
men’s shoes. Shoe factories are ad- 
vertising locally for experienced and 
inexperienced help, pointing out that 
the shoe industry is not seasonal, and 
employment would be steady. 

One great advantage that shoe fac- 
tories have in the mill city is the fact 
that they pay much higher wages than 
many of the mills located here. Many 
shoe factories have secured a number 
of ex-GIs under a special program, 
giving them every possible aid in learn- 
ing the shoe business. 





Add to Plant 


RAYMONDVILLE, TEX.—Expansion of 
the Original Raymondville Boot Shop 
has been announced by A. Rios, owner 
of the Hidalgo Avenue plant. 

Increased demand for the manufac- 
ture of cowboy boots and other leather 
goods has necessitated the addition, Mr. 
Rios said. The new construction will 
add an 80 by 25 foot room, with a sec- 
ond story for additional machinery and 
equipment, to the present site. 
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“Shoes Across the Seas” 





St. Louis—Jack Goldberg of Australia (left), manufac- 
turer of women's shoes, chooses some shoe models as he 
confers with Julian Samuels, secretary-treasurer of the 
Samuels Shoe Co. Mr. Goldberg who, because of wartime 
travel restrictions, was able to come to America only 
every eighteen months, is now planning to return each sea- 


son to keep abreast of American fashions. He comments | 


that the coming of the Wacs, Waves and Red. Cross women 


to his native country had a decisive influence in changing | 


the typical Australian woman's reaction to fashion in foot- 


wear as well as in living. He holds a franchise to repro- | 


duce De Liso Debs styles, using Australian leathers. 





NSMA Holds Regional Clinics 
[CONTINUED FROM PAGE 105] 


In discussing the Balanced Program for Shoes, Mr. 
Quimby pointed out that there are two phases of operation 
which the National Association is sponsoring. One has to 
do with the so-called short range projects which cover im- 
mediate problems such as labor, material supply and gov- 
ernment activities; and the second has to do with long 
range programs which might not come into active existence 
for months or years. The Balanced Program is in the lat- 
ter category, he said. 

Government regulations affecting the shoe industry were 
discussed by W. W. Stephenson, executive-secretary of 
NSMA. He began by pointing out that in the opinion of 
many business people, the CPA has shown a tendency to 
go out of business too rapidly and the OPA has shown 
a tendency to endeavor to perpetuate itself and its strict 
control more than is necessitated by conditions. “Because 
of production figures the shoe industry can expect little 
support on the ‘allocation of materials by CPA,” Mr. Ste- 
phenson said, “although several actions such as the re- 
instatement of M-217A have been taken which have benefit- 
ted the shoe industry.” 

In discussing the OPA, Mr. Stephenson stated that the 
policy of cost absorption is extremely difficult for shoe 
manufacturers to understand because it does not coincide 
with the manner in which shoe manufacturers historically 


have figured their costs and selling prices. He stated that | 
the industry earnings standard which has been in use by | 


OPA has become obsolete and no longer can be considered 


as a fair and equitable yardstick by which controls can be | 
administered. “It does not seem likely that OPA will | 


permit a further horizontal increase beyond the 442% 
granted in January,” he said. 
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A Fioneet OF 
VISUAL SELLING 


The Chinese seer who first 
advanced the idea that 
“One picture is worth ten 
thousand words”, was one 
of mankind's earliest pro- 
ponents of visual selling. 


Just so, the original X-Ray 
Shoe Fitter was a true pio- 
neer of visual selling in the 
retail shoe business. To- 
day, after 25 years of lead- 
ership, X-Ray’s Sell-e-Vi- 
sion still ranks first in its 
field ... both as a sell- 
ing Tool and Fitting Aid. 





EQUIP YOUR STORE 
FOR VISUAL SELLING 


Give your sales people ~ 
and customers its 
proven advantages. 
Ask your X-Ray repre- 
sentative for the earli- 
est datethat you can get 
an X-Ray Shoe Fitter. 


X-RIA 
SHOE FITTER Jac. 


3533 NORTH PALMER STREET 
1 WISCONSIN 
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Test Your Boot and Shoe I.Q.! 


More Types of Footwear 


Below are fourteen clues. These define 
or identify words that are also names 
for kinds of footwear. Score ten points 
for each correct answer. If you really 
know your boots and shoes, you'll make 
100 or over. But you're doing all right 
if you get 80. Below 60, though, isn't— 
well, you know what it isn't! 

1. (Type of pump) One who looks on: 

2. (An Oxford) Seat for horseback 
rider: 

3. Style of Sandal with same name as 
style of printer's type: 

4. A kind of rural dance: 

5. One who slides involuntarily: 

6. Raised stage for speakers: 

7. Synonym for “accidental”: 

8. Nomadic and vagabond race: 

9. Meaning, “to shuffe along": 

10. Device for compressing gases: 

11. Famous Scottish castle: 

12. Device for regulating horse's gait: 

13. Confused clattering noise: 

14. Men wear it about the neck: 

[ANSWERS ON PAGE 121] 





Add Shoe Department 


OGDEN, UTAH—Hayden’s new store, 
which has moved to a new and larger 
location at 2446 Washington Boulevard, 
has added a new department—a shoe 
department, with Jack Massey, recently 
discharged from the Army after serv- 
ing in Europe as captain in the Quar- 
termaster Corps, in charge. 

Ben Hayden, veteran ready-to-wear 
man, is proprietor, and Joe Roden, for- 
merly of Samuel’s, is manager of the 
store. 

Hayden’s new shoe department, Mr. 
Massey said, will feature the most com- 
plete stock of sizes and styles and na- 
tionally advertised brands in Ogden. 
One complete wing of Hayden’s new 
style center has been set aside and 
decorated appropriately to accommodate 
the new feminine footwear department. 










































Detroit Store to Move 


DETROIT, MicH.—Dellis Harwith, 
who has been operating a shoe store 
specializing in unusual sizes at 7700 
Mack Avenue, this city, has purchased 
the property at 8724-26-28 Grand River 
Avenue, West, in the Joy Road section. 
Some time during the early Summer he 
will move his store to that location. 





Michigan Shoe Men Discuss Year Book 





Detroit, Mich.—Michigan Shoe Travelers discuss the new Year Book of the 
National Shoe Travelers’ Association with Harry J. Evans, NSTA vice-president. 
Left to right are E. W. Jensen, chairman of the Michigan Shoe Fair; Samuel S. 
Weiss, NSTA director of publicity; Mr. Evans and George H. Lawson, president 


of the Michigan travelers. 
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“Twice Across" sandal, one of a series of Bernardo San- 


Bernardo Sandals Make Debut 


dals introduced recently at a New York showing and de- | 


signed by Bernard Rudofsky. Made in a variety of strap 
patterns created to hold the sole firmly to the foot. The 
straps by sliding through slots in the sole are adjustable 
to the size of the foot. Made in three lengths in black, tan, 
red, white and gold kidskin, they have been designed to 
wear with street, evening and play clothes. 





Manufacturing and Markets 


[CONTINUED FROM PAGE 96] 


Right now orders are perhaps the most plentiful com- 
modity to be found in shoe factories of this area. They 


come by mail, by telephone and telegraph and many others | 
make visits in plants to offer them in person with persuasive | 


eloquence. 


All of this has increased the difficulties of saying no with | 
a reasonable degree of courtesy and some resemblance of 


originality. At one plant it was said that not more than 
one out of more than 30 orders could be filled. Old cus- 
tomers are still first by a long ways, although the others 
are wanted, too. 

It is estimated that of seven persons who now go into a 
first-class Rochester shoe store for the purpose of buying 
footwear, only one succeeds in his mission. But that dis- 
courages none from trying. The stores are having as many 
prospective customers since Easter as they did immediately 
before. 

White shoes are being bought much earlier than usual 
this Spring, the only way to make sure of having them to 
wear later is by buying as soon as they come in. One 
hundred pairs of white shoes arrived at one store and a 
few days later 40 pairs had been sold. 

Shoe stores complain that it is now harder to get shoes 
than it has been. They sell quickly and, while it is true 
that many retail shoe stocks have been greatly reduced, this 
could hardly continue to account for the fact that prac- 
tically all shoe stores are selling more shoes than formerly. 

They move rapidly, and many shelves remain sparsely 
stocked because they are going right over the counters. 
Retailers not only put additional pressures on their regu- 
lar sources of supplies, but continue to search for new 
places to buy shoes. 
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CHILD LIFE SHOES are outstanding 
in the juvenile orthopedic field. They 
are not just ordinary shoes with so- 
called orthopedic features. CHILD 
LIFE lasts are designed specifically 
for, and used exclusively in ortho- 
pedic shoemaking . . . patterns are 
designed size for size and width for 
width . . . corrugated left and right 
steel shanks . . . custom-built wedged 
Thomas heels . . . long inside counters 
in exact proportions . . . these and 


other orthopedic features PLUS the 
fine touches of skilled craftsmanship 
are other reasons why better merchants 
are saying “CHILD LIFE SHOES are 
really worth selling.” 





Spring-Stee! Shanks, Long Inside Leather Counter, One-Piece Yamp 
& Tongue, Shell Cordovan Outsole, Sizes 3 to 10, AAAA, AAA, 


AA, A, B, and C. 


25 YEARS OF QUALITY SHOEMAKING 


SHOE MANUFACTURING CO. 


MILWAUKEE 10 WISCONSIN 


Goodyeor Welts Exclusively 



















Yes, and big ones too. . . 


cause they’re all directed to one purpose: To Bring 
More And Better Lion Sandals To You. These plans 


are rapidly taking shape, so we ask you to 
Watch For Announcement! ! 


LION SANDALS. Ine... 


123-125 BLEECKER ST., NEW YORK 12, N. Y. 
Formerly Lion Luggage Company 
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WITH UMPECO 


Through 
@ PERFECT BALANCE 
@ GREATER STRENGTH 


roverss BUCKLES 


“MAKE GOOD SHOES BETTER" 


@ TROUBLE-FREE OPERATION 
@ GRACEFUL EYE APPEAL 
@ FINE DURABLE FINISHES 





To insure complete user satisfaction specify ‘‘Umpeco Buckles"’ 





MARK CURATOLO, Prop. 
60 LISPENARD ST. 





Unique Metal Products & Engineering Co. 


NEW YORK 13, N. Y. 


ALL 
BRASS 


INTERMEDIATE 
OR WALKING SHOE 
MEDICALLY CORRECT 
FOR CHILDREN 
STARTING TO STAND 

OR WALK 


ED WHITE 











} 3203-07 Chippewa St. 


IMMEDIATE DELIVERY 

WE CARRY A FULL LINE OF INFANTS 

SHOES ON THE FLOOR. WRITE OR WIRE 
JUNIOR SHOE COMPANY 
Lovis 18, Meo. 





Cuban Store Has Modern Decor 





A modern shoe store in Camaguey, Cuba. The firm has been in business since 
1919 and has sold Walk-Over shoes for the past 16 years. Liama y Cia is manager. 





To Hold Store Opening Soon 


ToLepo, O.—Jack Rosenbaum, man- 
ager of Curley’s, here, has announced 


that the store will hold its formal open- 
ing shortly. High grade novelty foot- 
wear and sport oxfords will be carried. 
The store has been completely remod- 
led, with light blue walls and ceilings, 
fluorescent lighting and chrome chairs. 
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New Lighting in Men’s 
Department 


SEATTLE, WASH.—The men’s shoe de- 
partment in the Bon Marche’s down- 
stairs store has been thoroughly re- 
lighted with intensified fluorescent 
illumination fixtures. Well known 
vrands are carried in this department. 








Paris Fashions Displayed 


New YorRK — The “Theatre de la 
Mode, Exhibition of Art and Fashion,” 
displaying the latest French styles on 
doll mannequins and presented by 
American Relief for France, opened 
here recently for a two month showing 
at the Whitelaw Reid House at 451 
Madison Avenue. Between 250 and 300 
dolls, 30 inches in height, model crea- 
tions from over 150 Paris designers, in- 
cluding the most noted couturiers, mil- 
liners, shoemakers, glove and bag 
manufacturers, jewelers, and makers 
of other accessories, umbrellas and 
lingerie. The mannequins are shown 
in settings designed by leading French 
artists, headed by Christian Berard 
and Boris Kochno. 

Many prominent people, including 
Lucien Lelong, former president, and 
Jean Gaumont-Lanvin, newly named 
president, of the Chambre Syndicale 
Parisienne; the Marquis and Marquise 
de Talleyrand; and Mr. and Mrs. 
Grover Whalen, were present at the 
preview when the exhibition was for- 
mally opened by Henri Bonnet, French 
Ambassador to this country, and by 
Vincent Impellettri, representing May- 
or William O’Dwyer. Tickets for this 
occasion were twenty-five dollars a per- 
son but the entrance fee thereafter is 
ene dollar plus tax. The proceeds go 
to L’Entr’Aide Francaise. The exhibi- 
tion remains open all through June. 
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GET IN TOUCH WITH US—FOR FURTHER INFORMATION 


J. G. FURNITURE COMPANY 


NEW YORK 


- = = NEW YORK 16, 










Standard Colors Presented 
At Exhibit 


NEw YoOrRK—A discussion by color 
experts and an exhibit, dramatizing 
the research in color measurement and 
calibration initiated and conducted by 
The Textile Color Card Association 
through its Research Associate at the 
National Bureau of Standards in 
Washington for the past two years, 
was an important feature of the fif- 
teenth annual meeting of the Inter- 
Society Color Council at the Hotel 
Pennsylvania, here. This special ses- 
sion, co-sponsored by The Textile Color 
Card Association and the American 
Association of Texile Chemists and 
Colorists was held on May 6 in the 
Keystone Room. 

In commenting upon the significant 
color data presented at this session, 
Margaret Hayden Rorke, managing di- 
rector of The Textile Color Card Asso- 
ciation, stated that through the speci- 
fication of the 216 colors in the Ninth 
Edition Standard Card and the 22 col- 
ors in the United States Army Card in 
terms of their scientific equivalents 
and nomenclature, commerce and sci- 
ence were now linked closely by an 
accurate system of color identification. 
Industry, as well as the government, 
which makes wide use of the associa- 
tions’ standard colors for various speci- 
fications, is expected to benefit greatly 
from the compilation of this important 
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scientific data, which the association is 
planning to publish in condensed form. 

Colorimetric Standardization of the 
Colors of The Textile Color Card As- 
sociation Standard Color Cards was the 
general subject discussed at the 2 
o’clock session on May 6, was under the 
chairmanship of William D. Appel, 
president of the American Association 
of Textile Chemists and Colorists. 


Joins Meier & Frank 

New YorK—H.,. Schaenman has be- 
come associated with Meier & Frank 
Company of Portland, Ore., as buyer 
in the New York office of the company 
for the shoe department and other de- 
partments. Mr. Schaenman was for- 
merly affiliated with R. H. Macy & Co., 
New York. 





Opens Young People’s Shoe Store 





Scranton, Pa.—The Youth-O-Pedic Shoe Center, here, has been reopened by Abe 
L. Plotkin, recently discharged from the armed forces. Mr. Plotkin served with 
the XX Corps, known as the “Ghost Corps" of General Patton's 3rd Army. 
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the hottest tlem in years 


TRAY-WARE’S 


Sok-Dryer 


STRETCHER & PRESSER 


For Woolen. Coattou 
and Kayou Hose 


TRAY-WARE SOK-DRYER (e 
=) 


ANKLET-DRYER | 


Beautifully 
Molded in 
Pearlette 


Sell Them Year Round 


© in men’s furnishing departments 
e in notion departments 
e in shoe depts. 


There's nothing like it. The Tray-Ware Sok- 
Dryer and Anklet-Dryer now make it possible to 
launder woolen, cotton and rayon socks without 
fear of shrinkage and renders the laundered 
socks pressed and ready to wear. The Anklet- 
Dryer is specially designed for men's Anklet 
Socks. Sizes and prices on both ore the same. 
Order your stock today! 


7¢'s UNBREAKABLE 
% WEIGHS 21% O7ZS. 
% WON'T RUST 
* WON'T WARP 
* IT’S STURDY 


IMMEDIATE DELIVERY! 


Sok-Dryer No. 700 Ankiet-Dryer No. 701 
5 SIZES: 10%, 11, 11%, 12 and 13 


PRICED $9 PER DOZEN 


AT PAIRS 
MINIMUM PACKING: 3 DOZ. PAIRS ASSORTED SIZES 


TRAY-WARE 


Manufacturers 


1384 WEST 117th ST.+ CLEVELAND 7, OHIO 







































Max Maxon 


CHIcAGO, ILL. — Max Maxon, vice 
president in charge of manufacturing 
of Sun Shoe Mfg. Co., died recently in 
Banning, California, where he had gone 





MAX MAXON 


to recuperate from a heart attack. He 
was 53 years old. 

Mr. Maxon was connected with shoe 
manufacturing all his life. He entered 
the field in 1911, when he started as 
assistant superintendent in the factory 
owned and operated by his uncles, Rich- 
ard and Willi Nathan, under the name 
of R & W Nathan Ada-Ada Schuhfa- 
brik, in Frankfurt A/Main, Germany. 
Later he became a partner in the busi- 
ness and in 1938 came, with his uncles 
to this country, where he was one of 
the founders of Sun Shoe Manufactur- 
ing Co. 

Mr. Maxon is survived by his widow, 
Martha; his daughter, Margaret, and 
his son, Burt. 





Edward C. Weber 


OAKLAND, CAL.—Edward C. Weber, 
a member of the shoe industry for 
forty-five years, died of a heart attack 
at his home here last month. He be- 
gan his career in northern Wisconsin, 
working for small dealers. After a brief 
period in Chicago he became part 
owner of the Martin Shoe Co., Green 
Bay, Wis., and later a buyer for the 
Brouwer Shoe Co. in Milwaukee. He 
had become footwear manager of the 
Chicago Branch of the United States 
Rubber Company when, in 1934, he 
moved to California. At the time of 
his death, Mr. Weber was a sales repre- 
sentative of the De Vorin Co., this city, 
and the Werbin Shoe Co., Los Angeles. 





Abraham Shire 


New YorkK—Abraham Shire, for the 
past 40 years associated with his 
brothers in the firm of L. D. Shire & 
Brothers, died recently after a brief 
illness. Prior to his last affiliation Mr. 
Shire was with I. Rosenbloom & Sons 
of Syracuse, N. Y. 











Louis Stern 


CINCINNATI, OnI0O—Louis Stern, 57, 
sales representative of the Charles 
Meis Shoe Company, Cincinnati shoe 
manufacturers for 36 years, died re- 
cently in Jewish Hospital. 

He leaves his widow, Mrs. Sarah 
Stern, and two sons, Philip and Joseph 
Stern. 

He was a member of the Masons, 
Syrian Temple Shriners, the National 
Shoe Travelers’ Association and the 
United Commercial Travelers. 


Harry F. Goldstein 


PoRTLAND, ORE.—Harry F. Gold- 
stein, 64, one of the best known shoe 
men on the Pacific Coast, who was re- 
cently named general manager of the 
Knight Shoe Company of Portland, 
died at his home recently following a 
two months’ illness. 

He was a native of Bismarck, N. D. 
He helped to organize in 1929 the Ore- 
gon Shoe Retailers’ Association, and 
formerly owned the Goldie’s Guaran- 
teed Shoe Stores and Dickerson’s Food 
Relief Store of Portland. He is sur- 
vived by his widow, one son and one 
brother. 


John C. Hexom 


DEecoRAH, IA.—John C. Hexom, pro- 
prietor of the shoe firm of John C. 
Hexom & Son, died here recently after 
an illness of a few months. He was 87. 

Mr. Hexom was Decorah’s oldest 
merchant. He entered the employ of 
C. H. Goddard as a clerk in 1881, later 
becoming manager of Goddard’s shoe 
and grocery departments. In 1887 he 
and his brother, Charles, formed a 
partnership, opening a store handling 
men’s furnishings, groceries and shoes. 
A fire in 1893 resulted in discontinuing 
the men’s furnishings. 

In 1896 Mr. Hexom bought his broth- 
ers’ interest in the store. In 1910, his 
son Charles Philip, entered the busi- 
ness as a partner. It will be continued 
under the same name and the manage- 
ment of his son. 

Mr. Hexom is survived by his widow, 
Mrs. Julia S. Hexom, his son, three 
brothers and one sister. 


Carl C. Esslinger 


TAYLORVILLE, ILL.—Car! C. Esslinger, 
who operated a shoe store in this city 
for 88 years, died last month of a 
heart ailment. He was 73 years of age. 

Mr. Esslinger established his store 
here in 1905 after being associated with 
his brother in a shoe store in Rush- 
ville, Tl. He retired in 1943 after sell- 
ing the business to Paul Kozanski, af- 
filiated with Mr. Esslinger for 29 years. 

Surviving are his widow, two daugh- 
ters, Miss Christine Esslinger and Mrs. 
Alfred M. Taylor; a brother, John 
Esslinger of La Grange, Mo.; and two 
grandchildren. 
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Jacob David 

New YorK—Jacob David, sales man- 
ager of the L. E. Beaudin Shoe Co., 
manufacturers of young women’s shoes 
at Hanover, Pa., died May 9 at his 
home at 42-20 Kissena Boulevard, 
Flushing, Long Island. He was 55 
years of age. 

Mr. David had been actively engaged 
in the shoe business since the age of 
16, when he became a stockboy in the 
wholesale division of A. J. Bates Shoe 
Co., in downtown New York. From 
that job he advanced to the position of 
road salesman in the New York terri- 
tory. In 1913 he became a salesman 
for Force-Packard Company and later 
represented J. E. French Co. in a simi- 
lar capacity. 

Following that connection, Mr. David 
became part owner of the firm of 
Burger & David, Inc., manufacturers 
of children’s shoes, at Nyack, N. Y, 
After the death of Mr. Burger he con- 
tinued the business for a time and then 
liquidated it, opening another shoe fac- 
tory in Baltimore. Subsequent to that, 
he was connected with the eastern Di- 
vision of International Shoe Company 
before forming his most recent connec- 
tion with Beaudin. 

A familiar figure at shoe conventions 
and trade gatherings, Mr. David had 
an acquaintance that extended through- 
out the country. Prominent retailers 
and manufacturers, as well as members 
of the traveling salesmen’s fraternity, 
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were numbered among his friends. Be- 
sides his widow, Mrs. Pearl David, he 
leaves a son, Jules S. David, who re- 
cently received his honorable discharge 
from the U. S. Army Air Forces after 
service in New Guinea, the Philippines 
and Okinawa; a daughter, Miss Anne 
R. David, assistant editor ef Boor AND 
SHOE RECORDER; one brother, Samuel 
David, Chicago sales representative 
for the W. B. Coon Co., of Rochester, 
N. Y., and one sister, Mrs. Frieda 
Rosenfeld, of New York. 

Funeral services were held May 10 at 
Temple Memorial, Flushing. Burial was 
at Mount Hebron Cemetery. 


Peed B. Senin 


St. Louis, Mo.—Paul F. Dunham, 
62, former vice-president of Kane, 
Dunham & Kraus Shoe Co., here, died 
recently at his home. He retired be- 
cause of ill health in 1941 when the 
shoe company moved from St. Louis to 
Washington, Mo. 





Philip Schneider 


ROCHESTER, N. Y.—Philip Schneider, 
retired shoe manufacturer and travel- 
ing shoe and leather salesman, died at 
his home here recently. He was born in 
Germany, came to the United States in 
1882 and was for many years asso- 
ciated with the C. W. Cross Leather 
Company here, later joining the H. J. 
Hilburn Shoe Company. He was a past 





The high, closed-front look — newest high-fashion 
trend—appears in this lovely platform pump for the 
lictle girl. In white leather, in white and brown, in 
brown, or black patent. Sizes 12 to 4. 


president of the United Commercial 
Travelers, and a member of Lake Ave- 
nue Baptist Church. 

Besides his widow, Mrs. Ella Schnei- 
der, he leaves three daughters, Miss 
Lillian K. Schneider, Mrs. Raymond A. 
Morrison and Mrs. Herbert Lundgren; 
a sister, Mrs. Lee Travis, and a grand- 
daughter. 





Thomas A. Rovinski 


PLYMOUTH, Pa.—Thomas A. Rovin- 
ski, 68, proprietor of a shoe store here 
for 38 years, died recently in Wyoming 
Valley Homeopathie Hospital where he 
had been a patient for ten days. 

A native of Poland, Mr. Rovinski 
came to this country 50 years ago. 
Surviving him are two sons, Raymond, 
associated with his father in the shoe 
business, and Anthony; and four 
daughters, Mrs. Richard Cope, Mrs. 
Earl Harper, Mrs. Theodore Ronza and 
Mrs. Donald Karl. 





Morris Kupp 


LOUISVILLE, Ky.— Morris Kupp, 64 
years of age, former resident of Louis- 
ville, and owner of a shoe company in 
Indianapolis, Ind., died at his home in 
Indianapolis recently, after a brief ill- 
ness. He is survived by his widow, Bes- 
sie, a son, Nathan, and three daugh- 
ters, Mrs. George Loeser, Mrs. Henry 
Tross and Mrs. David Cooper, all of 
Indianapolis. 
















back to have them adjusted? 












HER FEET STILL 


give her comfort. 
OH, NO!! 


men as "Busy Saturday Blues." 









Pat. pending U.S.A. 


National Distributors 
17 N. State Street 





DO YOU KNOW? 


Why "Mrs. Jones" brings her pair of Arch Supports 


SURE YOU KNOW! 


They ached to begin with. That's why she bought 
arch supports. SHE WANTED RELIEF—but didn't 
get it. So she brings them back for ADJUSTMENT, 


hoping you can lower or raise, or do something to 
Does she do this at a time when you are not busy? 
Saturday is the favorite day. This is known by shoe- 


You don't have to adjust 





VELVA-SOLE PRODUCTS CO. 


ACHE! 






Style 
Ne. 421 


$7.5 


Terms: Net 10 days 
F. O. B. N. Y. 


Chicago 2, Ill. 








MEN'S CASUAL 


Exhibiting Room, 456 Hotel William Penn, 
Pittsburgh, Pa.—May 1!9-20-21 



















7 
Colors: Solid Brown 
Beige and Brown 


Rubber Sole 
Roller Adjustable Buckle 







AT ONCE 
DELIVERY 


Sizes: 6 to 12 


















































NEw YoRK—Miles Shoes, a chain of 
128 eastern stores, recently opened the 
first of their postwar stores, and one of 
their largest and finest units at 216 
West 125th Street, New York. A fea- 
ture of the opening was a series of full 
page newspaper advertisements offer- 
ing nylons for two opening days. Miles 
opened similar units in Freeport, L. L., 
and Trenton, N. J. 
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Artistic modern interior treatment, emphasizing effective displays of shoes and 
accessories characterizes three recently opened Miles Shoe stores. This one is at 
216 West 125th Street, New York. 


Architecturally these three stores are 
all built on similar lines, with open 
glass fronts displaying store interiors 
to sidewalk traffic. A wide thoroughfare 
fashion aisle leads down the center of the 
store to a spacious shoe salon. This 
aisle is flanked with streamlined hand- 
bag and hosiery displays and stock fix- 
tures. 

Ceilings, cleverly designed at differ- 





ent heights, and glass brick flanges 
subdivide the store into departmental 
units. There are many indirectly- 
lighted wall displays and a suspension 
aisle display for feature merchandise. 
Cold cathode lighting illuminates the 
whole store with softly glowing natural 
light. The climax is the comfortable, 
modern shoe salon with deep sidewall 
seating for more than one hundred and 
forty customers. 

Morris Lapidus, prominent New York 
architect, designed the 125th Street 
store. 





Increase Wholesale 
Rubber Ceilings 


WASHINGTON — Wholesalers’ dollar- 
and-cent ceiling prices for waterproof 
rubber footwear have been increased 
ten per cent, the Office of Price Admin- 
istration has announced. This increase, 
effective April 30, 1946, carries through 
to retailers a ten per cent raise in 
manufacturers’ ceilings for rubber 
footwear allowed April 1, 1946. OPA 
said that wholesalers generally are un- 
able to absorb the increase. 

No change is made in retailers’ ceil- 
ings at this time. OPA said that if 
studies now being conducted show that 
retailers are unable to absorb the ten 
per cent increase in both manufactur- 
ers’ and wholesalers’ ceilings appro- 
priate action will be taken. 





Boot and Shoe Recorder 


















M. 













May 15, 1946 






All day 
Every day 


DISPLAY 


THROUGH-__ 





















TRANSPARENT 
SHADES 


No matter how brightly the sun 
may shine, you can now display ail 
day — with full visibility and safely. 
The answer: Transparent Shades! 


These remarkable acetate shades 
eliminate unsightly awnings, canvas 
strips and blinds. Non-inflammable, 
grease and moisture proof, Trans- 
parent Shades wear like iron. Easily 
installed, they are operated from 
within the store. 


Write today for more detailed 
information 


TRANSPARENT 
SHADE COMPANY 


Dept. 10 —501 N. Figueroa St. 







Los Angeles 12, California 













Will Manage New Territory 


St. Louis, Mo.—Edison Brothers 
Stores, Inc., has announced the promo- 
tion of W. K. Fleischmann to regional 





W. K. FLEISCHMANN 


manager of the company’s Chandler 
stores in the San Francisco Bay area. 
Mr. Fleischmann joined Edison Broth- 
ers in 1932 as a salesman and was 
named a store manager in 1934. 

The company’s entrance into this 
Western territory marks part of a large 
expansion program. 


“Boy’s World” Opened 
In New Orleans 


New ORLEANS, LA.—A _ new boys’ 
wear shop—described in six-column 
store ads heralding the opening as “A 
Boy’s World”—was opened recently at 
Graff’s, here. It -occupies an entire 
floor, and integrates all boys’ wear sell- 
ing from clothing and furnishings down 
to boys’ shoes. 

Graff’s new “Boy’s World” is situated 
on the store’s fourth floor, and oc- 
cupies all of the floor. It is divided into 
sections—for boys’ clothing, boys’ fur- 
nishings, little boys’ wear, ‘teen age 
wear, prep shop clothing, hosiery, belts, 
neckties, and shoes. 

The shoe section is located where cus- 
tomers see it first upon leaving the 
elevator on the fourth floor, and is set 
off from the rest of the “Boy’s World” 
as a separate department in itself. 
Richard J. Perez, manager of the 
Graff’s “Boy’s World,” believes in mer- 
chandising his shops together—but in 
keeping them separate and departmen- 
talized shops nevertheless. 





Famine!! Sweeping like a prairie fire 
over half the world. Help fight it. Give 
canned food or money to buy food to 
your Emergency Food Collection on be- 
half of UNRRA. Or, you may send checks 
or money orders to National Headquar- 
ters, Emergency Food Collection, 100 
Maiden Lane, New York 7, N. Y. 
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FUTURE Q 
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Sorry — no new Play-Poise 
franchise available yet 







THE VIRGINIA SHOE CO 






Fredericksburg, Va 
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PROMENADE SWINGS INTO 


SPRING WITH A 
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From. old Mexico comes this air 
‘conditioned hit. Every slick chick 
must have a pair or she just ain't 
in the groove. Keep ‘em happy by 
ordering TODAY. 


$1.85 | 


NO. 900 
WOMEN'S GENUINE 


MEXICAN HUARACHE 
+ All Leather Uppers 
Hard. Leather Soles 
Split Leather Innersole 


sizes: 3-—9 


ROMENADE SHOE (ZoRP. im 
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Your best buy 
in choirs ... for 
any purpose. 


Vv 


No. A201 


$1975 


EACH 


A sturdy chair that stands up against constant use. Uphol- 

stered in new leather-textured, plastic coated fabric. Finished 

in either modern Frosted Oak or Walnut. In green, blue or 
red. Ready for i diate ship 


KORRECT-WAY Displays 


DIVISION OF AMERICAN FIXTURE & MFG. CO. 
2300 LOCUST + ST. LOUIS 3, MO. 


DISTRIBUTORS 





IN ALL PRINCIPAL CITIES 


About Shoe People 


Bernard Lee, who operates Bernard’s 
Bootery at Torrance, Calif., now has a 
branch store featuring national branded 
lines of shoes as well as a complete line 
of men’s furnishings. 

* * * 

Maury M. Dater is now owner of a 
newly opened family shoe store called 
Dater’s Bootery located at 9135 S. 
Western Ave., Los Angeles. He pre- 
viously operated the Cortland Shoe 
Store in Jackson, Mich. 

* K * 

Jack Hart, who owns two shoe stores 
in Los Angeles, is building a new store 
at 8842 W. Pico Blvd., Los Angeles. 
Occupancy is expected by June Ist. 

* « * 

H. O. Sirbaugh, Pontiac, Mich., shoe 
store manager, became a father and 
grandfather within 24 hours. Mrs. 
Sirbaugh gave birth to a daughter after 
his daughter, Mrs. George Weber_ of 
Union Lake, gave birth to a boy. 


* * * 


Ed E. Farber is manager of a new 
Berland shoe store at 155 S. Market St., 
Inglewood, Calif. Before entering the 
military service, Mr. Farber was with 
a Berland store in Los Angeles. 


Ronald C. Taylor, who recently re- 
signed as manager of the Baker Shoe 
Store in Dover, N. H., has completely 
recovered from illness that confined him 
to his home in Rochester, N. H., for sev- 
eral weeks. 

* * . 

Harry and Sherman Jubelier have re- 
turned to the sales force of the Sher- 
man Boot Shop, 5939 Penn Avenue, 
Pittsburgh. The brothers were Captains 
in the infantry and artillery respec- 
tively. Both were overseas more than 
@ year and a half. 


a * * 


Seymour Z. Lake, originally from 
Bayonne, N. J., and recently released 
from the Merchant Marine, has a new 
store at 8024 W. 3rd St., Los Angeles. 
The store features a children’s wear 
specialty shop. 

- - *« 

Steven J. Jay, vice-president of R. H. 
Fyfe & Company, Detroit, Mich., has 
been elected a director of the Detroit 
Retail Merchants Association, constitu- 
ent body of the Detroit Board of Com- 
merce. Mr. Jay is retiring after serv- 
ing for two years as president of the 
retail body, but remains active as a 
director. 


Arthur R. Schwartz, manager of the 
women’s and childrens’ shoe department 
for Davison’s in Atlanta, Augusta and 
Macon, Ga., has been appointed mer- 
chandise assistant to Joseph Guzy, vice- 
president of the company. He will have 
direct supervision over all upstairs shoe 
departments. 

o foal . 

Mrs. Pearl Stewart will be associate 
department manager of children’s shoes. 
Miss Lena Taylor will be associate de- 
partment manager of casual shoes and 
slippers. William Geissler will be asso- 
ciate department manager of women’s 
shoes. 

+ * 7 

Mandel Brothers, Chicago, has an- 
nounced the appointment of Edward 
Silver, as buyer of luggage, in addition 
to his buying duties for the upstairs 
men’s, women’s and children’s shoe de- 
partments. Mr. Silver has been asso- 
ciated with Mandel Brothers since 
April, 1945, in the capacity of shoe 
buyer. 

« . * 

J. R. Larimore, of M. & N. Shoe Store, 
has been named to represent shoe re- 
tailers on the executive committee of 
the recently organized Retail Merchants 
Division of the Fort Wayne, Ind., Cham- 
ber of Commerce. 
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Mr. Shoe Merchant: 
Now you can offer your customers this splendid 
new service which will mean greater shoe com- 
fort for them — and 


EXTRA PROFITS FOR YOU® 
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KEYS FLEXIBLE ARCH SUPPORTS 


— Real business boosters! 


ports a profitable sideline . 
They practically sell themselves . 


wearer. Send for Descriptive Folder. 


LIBERAL DEALER DISCOUNTS 


KEYS ARCH SUPPORT COMPANY 


Established 36 years 
1221 Sixth Avenue 
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Progressive shoe merchants 
all over America are finding KEYS flexible arch sup- 
- @nd so easy to handle! 
- scientifically 
constructed to sustain the bones and ligaments . 

strong, yet light and flexible . . . additional soft meta- 
tarsal pads make for easy self-adjustability by the 


New York 19, N. Y. 
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A solid sender for 
teen trade. With genuine leather: 
uppers and genuine leather 


f 


soles. Sizes 4-9 f 


Red 8304 
Brown 8305 


Beige 8306 
White 8308 











Loren E. Mills, director of the OPA 
in Nebraska for three and one-half 
years, has resigned to accept a position 
as merchandising manager of the Wells 
& Frost Shoe store in Lincoln. Mr. Mills 
has been in the merchandising business 
for years, gaining his first experience 
in his home town of Gordon, Neb. He 
was later associated with a store in 
Hastings, Neb., and with wholesale 
houses in Kansas City, Mo., and St. 
Paul, Minn. Before taking over as OPA 
director, he was employed for a short 
time by the Magee Clothing Co. of 
Lincoln. 

al *~ * 

The Marshall Shoe Store, Weeping 
Waters, Neb., here has been sold to 
Nissley Marshall, recently returned 
from the Army, by his father, Spencer 
Marshall, and is entering its 74th year 
under the management of the Marshall 
family. John Marshall came from En- 
giand in 1872 to open the store, and 
after his death, his son, William, took 
over the business. The latter in turn 
turned it over to his son, Spencer. 

* . ~ 

First Lieut. Rae L. Simonson, for- 
merly women’s shoe buyer at Ben 
Simon & Sons of Lincoln, Neb., has been 
awarded the Silver Star for gallantry 
in action that took place Sept. 15, 1944, 
in the European theater of war. He was 
hospitalized in France, England and the 
United States. 


May 15, 1946 


Charles R. Sprandel, buyer of shoes 
at the Scranton Dry Goods Company, 
Scranton, Pa., for a number of years, 
has been appointed shoe buyer at Hess 
Brothers, Allentown, Pa. 

* *. - 


Thornton Bowman, released from the 
Marine Corps in 1943 and for the past 
two years assistant manager of the 
Toledo, O., store of Nisley Shoe Co., has 
taken a post with Stein’s Ready-to- 
Wear, Toledo, in the better shoe de- 
partment, where he is training for as- 
sistant manager. 

* ~ os 

Roy L. Stafford, former manager of 
the Thom McAn store, Columbus, O., 
has been promoted to director of men’s 
stores in the Ohio district for the chain. 


= * > 


Myers Shoe Store, Inc., Bellefontaine, 
O., has been incorporated under Ohio 
laws, with authority to issue 100 shares 
of no par value, principals being A. F. 
Zerbee, C. W. Writman, and Leland 
Pittman. 

~ « + 

Mrs. Pearl Stewart has been appoint- 
ed associate department manager of 
children’s shoes. Miss Lena Taylor, as- 
sociate department manager of casual 
shoes and slippers; and William Geis- 
sler, associate department manager of 
women’s shoes, at the Davison-Paxton 
Co., Atlanta, Ga. 


Huntley N. Spaulding, head of the 
Spaulding Fibre Co., Inc., and former 
governor of New Hampshire, was re- 
elected president of the New Hampshire 
Historical Society at the organization’s 
annual meeting in Concord. 


* * * 


A shoe store will be opened on July 
1 at 734 S. W. Alder Street, Portland, 
Ore., by M. Lee Silen, of Seattle, Wash. 
Mr. Silen also plans to open stores in 
Seattle, San Francisco and Los Angeles. 


~ * * 


Robert D. Marsh, an executive of the 
Spaulding Fibre Co., Inc., manufacturer 
of shoe counters, has been elected for 
the coming year as vice chairman of 
Frisbie Memorial Hospital, Rochester, 
N. H. 

* ~ * 

Arthur A. Mills, shoe buyer for the 
L. Snyder Department store, Norfolk, 
Va., has been named personnel director. 
He will continue as shoe buyer in addi- 
tion to his new duties. Prior to joining 
the Snyder store in August, 1945, Mr. 
Mills was shoe department manager for 
E. W. Edwards & Son, Buffalo, N. Y. 


* * * 


Rodger P. Timbers has been honor- 
ably discharged from the Army Medical 
Corps and has actepted a position as 
manager of the shoe department at 
Sears, Roebuck & Co. in Lincoln, Neb. 
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BABY SHOES 
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411 N. Teaoth St. 








CREEPERS 


No. 704... All smooth washable 
leathers, darex sock lining, heavier 
midsole, Puritan Lock-stitched sole 
seamed in along toe. Plain toe 
Sizes 1, 2, 3,4 Dozen $13.80 


No. 705.. Same as above, perforated toe 


| 


e St. Louis 1, Mo. 


Terms: 5%, 10 days, 30 days net. 















LURE 
‘EM IN 


~~. with this eye 
catching Shoe Dis 
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DISPLAYERS 
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“SUSPENDED ANIMATION” 
FOR YOUR WINDOWS! 
With This Graceful, Suspended 
Hexco LUCITE 
: SHOE DISPLAYER 










ORDER 





212 S. FRANKLIN ST 


TODAY Price $395 ec. . 


your speciols 


—new numbers! Sove precious space! Suspended by o 
ribbon, displeyer adjusts to any height! All edges high- 
Polished and buffed. 


. 6 for $2250 


Write today for details of other Hexco Lucite Disployers 
ond Hecht's Glamorous Gloss Disployer"’ circulars. 


HECHT FIXTURE CO. 


CHICAGO 6, ILLINOIS 
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John Frederick “Fritz” Schmidt has 
gone into partnership with his mother, 


Mrs. Albert J. Schmidt, in Schmidt’s 
Shoe Store at 534 Smithfield Street, 
Pittsburgh, Pa. Ex-T/3 Schmidt re- 
turned in January from two years’ ser- 
vice with the Army Medical Corps in 
Burma. Mrs. Frederick Schmidt has 
joined her husband and will help in the 
office. Extensive redecoration of the 
store is near completion. 


” * * 


Paul E. Kirby, professional at the 
United Shoe Country Club in Beverly, 
Mass., for several years, has been ap- 
pointed as “pro” at the Concord, N. H., 
Country Club. 


x * * 


David Waiser has returned to the 
shoe department of Lord & Taylor, New 
York City, after spending three years 
in the armed forces. 


* * * 


W. Bryan Harrison has joined the 
staff of Wood Bros. at Waco, Tex., as 
shoe department manager. He has 
been managing the shoe department of 
the Nunn-Bush Shoe company at Fort 
Worth for the past two and a half 


years. 
a * * 


Henry Pearson, salesman at the Miles 
Shoe Store, Albany, N. Y., has received 
a letter of commendation from the 
Marine Corps for his outstanding ser- 
vice with an amphibious group. Theo- 
dore F. Spiker, captain in charge of 
Marine recruiting in Albany, presented 
the award, while Norman S. Weiss and 
Dr. Irving Kaskel, leaders in the Jewish 
War Veterans, assisted. 


* * * 


Mrs. David Lewis has assumed con- 
trol of the Dave Lewis Shoe Market, 
Elmira, N. Y., following the recent 
death of her husband. Her son, Julius, 
now buys for that store, as well as for 
the Binghamton, N. Y., store, which he 
has managed for several years. 


* > * 


A World War II “mail romance” has 
culminated in announcement of the en- 
gagement of Jean E. Garand, assistant 
manager of the Endicott-Johnson shoe 
store in Franklin, N. H., to Wilfred 
LeMarche, of Wilton, N. H., who served 
with the Army Medical Corps in En- 
gland, France and Belgium. A cousin 
of the soldier suggested that Miss 
Garand drop him a line in Belgium. The 
correspondence continued, and so did 
the romance after he returned to the 
United States last December. 





Open Branch Store 


HUNTINGTON PARK, CALIF.—Rosslyn 
Shoe Store of 6427 Pacific Blvd., has 
branched out with a store at 6807 
Pacific Blvd. with A. H. Marks as man- 
ager. 
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SHOE CLEANER 
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| SENSATIONAL 


White Dry Shoe Cleaner 








Cost, $1.75 Dz. — $18.00 Gr. 


| ORDER FROM YOUR JOBBER 
| OR DIRECT FROM FACTORY 


|S & M CHEMICAL CO., Inc. 


2900 S$. Michigan Ave., Chicago, Ili. 
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FOOT SOCKS 
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“LYCO” seamless sole, elastic top, snug 
fitting heel, one shade only. 

“Celanese” Rayon ....$2.75 per dozen pair 
Quality Cotton ....... 1.80 “ ” ” 
Packed in 6 dozen attractive Display Counter 
Easel or in dozen boxes... sizes 8 to 11. 


LYONS & COMPANY 


120 Duane St., New York 7, N. Y. 
Quality Shoe Store Supplies for 46 Years 











Shoe Company 
To Give Flights to Europe 


New YorRK—The Marion Shoe Divi- 
sion, of Daly Brothers Shoe Company, 
Inc., held its first combined sales meet- 
ing at Hotel Pennsylvania during a 
four-day period late last month. The 
agenda included a discussion of a na- 
tionwide sales promotion plan by which 
the company will award a series of air- 
plane flights to Europe and to various 
American cities via American Airlines. 
The contest will be held next Fall and 
will be heralded through national mag- 
azine and newspaper advertising. 

Walter C. Roose, company sales 
manager, was in charge of the meeting 
which terminated with a luncheon at 
which W. W. Stephenson and Harold 
Quimby, of the National Shoe Manv- 
facturers Association, spoke briefly. 

Marion Shoe Division is located in 
Marion, Ind. 


Boot and Shoe Recorder 











Answers to Boot and Shoe 


1.Q. 
(see page 110) 


. Spectator 
. Saddle 
Roman 
Clog 
Slipper 
. Platform 
. Casual 

. Gypsies 
Scuff 

10. Pump 
11. Balmoral 
12. Gaiter 
13. Racket 
14. Tie 


. 
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Review of the 
Retail Trade 


[CONTINUED FROM PAGE 90] 


Retailers see no hope that the short- 
ages will ease for many months to 
come. Although wages are not keep- 
ing up with current prices, shopkeep- 
ers foresee even higher retail prices 
in the near future. Some retailers be- 
lieve there will be improvement in the 
shortage situation by Fall, while 
others are certain there will be no 
noticeable change for another year. 





HEAVY SALES VOLUME IN 
UPSTATE NEW YORK 


PosT-EASTER business in Elmira, 
N. Y., shoe stores has been steady, 
maintaining a substantial lead over 
last year. While deliveries from fac- 
teries continue poor, they have been 
sufficient to allow the average store 
to increase its inventory slightly. How- 
ever, the improvement has been so 
slight in comparison with the heavy 
volume of sales that most dealers 
still have good reason to complain. 

Shoe men are divided on the sub- 
ject of relaxing or abolishing OPA 
controls. No dealer can be found 
who is willng to give the OPA a clean 
bill of health, but many feel that the 
best approach to removing control 
should be by gradual relaxation of 
existing regulations. Proponents of 
this method cite the fact that shoe 
production still is so inadequate that 
a surge of buying after the scrapping 
of OPA might force prices up unduly 
and demoralize the market. 





The most striking characteristics of 
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NATIONALLY 
ADVERTISED 


local style trends has been the insist- 
ent demand for low heels in all ex- 
cept the dressiest models. Patent 
leather and plastic patent cannot be 
obtained in sufficient quantity to meet 
the heavy demand. Calf ranks next 
in popularity, closely followed by 
suede. Slings and shank’s mare types 
sell out almost as soon as received, 
and open heels, usually in combina- 
tion with open toes, far outsell closed 
shoes. Wedges and platforms in all 








IT'S 
TERRIFIC! 
CLEANS 
SOFTENS 


PROTECTS 
DEODORIZES 


SANI 
WHITE 
IS A 
SMASH 
HIT! 


HOLLYWOOD POLISH CO. 


107-32 Van Wyck Boulevard 
Richmond Hill 19, N. Y. 








prices are favorites. With the coming 
of Spring, colors are to the forefront. 
Green has gone especially well, and 
red and blue have been popular. 
Whites are just beginning to sell, but 
stores report that they expect stocks 
to be far short of meeting needs. 

Reptile leathers are active, notably 
snakeskin. Alligator is very scarce lo- 
cally, although there is a good call 
for it. In many cases stores are un- 
able to obtain matching bags. 
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CHILDREN'S SHOES 
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The C. A. Haines 
Health Shoe 


for children have for many 
years been making friends with 
consumers. Mothers know that 
their children’s feet are 
safe in shoes bearing this 
familiar brand which are 
nationally advertised, for 
they are built to a stand- 
ard, correctly designed and 
carefully made with the 
best possible materials. 

We refuse to lessen the 
quality of C. A. Haines 
shoes in order to make 
more of them. 


Because of the shortage of man power 
we regret we cannot supply all of C. A. 
Haines shoes wanted by our customers. How- 
ever, we are servicing all on a fair quota 
basis to insure equal treat- 
ment. 


We look forward and are pre- 
paring for the time when we 
can satisfy the demand 
for this popular line 
which retails up 

te $4.00. 











SUPERIOR SHOE CO., Mfrs. 
508 S. Peoria St. Chicago 


Our Distributors 
American Shee Co., S. Freiburger & Bre. Co., 
251 W. Jefferson &t., 119-121 E. Columbla St, 
Detroit Fort Wayne, Indiana 
Jayson Shoe Co. . . . Los Angeles, Cal. 
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CLOSET SHOE BAGS 
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Quality Suede Cloth, solid colors and color 
combinations. One size for Men’s and Ladies’ 
Shoes—12 pockets . .. y per dozen. 
Kiddie size holds 4 pairs of shoes. Stocked 
in colors of wine, blue and red with cute 
nursery rhyme characters embossed on each 
pocket. Priced at $10.80 per dozen. 


LYONS & COMPANY 


120 DUANE STREET, NEW YORK 7, N. Y. 
QUALITY SHOE STORE SUPPLIES for 46 Years 
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CHILDREN'S SLIPPERS 
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ZIPPER Booties 


All Leather Sole and Upper 


$2.1 5 


Net 10 days 
F.O.B. N.Y, 
Min.: 36 prs. 





No. 32 
Blue, Red, Brows 







° 
Sizes: 5-8 
BY/2-12 


Selburn Shoe Co. 


153 Duane St. New York 13, N. Y. 
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Clarify Job-Training 
Directive 

NEw YoRK — Employers conducting 
on-the-job training programs under the 
G. I. Bill need not guarantee veterans 
jobs on completion of their training, 
Veterans Administration has announced 
in a new circular to its field offices. 

The directive was published in an- 
swer to queries of employers who feared 
they could not maintain their job train- 
ing programs because they would be 
forced to guarantee veterans jobs re- 
gardless of circumstances. 

The circular states: 

“No employer is expected to guaran- 
tee a job to a veteran who fails to 
demonstrate during the course of his 
training that he will merit employment. 
Neither is an employer-trainer ex- 
pected to guarantee a position against 
unforseeable circumstances which may 
arise and make it necessary for him to 
reduce his force or at least not to ex- 
pand it.” 

The circular explgins that VA will 
continue to protect the interests of the 
veteran taking on-the-job training by 
preventing the employer from offering 
him such training when there is reason 
to believe that employment will not be 
available when the course has been com- 
pleted. 

The directive also states that VA will 
not interfere with existing practices of 
recognized on-the-job training estab- 
lishments in which veterans are en- 
rolled. This provision was included 
after some training institutions ex- 
pressed the belief that VA training offi- 
cers might exercise supervision over 
long established organizations that 
have had training courses for years. 

In clarifying the functions of VA 
training officers, the statement explains 
that they will obtain information on 
veteran attendance and progress from 
recognized institutions only if the train- 
ing establishments are unable to fur- 
nish regular reports. These reports, 
submitted by training institutions, con- 
tain data on student attendance and 
grades of veterans who are training 
under the G. I. Bill. 

This directive clarifies a circular 
issued by VA on March 14 establishing 
methods of supervising veterans en- 
rolled for training at Government ex- 
pense. 

The Servicemen’s Readjustment Act 
(G. I. Bill) places upon each state the 
responsibility for approving training 
establishments, but makes VA respon- 
sible for seeing that veterans actually 
are pursuing a course of training and 
are progressing satisfactorily while re- 
ceiving subsistence payments. To de- 
termine veterans’ eligibility for these 
payments, VA regional managers are 
required to obtain regular reports of 
conduct and progress in training on- 
the-job. 

These requirements have been in 
effect for more than a year and are not 
changed by recent directives. 
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MOCCASINS 
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seT’quauty MOCCASINS 
MEN'S BOYS' WOMEN'S 
Sizes: 6-11 1-6 4-9 


BROWN STROLLER 
GRAIN SPLIT 
Women's also in Red 


$2.25F 018. Phite 


In Stock for Quick Delivery 
@ MINIMUM 18 & 36 PRS. TO CASE e 
RE-INFORCED PLUG 4 EYELET 
ORTHOPEDIC SOLE 


KRISCHER-KLINE -aHIOES 


34 NO. 4TH ST. . 6, PA. 
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WORK SHOES 
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Men's Steel Toe Safety Shoes 


and 


Men's Popular Priced Work Shoes 


Union Made 


GOODWILL SHOE COMPANY 


Holliston, Massachusetts 
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CHILDREN'S SANDALS 
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— LEATHER SANDALS 


Brown Non-Marking Rubber Sole 


COLORS: 
BROWN, RED 









$1 472 


T A N. 
36 opr. eases—Min. Order 18 prs. of color and size run. 


ALLIED FOOTWEAR CO. 


154 Duane Street, New York 13, N. Y. 








To Operate Family Shoe Store 

CHEYENNE, Wyo. — Sterling’s, Inc., 
of Cheyenne, has filed articles of incor- 
poration with the Wyoming secretary 
of state to operate a family shoe store 
at 112 W. 18th Street. Capital stock is 
fixed at $50,000, divided into 500 
shares, and term of existence of the 
corporation is 50 years. Sterling W. 
Day is president of the corporation 
and manager of the store, while other 
incorporators are C. F. Shay and Mil- 
dred H. Shay. The firm is authorized 
to open shoe stores in other cities, both 
in Wyoming and other states. 


Boot and Shoe Recorder 
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METAL BINDINGS 
for your carpets and runners 





You can't afford to be without the new 
Safedge metal binding for floor coverings. 


Most important is the safety feature. 
This binding is cheap insurance against the 
lawsuits that can result from injuries’ due 
to sliding carpet. It holds any sort of floor 
covering firmly and evenly without tacks 
of screws. 


HIGHLY POLISHED 
CHROMIUM 


The binding is extremely modern in de- 
sign. It eliminates ragged, curled ends 
and adds a finishing touch to any carpet 
or runner. 

And—it is truly economical. The bind- 
ing is solid and durable and saves more 
than it costs by reducing wear-and-tear on 
floor coverings. It is installed in a jiffy, 
pries off quickly with a screwdriver, and 
may be used again and again. 

Send for our illustrated folder. 


DAVE JA 








CKSON 


1334 BEECHVIEW AVE., PITTSBURGH 16, PA. e- 





Connecticut Shoe Store Remodeled 





New Haven, Conn.—Marking the return of proprietors, M. N. Gramarino and 
T. J. Duffy, from the armed forces, the Fashion Booterie, here, has been remodeled. 
Soft greens and rose colors have been combined to create a restful atmosphere. 
New furnishings and lighting fixtures have been added. During the war the store 
was run by Mesdames Gramarino and Daffy. 










pany operates two in New York City, 





Ansonia Opens Buffalo Shap 


BuFFALO, N. Y.—A modern shoe store 
has been opened by Ansonia De Luxe 
Shoe Shops, Inc., at 517 Main St., Buf- 
falo, under management of . Jules 
Schoen. This is the first Ansonia shop 
in upper New York State. The com- 
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one in Philadelphia and one in Miami 
Beach. The latter has been closed for 
the season and Mr. Schoen, who man- 
aged it for the past five years, has been 
transferred to the new Buffalo store. 
Designed primarily as a parlor shop, 
with all stock hidden from view to 







GITS 
Unbreakable 


Plastic 


DE LUXE 


Work of art! Useful! 
Attractively Merchandised! 
Easy— Quick Sales. 

Full Profit. 


@ Authentic replica of early steers 
; horn. 


@ Permanent, lustrous colors. 

@ Unbreakable plastic. 

@ Polished surfaces and edges. 

@ Pleasant to touch. 

@ Retails at 25c each (full profit). 
An exceptional retail value witha ready market 


! Nolo VES ion 


0000 W. HURON ST. CHICAGO 44, ILL. 


Manufacturers of the famous Gits Flashlights, Knives, 
Savings Banks, Games, Protect-o-shields, Etc. 


CANADIAN DISTRIBUTOR: Kahn, Bold & Laddon, Lid., 69 York St., Toronto 


facilitate selling and the comfort of the 
customer, the Buffalo shop is richly fur- 
nished with sofas and lounge chairs. 
Bright colors of furnishings create an 
inviting atmosphere. 

The store boasts a display window 
whose exterior and interior are com- 
pletely of glass. This permits street 
traffic to see all the way through to the 
rear of the store. 

Display niches along the wall are set 
off by @irtistic plaster casts. One side 
of the shop is entirely mirrored and in 
the center of the main mirror is a plas- 
ter statuette. 

The wrapping and cash counter is 
located in the front of the store, but 
this work actually is hidden from the 
customer’s view by the height of the 
counter. 

An accessory department of bags and 
gloves follows the theme of the store. 
The shop is completely air-conditioned. 
Extending from the lobby part way 
into the store is a terrazzo floor followed 
by a deep plush rug. Display niches are 
carried out into the lobby, accessible to 
the public at all times. 

Indirect fluorescent lighting is used 
in the display window. 


Open Family Store 


ALTOONA, Pa. — The Kay Brothers 


have opened a new family shoe store 
at 1300 Eleventh Avenue, here. 








* {0 





Se ee rer er re 


MEN'S SANDALS 
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MEN'S LEATHER SANDALS 


LEATHER SOLES with PLATFORM 
BROWN RUBBER HEELS — Will 
not mark floors 


we S20 


per pair 
ed 4 | 






Other Style Sandals Available—Some With 
Wedge Heels 


KANDEL SHOE CO. 


Men's and Boys’ Fine Shoes 








114 Reade Street New York 13, N. Y. 
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COWHIDE SANDALS 


Cowhide Leather 
Uppers 
Lecther Soles 







immediate 
Delivery 


Children's Sizes 5-11 $1.35 
Misses’ Sizes 12-3 1.45 
Ladies’ Sizes 4-9 

RED, BEIGE—One Size Range to c 


CONJOR SHOE COMPANY 














287 Broadway New York 7, N. Y. 
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“GLAMORIZERS" 









by ACE BOWS No. 2191 
Plastic Patent. Genuine Black. Navy. Red, 
Army Russet, Town Brown Calf. Black, 
Brown, Navy, White Suede. Studded with 
Gold Natlheads. 


0. per dozen; 12 pairs min. order. 
Immediate Delivery. All Bows with Clips. 
Samples of other styles on request. 
ACE BOWS, INC. 


212 20th Street Brooklyn 32, N. Y. 
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Hanan Opens New 
Downtown Shop 


New YorK —Herbert G. Hanan, 
president of Hanan & Son, Inc., has 
announced the opening of the com- 
pany’s new shoe store for men and 
women at 9 Maiden Lane. The shop re- 
places the one formerly at 187 
Broadway. 

The new store is a fine example of 
modern design and comfort. The exte- 
rior is of grey structural and clear 
plate glass, affording a full view of the 
shop from the street. The interior is 
done entirely in beige oak and bright 
color. The women’s accessory section 
has blue-grey walls and henna ceiling 
with marbleized asphalt tile flooring. 
The men’s division is done with blue- 
grey ceiling, brown upholstered ban- 
quettes and beige carpet. The com- 
pany’s viridian boxes line the walls. At 
the rear of the shop are two separate 
women’s salons. The same colors here 
of blue-grey, beige and brown are 
dramatized by a mustard yellow wall 
and henna shoe boxes. 

Mr. Hanan pointed out that all wo- 
men’s fashion merchandise such as 
shoes and bags are planned, bought 
and merchandised to fit together. 
Hanan also offers the ladies’ hosiery, 
billfolds, compacts and unusual carry- 
alls. The men’s division features shoe- 
grooming aids and socks. 

Joseph Bigley, manager of 187 
Broadway, will continue in that ca- 
pacity at 9 Maiden Lane. 





To Specialize in 
Western Apparel 


KaNsAs City, Mo.—A _ shoe store 
which is unique was recently opened 
here on the Country Club Plaza, a few 
miles south of the stockyards district. 
This store specializes in Western ap- 
parel, especially cowboy boots. 

The establishment is known as. Walt 
Vogel, Inc., and features frontier ap- 
parel, cowboy boots and other Western 
and ranch accessories. This store is 
stocking three lines of cowboy boots, 
and, it is said, will have the largest 
assortment available in this section of 
the country. 


Purchase Building 


PITTSBURGH, PA. — The Penn Shoe 
Company, owned by Charles Friedberg 
and Mulford C. Friedberg, has just 
purchased a six-story building at 931 
Penn Avenue, in Pittsburgh. They are 
now doing business at the new location, 
although construction and decoration of 
the projected new sample rooms and 
offices must await lifting of building re- 
strictions. This is the second move 
for the Penn Shoe Company, since it 
was founded in 1895. 
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Men's California Casuals 
# 1050 Turf Tan Leather 
with white Elk inlay 
#105!—same with 
Beige inlay 

# 1052—same with 
brown suede 








inlay $2.95 
SIZES 6-1! @ pr. 
Immediate Net 10 days 
Delivery ; 

oa F.0.B. Chicago 
Minimum 
order !8 prs. 


IRVING BROWN SHOE CO. 


29 S. Wells St., Chicago 6, Hil. 
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MEN'S SHOES 
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The halluack 
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W. (.pougtas J SHOE CO, BROCKTON 15, wASS 


| ew York Offices : West Coast Offices 
506-510 Marbridgs Haas Bidg., Los Angeles 14, 
how York 1, Mew York California 
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MEN'S SLIPPERS 
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Men's Kid Vamp Opera Slippers 


$1.50 


per pair 






Padded Chrome Leather Soles, Rubber Heels 
BROWN OR BLACK Sizes: 6-1! 

As Above in Boys, No. 972 

Brown Only, Sizes 2-6...... $1 45 

36 pr. cases. Min. Order 18 prs. of color 

Above prices subject te 22% OPA adjustment charge 
ALLIED FOOTWEAR CO. 

154 Duane Street New York 13, N. Y. 
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Courteous Treatment Pays 
Dividends in Shoe Store 


BuFFALo, N. Y.—“A smile pays divi- 
dends when selling shoes,” says Jack 
Jacobs, owner of Jack Jacobs Paris 
Footwear, here, where Jack and his 
two clerks meet every customer with a 
smile and a cheery greeting. “Many 
sales are saved daily by this courtesy,” 
Mr. Jacobs continued. 

This store is situated within a block 
of three of Buffalo’s largest theaters 
and near several night clubs, thus 
drawing considerable trade from, as 
Jack puts it, “high style theatrical and 
glamour gals,” all customers who are 
decidedly shoe-conscious. They usually 
have definite ideas as to what they 
want when they shop for shoes, and 
every effort is made to please them. In 
a friendly, casual way other styles and 
colors are shown them, and often re- 
sult in additional sales. 

When the shoe requested is not in 
stock great pains are taken to find a 
suitable substitute. Paris Footwear 
sells only women’s novelty shoes, priced 
from $6.95 to $14.95, many of which 
are exclusive models. Because of this, 
when customers cannot buy what they 
want, they usually wait when possible 
until the shoes are again in stock. In 
appreciation of this loyalty Jack often 
gives a pair of hose (when they are 
available), or some other small gift 
with the purchase when it is finally 
made. 

“This is one of the best paying poli- 
cies I have ever adopted,” he says. 
“The customers always come back for 
more.” 

Mr. Jacobs is rounding out 20 years 
of selling shoes in Buffalo, is a past 
president of the Greater Buffalo Retail 
Shoe Dealers Association and its pres- 
ent secretary. He knows many of his 
customers personally because of his 
long-established business. He knows 
what his customers will want and what 
to offer as substitutes when that is 
necessary. 

Mr. Jacobs has proved to his own 
satisfaction that small advertisements 
run weekly or oftener bring satisfac- 
tory results. “Keeping a merchant’s 
name and pictures of his merchandise 
continually before the public makes 
them curious if nothing else,” Jack 
chuckled. The curiosity leads to inves- 
tigation of his stocks and many a sale. 

These advertisements show one shoe 
usually, but the styles shown vary so 
expertly that over a period of only a 
few weeks an appeal has been made to 
many tastes. 

This store is long and narrow, with 
a deeply recessed front door. This 
gives the shop two long, narrow front 
windows and in line with the news- 
paper advertisements these windows 
have attractive displays of shoes and 
accessories. Merchandise is removed 
from the windows when no longer 
available in the store and this practice, 
too, has helped to establish the reputa- 
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Royal Beauty expressed in every line 
and detail, exquisite in themselves, 
these Royal creations impart new love- 
liness to even the most beautiful foot. 


IT’S A & 
+4 Dali? iGHTON 


ORIGINAL, OF COURSE 


DESIGNED BY IRVING BERKOWITZ 


ROYAL FOOTWEAR COMPANY 
54 BLEECKER STREET, NEW YORK 12, N. Y. 





tion of Paris Footwear. Women who 
stop to window-shop and see a pair of 
shoes they like, know that they may 
step inside and buy a similar pair. 
Many stores lose customers by not fol- 
lowing this policy. 

Mr. Jacobs anticipates that high 
quality casuals and platform styles will 
be the highlights for the coming sea- 
son, while closed back shoes will find 
favor this Fall. 





To Double Store Space 


SPOKANE, WaSH.—Berg’s Juvenile 
Shoe Store, now located at W. 720 


Sprague, is acquiring new space at W. 
$18 Sprague, which will allow the store 
to double in size, according to Mrs, 
Marguerite Berg, proprietor. It is ex- 
pected that the store can occupy the 
new space by Midsummer. 

Berg’s exclusive store for children 
was started here in 1930 by Oliver H. 
Berg. Following his death in 1939, Mrs. 
Berg continued the business. 





New Store Opens 


HINTON, W. Va.—The Fort Pitt Shoe 
Company has just opened a new store 
at 310 Third Avenue, here. 
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WOMEN'S CASUALS 
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“OUTDOR-EES" 


Flexible California Process 


SMOOTH ELK LEATHER 





$2.60 


2% 10 days, Net 30 
F.0.B. Chicago 


T-STRAP SANDAL 
Leather Sole 

COLORS: All over White, Red, Beige— 
Beige with Brown Wedge — White with 
Brown—White with Red. 

SIZES: 4 to 9% (half sizes) M width 

Packed 36 pr. to case assorted sizes 

Minimum orders 18 pr. per color. 


Immediate Delivery 


WILLIAM COHAN CO. 
— Third Floor — 

Play Shoes—House Slippers—Sport Shoes 

19 So. Wells St., Chicago 6, ill. 
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New Location Triples 
Shoe Business 


HARRISBURG, PAa.— Ernie Barbush, 
who operates the Victorian Shoe Salon 
in the William B. Schleisner Store at 
30 North Third Street, here, reports 
that business has more than tripled 
since he moved the shoe department 
from the main store to a new, attrac- 
tive room which has access to both the 
street and to the main store. 

Previously, to reach the shoe depart- 
ment, it was necessary to enter the 
main section of the store. Under the 
remodeling program, an entrance lead- 
ing directly to the street has been pro- 
vided as well as an entrance to the rest 
of the store. The display windows and 
the interior of the salon are ultra-smart 
in appearance. 

Mr. Barbush also announced the ad- 
dition of employes in his shoe salon. 

Marshall Kabbaz, who used the pro- 
fessional name of Marshall Baker, and 
was formerly connected with Saks 
Fifth Avenue, F. Pinet, of Paris, and 
Henri Bendel in New York, is now on 
the staff of the Victorian Shoe Salon. 
Another member of the staff, who will 
be in charge of advertising and window 
trimming, is Joseph Zalkind, who has 
had i4 years of experience in the shoe 
trade. He was formerly manager of 
the Mary Jane Shoe Store in Harris- 
burg, and had also worked in Her- 
mann’s Shoe Store in Harrisburg. 

David Brenisholtz, who was with 
Miller’s Shoe Store for 9 years, and 
with Cantor’s Shoe Store for a like 
time, both shops in Harrisburg, another 
employe, has been with Barbush about 
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The Victorian Shoe Salon, operated by Ernie Barbush in the Schieisner store in 
Herrisburg, has a luxurious atmosphere which attracts the customer and makes 
shopping there a pleasant occurrence. 
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SOE OF 


SHOE BAGS 
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WOOGIE BAGS 


No closet complete without this 
rack on back of door 





"SPP ZZ EERE BAI PF BAZ 





SUBSTANTIALLY CONSTRUCTED 
OF HEAVY MATTING 
Assorted Colors—Sturdy Binding 
$22.20 Per Dozen 


F.0.B. Balt. 
in Stock — Immediate Delivery 


P.H. VOLK & COMPANY 


2-4 W. Lombard St., Aaltimore 2, Md. 


VOLK'S SHOE STORE SUPPLIES 
109 N. Fourth St. Philadelphia, Pa. 











a year. Mrs. Jerry LaRose Plack, who 
has been with Mr. Barbush ever since 
he started in business, is still in his 
employ as bookkeeper and salesgirl. 

Touching on the shoe situation, Mr. 
Barbush said he can sell all the shoes 
he can obtain. 

“TI consider myself fortunate in han- 
dling a line of fine shoes exclusively in 
Harrisburg,” Mr. Barbush stated, “and 
each manufacturer is doing his utmost 
to see that each line well repre- 
sented.” 
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Opens Men’s Shoe Shop 


GRAND RApPiIps, Micu.—J. H. Mce- 
Cullough has opened a men’s shoe shop 
here, to be known as McCullough’s 
Nunn-Bush Shoe Shop. Mr. McCullough 
managed the Florsheim Shoe Store here 
for 21 years before opening his own 
store. He is assisted by J. E. Rink and 
C. Huntington. 

The new store is modern in decor 
with plate glass back walls to the win- 
dows, so that passers-by may look into 
the store. A herculite door is an out- 
standing feature, while the front is of 
black glass. Bronze plate glass mirrors 
cover the entire wall space of the store. 
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No. 


No. 140 
Closed Back — Lined Quarter 
Smooth elk uppers 
Panolene Soles 

White, Red, Brown 


Sizes: 6 to 2 


$1.55 


IMMEDIATE 
DELIVERY 





presents 

The New Sandalized Oxford and Play Sandal for 
Infants, 
Misses. 
160 


Smooth elk uppers and 


WEARWELL SHOE CoO. INC. 


Children and 


leather 





GERDA, suse 


The Liveliest Member Of A 
Lively Family 











soles. HAS 
Withe tee: No. 551—Women's RAC’ , 
Brown Genuine Mexican A’ 
Sizes: 6 to II Hua h yZ -Wr 
$1.45 — i 
12 to 2 Immediate Delivery ” . 
In Beige 
$1.55 $1.85 
All Leather Uppers 7 
May 25th | and Leather Soles Also in Red 
Delivery $1.95 
Sizes: 4-9 —_— 
Net 10 days 
F.O.B. N. Y. 








138-140 Duane Street 


To Erect Tannery 


St. Louis, Mo.—The International 
Shoe Company has completed plans for 
the erection of a side upper leather 
tannery at Bolivar, Tennessee. The 
plans call for a production of 1200 to 
1400 hides per day, such hides to be 
converted into dress and work shoe 
upper leather. The plant will employ 
approximately 250 persons. 

The tannery proper will be a 
U-shaped one-story building approxi- 
mately 50 feet wide and 2000 feet long. 
The building contract has been awarded 
to Forcum-James Company, Memphis, 
Tennessee. Construction will begin at 
once and tannery operations are ex- 
pected to start in a small way about 
January 1, 1947. 

Bolivar is located in Southwest Ten- 
nessee, approximately 60 miles East of 
Memphis. 


Third Partner Joins Firm 


CuHIcAGO—The Miller, Schwartz, Co., 
of 45 S. Wells Street, operating Niles 
Shoe Stores, have announced that the 
firm is now known as Miller, Schwartz 
& Kallick. 

Irving Kallick, associated with Mal- 
ing’s for the past sixteen years as 
women’s shoe buyer, has joined the firm 
as a new partner. He joined Maling’s 
as a stock boy: 

For the past five years, the firm 
has been operating a retail chain of 
eight shoe stores here, specializing in 
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women’s and children’s shoes. The new 
firm will continue in the same line and 
is planning a vast expansion program. 
The change became effective May 1. 


Erb Heads J. F. McElwain 


NASHUA, N. H.—Robert C. Erb was 
elected to succeed J. Franklin McEI- 
wain as president of the J. F. Mce- 
Elwain Co., shoe manufacturers, at the 
annual meeting of the corporation 
here. Mr. McElwain was named chair- 
man of the board of directors, and 
Francis H. Gleason was elected to suc- 
ceed Mr. Erb as executive vice-presi- 
dent. 

Other officers were chosen as fol- 
lows: vice-presidents, Francis P. Mur- 
phy, Seward M. Patterson, James M. 
MacKay; treasurer and_ secretary. 
Randall D. Esten; controller, Clinton 
P. Wallace; assistant treasurer, Agnes 
H. Fischer. 

Board of directors, all re-elected: 
William J. Cobb, Robert C. Erb, Ran- 
dall D. Esten, Francis H. Gleason, 
James M. MacKay, Ward Melville, 
Joseph L. Merrill, Francis P. Murphy, 
Robert A. Nelson and Seward M. Pat- 
terson. 





Takes Over Shoe Store 


St. Louris, Mo. Mrs. Marge 
Wiskochil recently acquired the entire 
interest in the Ground Gripper—Canti- 
lever Shoe Shop, Arcade Building, here, 
by buying the half-ownership held by 







Minimum Order 18 pairs 


Exhibiting Room 456 
Hotel William Penn, 
Pittsburgh, Pa., 
May 19-20-21 


Current rave of the huarache crowd 
—this number is selling like wildfire. 


Remember it is only one of the complete Cuca 


Rochas sandal line. ORDER TODAY. 


4b GERDA 


COMPANY 


186 DUANE STREET + NEW YORK 13, ~Y. 


George Heier. Mrs. Wiskochil is the 
widow of Al Wiskochil who was asso- 
ciated with Selby Shoe Company for 
many years. 

Bud Cannon, who has managed the 
store for the past two years, will con- 
tinue in that capacity. 


New Basement Shoe 
Department 


New YorK—As part of a remodeling 
cf their basement floor, Stern Brothers 
has completed a new basement shoe de- 
partment. Semi-circular and highly 
compact, the department has four large 
display spaces of the inset window type. 
Forty-five customers can be accommo- 
dated in a selling area of approximately 
30 x 36 feet. L. V. Szuminski is the 
manager-buyer. 


Declare Dividend 
On Preferred Stock 


PHILADELPHIA — The Amalgamated 
Leather Corporation, Inc., recently de- 
clared a dividend of $3 on the 6 per 
cent ($50) par cumulative convertible 
preferred stock, clearing arrears on the 
issue. The dividend is payable May 15 
to stock of record April 30. 

Newly appointed directors of the 
company are Gordon Kitchen and E. 
Bunn, 
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MEN'S CASUALS 


er, 6 er ee 


MEN'S BROWN AND WHITE OUTDOOR 
Sport Casuals 





OPEN TOE 
PLATFORM 
SANDAL 





6-11 (FULL SIZES ONLY) 


© GENUINE LEATHER UPPERS 
® GENUINE LEATHER SOLE 
© IMMEDIATE DELIVERY 


Packed 36 pairs to a case F.0.B. N. Y. net 30 days 


GOODMAN -HANDEL SHOE CO. 


148 DUANE ST. NEW YORK 13, N. Y. 
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PLAID SHOE LACES 
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| 
PLAID SHOE LACES 
In Stock for Immediate Delivery 
Write for Color Card TODAY 
LYONS & COMPANY 


120 Duane St., New York 7, N. Y. 
QUALITY SHOE STORE SUPPLIES fer 44 years 
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SHOE ORNAMENTS 
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¢ SHOE BEAUTIFIERS - 
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DANIELS 


Daniels Scoops Again! 
No. 118 Glamour Wings 


Made in Patent. Black, Blue, Brown Calf. 
Black, Brown, White Suede. 


Studded with Gold, Silver or multi-colored nailheads 
All Ornaments with Clips 


$1.25 per pair © asic erdere 


IMMEDIATE DELIVERY 
Samples of other styles on request 


DANIELS MANUFACTURINGCO. 
5403 - 18th Avenue, Brooklyn 14, N. Y. 
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Two Stores Remodeling 
Shoe Departments 


LINCOLN, NEB.—Two high-style wo- 
men’s shoe salons are to be completed 
here this Summer, and the stores that 
are doing the remodeling say the salons 
will be the finest in the Middle West. 

Ben Simon & Sons is currently re- 
modeling its fifth floor and will feature 
a women’s shoe salon designed by De- 
joning - Rosenberg - Moscovitz of New 
York, under direct supervision of R. L. 
Pioso. It will provide more than double 
the space now held by women’s shoes on 
Simon’s first floor, according to Charles 
Simon, vice-president and general man- 
ager, and the remodeling wil! cost 
approximately $100,000. The remod- 
eled fifth floor will contain the store’s 
beauty salon and millinery salon in 
addition to the shoe salon. 

Upholstered seats for 65 persons will 
be provided in the shoe salon. All 
stocks will be carried behind partitions, 
out of sight of the customer. Design 
will be modern and the floor will have 
deep carpeting. Combined fluorescent, 
incandescent and cold cathode lighting 
fixtures will be used. Lynn Lewis is 
buyer for the women’s shoe depart- 
ment. 

At Hovland-Swanson where George 
McLaird is women’s shoe department 
manager and buyer, the CPA has given 
the go-ahead signal for an extensive 
remodeling plan which will include the 
street floor salon, already recognized as 
the leading high-fashion shoe salon in 
Lincoln. The back mirror will be taken 
out and special seats installed against 
the wall. A column shoe display will 
be removed and replaced with a circu- 
lar over-stuffed seat surrounding the 
pillar. Rearrangement of other depart- 
ments will allow shoes about 10 ft. 
more space, and bags will be moved 
back to form a connecting department 
between shoes and other accessories. 
Shoes and bags will be more closely al- 
lied in the merchandising program, 
according to Mr. McLaird. Beautiful 
lamps and tables will be placed at the 
end of each divan in the remodeled de- 
partment which will be 50 x 50 ft. 


Canadian Hide Stocks 


Decline 


MONTREAL, CAN. — Stocks of raw 
cattlehides held in Canada by tanners, 
packers, and dealers at February 28 to- 
talled 839,766 as compared with 844,- 
705 at January 31 and 647,434 on Feb- 
ruary 28, 1945, the Dominion Bureau 
of Statistics reports. 

Stocks of calf and kidskins declined 
from 471,529 on January 31 to 389,656 
on February 28, and compared with 
383,106 on February 28, 1945. 

Stocks of other types included 81,443 
dozen sheep and lambskins, 267,684 goat 
and kidskins and 30,245, horsehides 
against 86,542 dozen, 267,184 and 
39,665 respectively, at the same date 
of 1945. 
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CHILD'S SANDALS 
CHILDREN'S 
Barefoot Sandals 


Goodyear stitched construction 










Brown 
White 
or Red 


Sizes 4 to 6 . $1.25 
SAME IN 2 STRAP 

oa Of © ....::. .. $1.6242 

Sizes 8'/. to 12 $1.622 


NEW YORK FOOTWEAR CO. 


10 West 32nd Street, NEW YORK 1, N. Y. 
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MOCCASINS 
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Genuine Hand-Sewn 


YOUTHS' MOCCASINS 


Full Chrome Uppers 
Orthopedic Brown Soles 








$2.40 
immediate 
Delivery 
| 
| Youths’ Sizes || to |—As above 
| Misses’ Machine-Sewn Moccasins, 
Sizes 10 to 2 $1.85 


Write for Folder 


CONJOR SHOE COMPANY 


287 Broadway, CO 7-7972, New York 7,N.Y. 











Masterson Receives 


Appointment 


Boston, Mass.—F rank B. Masterson, 
treasurer of the Hub Shoe Co., Boston 
wholesalers, and president of the Na- 
tional Association of Shoe Wholesalers, 
recently was appointed a member of 
the board of trustees of the Boston 
Public Library. The appointment was 
made by Boston’s mayor, James M. 
Curley. Mr. Masterson is a former 
president, also, of the Boston Boot and 
Shoe Club. 





Open Children’s Store 


LOUISVILLE, Ky.—Grasso’s, 624 South 
Fourth Street, opened to the public re- 
cently with shoes for young people fea- 
turing shoes from “Crib to College” for 


~ boys and girls. 
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THE SHOE RETAILER’S 


SURE-FIRE 
GOODWILL 
BUILDER 







ASK FOR CATALOG 25A 


tHE Cederez INDUSTRIES. 


SUPPLYING ADVERTISING NOVELTIES SINCE 


Write for our 
newest 
trated catalog 
of souvenirs and 


advertising nov- 


and girls. 





illus- 





elties for boys 







No. 64 COMICS 


Always large assortment on hand. All 10¢ retailers. Each 
booklet carries a complete and exciting story fully illustrated 


in color. For boys and girls. 
Price, no ad, 288 (min.) 4%4¢ each in any quantity 


Inc. 


39-45 WEST 19th STREET »- NEW YORK 11, N. Y. 
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The newly remodeled shoe salon on the main floor of the Paris Store in Great 
Falls, Montana. The department is close by the accessories department. 


GREAT FALLS, MONTANA—A newly 
remodeled and refurnished shoe salon 
featuring women’s and children’s shoes 
was opened recently at the Paris store 
in Great Falls, Montana. 

Located on the main floor of the 
store, the new department is adjacent 


May 15, 1946 





to the’ women’s accessory department 
and embodies more space and seating 
capacity for patrons. The salon is 
carpeted throughout. Blond furniture 
upholstered in emerald green makes a 
pleasant contrast to the dusty rose of 
the floor covering. The walls are of 


blond birdseye wood and an attractive 
pastel effect is achieved through the 
use of shadow boxes with a spotlight 
of soft color on each display. Floor 
mirrors have been replaced by high 
wall models, giving patrons the benefit 
of full length views. Fluorescent light- 
ing fixtures flood the salon with non- 
glaring light. The entire shoe stock is 
concealed with the exception of the 
models on display. 

Five nationally known lines of wo- 
men’s shoes are to be represented says 
J. J. Krier, manager of the salon and 
E. C. Bingham, manager of the Paris 
store reports that better quality shoes 


recently introduced have already in- 
creased sales far exceeding expecta- 
tions, 


Pennsylvania Travelers 
To Hold Showings 


PITTSBURGH, Pa, — Shoe retailers 
from Pennsylvania, Ohio, West Vir- 
ginia and Maryland are expected to at- 
tend the. Fall showing of the Pennsyl- 
vania Shoe Travelers Association at 
William Penn Hotel, here, May 18-21. 
Although quotas will still be in effect, 
new patterns and styles will be fea- 
tured, according to Joseph Harris, 


secretary-treasurer of the group. 

Mr. Harris has announced that the 
association’s Spring 1947 Shoe Show 
will be held November 9 through 12, 
at the same hotel. 
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California Process 


GHILLIE TIE 
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$3-00 or. 


Net 30 days 
F.0.B. Chicago 


#861 Beige elk with blue elk trim 
#863 Blue elk with red elk trim 
#859 White elk with brown elk trim 


Sizes 4-9—I8 pr. minimum 


immediate Delivery 


McBREEN SHOE CO., Inc. 








305 W. Monroe St., Chicago 6, lil. 
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Since 1932 





From the Nation's 
Leading Manufacturers 


Quality Shoes 
L . K. WEIL SHOE CO. 
While in Town See Weil 
) 1215 Washington Ave. 
St. Lovis 3, Mo. 


BARIS SELLS 


Quality Shoes from Surplus 
Merchandise, Better for Less 
BARIS SHOE CO.., Inc. 
Worth 2-5190-1 
79-81 Reade St., New York 7, N. Y. 



















Buy Savings Bonds 
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Factors That Determine 
Sales Power 


[CONTINUED FROM PAGE 80] 


caution of placing high heels on the 
stands and low heels on the floor. 

Window color coordination usually 
depends upon the season of the year. 
Pink, a Springtime color, is the pre- 
dominant tone in the Queen Quality 
window. Grey, from the drapes, is the 
subordinate color. Touches of yellow 
and green in the hand-made flowers on 
the back wall contribute to the sea- 
sonal motif. Danger stems from the 
use of too many, rather than the choice 
of colors. Two to three basic tones 
usually suffice and are most satisfac- 
tory to work with. A half-dozen colors 
are not only hard to handle but apt to 
confuse the eye. 

In a high grade, competitive section, 
even display cards and price tags as- 
sume major importance. Contributing 
to the window’s story and furnishing 
consumer information, they must fit 
unobtrusively into the overall scheme 
without detracting the eye from the 
shoes themselves. 

The final window must be unclut- 
tered, simple and in taste—almost as 
though it were done carelessly. As a 
final rule of thumb, remember that the 
sole purpose of all your care and labor 
is to sell shoes. Anything that contrib- 
utes to that purpose is right; anything 
that detracts is wrong. 


[Editor's Note: This is the third and 


final article in a series by Murray Olsher 
on the preparation of a successful shoe 
merchandising window. The others ap- 
peared in the Jan. 15, and Feb. 15 issues 


of BOOT AND SHOE RECORDER.] 


Plan Monday Closings 


PROVIDENCE, R. I.—Monday closing 
for a group of retail stores will be 
started shortly. If it proves success- 
ful, it will be adopted as a year-round 
regulation by these stores. The major 
department stores announcing the new 
schedule include Boston Store, Shep- 
ard’s, Cherry & Webb and Tilden- 
Thurber. The Outlet Co. remains un- 
decided, and Gladding’s announces it 
definitely will not close Mondays the 
year-round. 

As for the smaller, retail stores, in- 
cluding shoe stores, no schedule has 
been adopted. The Specialty Stores 
Association states that it will take no 
united action but will leave the matter 
up to the management of each store. 
Many shoe stores express the opinion 
that they will close Mondays during 
the Summer, as in past years, but that 
year-round Monday closing is uncer- 
tain. The opinion is expressed that if 
all stores close on that day, it will be 
fair to all, but that unfairness results 
when some stay open. 

The major factor in closing Monday 
would be to give a five-day week of 
40 hours to employees, while giving two 
consecutive days off each week. 
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DISPLAY SHOE FORMS 
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CELLULOID — ladies’, misses’, children's — flesh 
color only, varied heel heights and sizes—immediate 


delivery. 
Alse PLASTIC (Lucite) DISPLAY SHOE STANDS, 
men's or women’ s—attractive. 


Write for samples or details 


LYONS & COMPANY 
120 Duane Street, New York 7, N. Y. 
QUALITY SHOE STORE SUPPLIES SINCE 1900 
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WOMEN'S SHOES 
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Blue and White; Brown and White; 
All White. Brown non-mark- 
ing rubber soles. 






In Stock 
$].20 
Net 10 days 
F.0.B. N. Y. 
No. 1400 
Sizes: 5 to 9. 36 pr. of color to case 


POLONER SHOE CO. 


156 Duane Street, New York 13, N. Y. 
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FIRST GRADE OAXACA WEAVE 
GUADALAJARA 
HUARACHES 


\ 





SPECIAL PURCHASE 


Split insole and split outsole. Packed 
36-pair cases, sizes ¥ or 4/8—F.0.b. 
Te Rees. Bie, ...vcccss $1.50 
5-case lots—f.o.b. Laredo, Texas $1.45 


Terms: Net 10 Days. Immediate Delivery 


SALLY SHOE CO. 


‘ 503 No. 12th Bivd. St. Louis 1, Me. 
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New Smith Store 

Opens in Bridgeport 
BRIDGEPORT, CONN.— A teaser cam- 

paign, held before the opening of the 


new Smith Shoe Store, here, recently, 
aroused much interest among con- 





MILTON KATZ 


sumers, Nylon hose were offered to the 
women writing the best letters on “Why 
Smith Shoes Look Better and Last 
Longer.” Hundreds of letters were re- 
ceived in less than a week’s time. Prom- 
inent newspaper men acted as judges 
in the contest held two weeks before 
the opening. 

The new store was designed under 
the personal supervision of Milton 
Katz, who has been its proprietor for 
10 years. Prior to opening the Smith 
Shoe Store at 1196 Main Street in 
Bridgeport, Mr. Katz was associated 
with the John Irving Shoe Corporation 
as manager of New York, Washington 
and Hartford units. 

The store was designed with the idea 
that youth and modern trends demand 
beauty in displaying and service in 
fitting shoes. The front is built of 
black terraza glass with Bauxite alumi- 
num trim and a large neon sign. The 
interior is of light maple wood, with 
fluorescent lighting. The color scheme 
is maroon and beige; the seats have 
aluminum frames. 





Shoe Sales Up 10 Per Cent 


CoLuMBuUs, OHIO—Roy D. Jackson, 
re-elected president and general man- 
ager of the G. Edwin Smith Shoe Co., 
Columbus, Ohio, in his annual report to 
stockholders and directors, indicated an 
increase in Nisley sales (its ‘wholly- 
owned subsidiary) in the amount of 
approximately 10 per cent and that it 
was necessary to turn down an addi- 
tional 33 per cent which dealers would 
have given the company over and above 
what was given, were it possible to 
supply the shoes. 

He said that under present-day 
handicaps, the earnings (before taxes) 
of the company were satisfactory. 
Seventy per cent of the gross earnings 
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CALIFORNIA 














¥ 


. SK 


MEDIUM WIDTH ONLY 
Sizes 4!/, to 9 
$1.90 Net F.O.B. N. Y. 
Case Lots Only 


CASUALS 


IN STOCK FOR 
IMMEDIATE DELIVERY 


544 


All White Gabardine 
Grain Leather Soles 


547 


As above with 
Colored Embroidery 


545 


All White Gabardine 
with Brass Nailheads 
Grain Leather Soles 









548 
White Gabardine 
with Colored 
Embroidery 

Grain Leather Soles 
546 As above in All White Gabardine 


| _B. FRIEDMAN SHOE CO. INC. 


109 READE ST. 


were paid out for taxes. “By paying 
these taxes, we hope we are hastening 
the day when the tax burden will be 
lightened for all,” he said. 

Mr. Jackson reported that shoe in- 
ventories in Nisley stores, located 
throughout the country, were down ap- 
proximately 60 per cent from normal 
and that the inventory situation as re- 
lates to all better grade shoes was prob- 
ably similar. This, he stated, was di- 
rectly due to the inability of manufac- 
turers of better grade shoes to pro- 
cure a sufficient quantity of materials 
to measure up to their requirement 
standards. This adds up to the fact 


Established 1880 


NEW YORK 13, N. Y. 


that there will be a continuing short- 
age of the better grades of footwear. 


Plan Two New Stores 


ExLmirA, N. Y.—The Gorton Coy will 
open a store at 96 Seneca St., Geneva, 
N. Y., about July 1 and a store in Corn- 
ing about Oct. 1. Remodeling is under- 
way in Geneva but a location for the 
Corning store has not been selected yet. 
Both stores will have shoe departments 
and all other departments operated in 
the Elmira store. Gorton’s opened a 
store in Penn Yan in 1943. 
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ALL LEATHER 


Genuine 


| GUADALAJARA 
HUARACHES 








Misses’ $1.70 


@ Natural leather woven uppers 
@ Leather insoles and outersoles 
@ Leather heels—leather pull strap 
@ Five strands around the heel 
Women's #4953 sizes 4 to 9 
Misses’ #2865 sizes 10 to 2 

Also No. 4853, same in red, 

sizes 4 to 9, $1.85 


IMMEDIATE DELIVERY 


THE 


PILOT SHOE CO. 


31 Hopkins Place 
Baltimore 1, Md. 
Honest Made since 1809 











MEXICALI SANDALS 


from South-of-the-border 





Style FG. Cowhide huarache for 
women; full grained sole and in- 
sole. $21.00 doz. Packed 3 doz. to 
case, sized 3 to 8. 


The Mexico Co. 
Dept. BSR Calexico, California 


(Send for folder showing 
sandals and alpargatas) 



























South American Buyers 
Prefer U. S. Goods 


New ORLEANS, LA.—A four-month 
market survey of South and Central 
America made by foreign trade emmis- 
saries of Illinois Central discloses that 
(1) when other factors are equal, the 
Latin buyer prefers U. S. goods; (2) 
Latin business men want more trade 
information from the U. S.; and (3) 
that partnership in the United Nations 
war effort has tended to strengthen 
trade ties between the two Americas. 
The IC officials who conducted this su:- 
vey toured twenty market centers in 


Brazil, Uruguay, Argentina, Chile, 
Bolivia, Peru, Ecuador, Colombia and 
Venezuela. 


“Favorable trade balances resulted 
from the parts played by the Soyth 
American countries in the United Na- 
tions’ war effort,” their report states. 
“South Americans now hope that the 
people in the United States will con- 
tinue to pay postwar attention to the 
export and import markets to the South- 
ward and not neglect such opportuni- 
ties because of greater absorption in 
the closer and easier home markets.” 

Although the prices of goods import- 
ed from the United States are generally 
higher, South Americans find them of 
better quality than those bought else- 
where, the survey indicated. It did 
suggest making adjustments to South 
American styles, needs and measure- 
ments. 

The arrival in South America of 
“token” shipments of goods from Eu- 
rope gave emphasis to future inten- 
tions, the two said. 

Many South Americans suggested 
that chambers of commerce and individ- 
ual concerns in the Mid-West ani 
Mississippi valley send more informa- 
tion to South America regarding their 
cities, industries, ports and products. 
They would also be interested in the 
consuming capacity of the middle re- 
gions of the United States as potential 
markets for raw materials and con- 
sumer goods from South America. 


GI Bill to Include 
Shoe Trade 


BROCKTON, Mass.—Ten shoe fac- 
tories in this area were approved by 
the USES branch office as. apprentice 
training shops for veterans seeking to 
learn the trade last month. About 15 
additional applications are still"in the 
USES office awaiting approval, which 
is granted after the plant is studied and 
deemed properly equipped to train ap- 
prentices. With the ten plants already 
accepted, 250 veterans can be accom- 
modated, and when all plants are certi- 
fied, between 400 and 500 men will be 
employed. 

It is emphasized that these workers 
are being trained to help manufac- 
turers carry out postwar expansion 
plans, and not to replace workers al- 
ready on the job. It is reported that 
most shoe manufacturers are expand- 
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JANSEN SHOE CO. 
Manufacturers 

| 7408 MELROSE 

| HOLLYWOOD 46, CALIFORNIA 
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WOMEN'S SLIPPERS 
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WOMEN’S FELT EVERETTS 
$4.20 


Hard Leather 
Soles ; 
Re-enforced Toe. 
Colors: Gray and 
lue. 
Sizes: 5-9 
immediate Delivery 





No. 190 
Terms: NET 10 days, F.O.B. New York 
Minimum order 18 prs. of color 
Also Men’s, Women’s, Boys’ and Children’s 
Padded Sole Felt Slippers IN STOCK. Open 
Orders Filled to Your Entire Satisfaction. 

Prices: 60c to 90c per pr. 


ALLIED FOOTWEAR CO. 


154 Duane Street, New York 13, N. Y. 
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ing their labor forces about 20 per cent 
which will create open jobs for those 
studying and training. 

The factory pays an apprentice wage 
and the veteran receives a regular in- 
come from the government to supple- 
ment this beginner’s wage. The W. L. 
Douglas Shoe Co. has enlarged its 
training program under the G. I. Bill 
to include retail selling as well as fac- 
tory craftmanship. 
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Begin Work on New Store 


RICHMOND, Va.—Work has begun on 
the setting of steel for Thalhimer 
Brothers’ new department store build- 
ing under construction on Grace Street 
between Sixth and Seventh Streets. 

All the steel for the building, which 
was purchased in October, 1945, has 
been fabricated, and is being shipped to 
Richmond as needed. The fact that 
contracts for the steel and other ma- 
terials were placed as long ago as Au- 
gust, 1945, has made it possible to pro- 
ceed with construction. One thousand 
tons of steel girders will go into the 
building, which will cover 93,848 square 
feet of floor space and will rise to three 
stories over the area formerly occupied 
by a parking lot, and to eight stories 
over the area occupied by Thalhimer’s 
Men’s Store. 

An unobstructed expanse of show 
windows at street level will extend the 
entire length of the building on the 
Grace Street side. This expanse of 
architectural features of the building, 
which incorporates many innovations 
show windows is one of the unique 
in department-store design. 


Stone to Open Greater 
Shaker Store 


CLEVELAND, OHI0O—The Stone Shoe 
Company is completing plans to triple 
the size of its Shaker Square store in 
July. This store, hitherto located at 
13105 Shaker Square, will be moved to 
13101 Shaker Square where completely 
new appointments and facilities will be 
set up. In the past the store was 
strictly juvenile. Henceforth it will 
also contain a spacious women’s de- 
partment, specializing in town and 
country types of footwear. Concealed 
stock, modern equipment and rich deco- 
rative scheme will make it highly at- 
tractive. Women’s and children’s de- 
partments will be separate. 





To Operate Shoe Store 


ToLepo, O.—Curley’s Quality Shoes, 
Inc., Toledo, has been chartered by the 
Ohio Secretary of State’s office with 250 
shares of no par value common stock, 
to operate a shoe business. Firm re- 
cently opened a store downtown on 
Summit Street. Principals named were 
Charles Dewees, Morris Shapiro, Ar- 
thur Shapiro, and Morris Lubitsky. 
Jack “Curley” Rosenbaum is manager 
of the store. 


Store Front Improved 


JUNCTION CiTy, KANS.—The Cowen 
Shoe Company here was improved re- 
cently by the addition of French glass 
backed doors in the front display win- 
dows. This improvement will make the 








EVERYTHING WHITE by 


CAVALIER 


There is a Cavalier dressing for every type of white 

shoe—and today every wise shoe man sells the correct 

cleaner for each pair of shoes a customer buys. He 

knows such service means happier customers. 
If your stock of Cavalier dressings 


for white shoes is not complete, get 
in touch with your nearest wholesaler 


CAVALIER COMPANY, BALTIMORE 30, MD. 








































Horn Heads Cincinnati Group 


CINCINNATI, OH1I0—Edward C. Horn, 
assistant merchandise manager of the 
Mabley & Carew Company here, was 
installed as president of the Cincinnati 
Shoe Men’s Association at a meeting 
held in the Stuntebeck Shoe Store re- 
cently. Mr. Horn succeeds J. B. Stunte- 
beck. 

Other officers installed were: Herman 
C. Harrison, vice-president; Charles F. 
Liebing, recording secretary; James W. 


entire store lighter, and will add to the, " )Savely, financial secretary; and George 


attractive appearance of the front. 


May 15, 1946 


-W. Dohrman, treasurer. 


Darragh with Selby 


PorTSMOUTH, O.—H. W. Darragh, 
who has been associated with The Wil- 
liams Manufacturing Company for the 
past two years, has resigned his posi- 
tion to accept an executive position 
with the Selby Shoe Company. 

Mr. Darragh has been doing me- 
chanical engineering and postwar plan- 
ning for The Williams Company. Prior 
to joining them, he was vice president 
and general manager for Vulcan Cor- 
poration. 
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Men's and Women's 
SHOE BAGS 


7 









Made of finest 
waterproof 
a LEATHERETTE 
| obtainable Raw- 
hide finish. 
Washable. A 
i sturdy bag. A 
i profitable item. 
To display them | 
i is to sell them! 
RETAILS: 

| 


me $300 to $350 


COLORS: Maroon, Green, Blue, 
Strong Binding. 


SIZE: 17" x 30"; Pockets 7%" deep. 


Also Children's Bags of coated material, 
with 8 pockets, each pocket with illustra- 
tive Nursery Rhymes.....Retails $1.00 to 
$1.25. 








Bags packed | doz. to package 
F.0.B. Chicago 
Details and Prices on Request | 


Immediate Delivery 
WILLIAMS PRODUCTS CO. 


1855 Milwaukee Ave., Chicago 47, Ill. 











| 
| 
| 
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RUBBER SUEDE SPONGES 


6 a Pe ee 





Just arrived Assorted colored 
Sponges . . . excellent for cleaning 
SUEDE or FABRIC Shoes ... also 
stocked in black ... Write for samples 
and price. 


LYONS & COMPANY 
Quality Shoe Store Supplies Since 1900 
120 Duane Street New York 7, N. Y. 
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GENUINE LEATHER BOWS 





All Colors Gold Embossed 
All Bows with Clips 
Immediate Delivery 


$1.25 per pair $15 per dozen 
Terms: 2% 10 days E.O.M. 


PRINCETON NOVELTY CO. 


136 West Broadway New York 13, N. Y. 
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New Detroit Store Caters to Young Women 





Exterior of the newly opened Leonard Boot Shop in Detroit. Note the effective 


all glass front and recessed entrance. 


DETROIT, MIcH.—One of the most at- 
tractive postwar neighborhood stores 
here is the Leonard Boot Shop, recent- 
ly opened on West McNichols Road, in 
the North end. The store is operated 
by Herman C. Schwartz, traveler for 
the Peters Shoe Company; Leonard 
Levy, who is the manager, and gives 
the store its name, and Norman Noble, 
who was associated with Mr. Schwartz 
in the Noble’s Shoe Stores. 

Mr. Levy was formerly with Hud- 
son’s, Kern’s and other shoe depart- 
ments in local stores. For the past 
three years he has been engaged in 
war work. 

The store front is in a mottled tan 
macotta, with the vestibule in a deeper 
color. Over the entrance is a multi- 
colored neon sign, featuring a blue 


Urban Returns to 


G. Edwin Smith 


CoLumBus, O.—Lt. Col. Russell Ur- 
ban, comptroller of the G. Edwin Smith 
Shoe Co., here, at the time he entered 
the armed forces, has returned and has 
been elected as treasurer of the com- 
pany. 

Lt. Col. Urban is a veteran of both 
World Wars. He rose from a private 
with the Third D. C. Regiment on the 
Mexican border in 1916 to the rank 
of second lieutenant at the end of the 
first World War. He served in France 
in 1917 and 1918 with the 1st Infantry 
Division and participated in engage- 
ments at Cantigney, Aisne-Marne, Mon- 
tedier and Ausauville as a member of 
the infantry. 

Following his discharge in 1919, he 
accepted a commission in the Officers 
Reserve Corps and subsequently ad- 
vanced to the grade of major, the rank 
held when he was called to active duty 
in 1948. This time he was assigned to 
the Chemical Warfare Service, in 


background, and the store motto “from 
crib through college.” The windows are 
finished with aluminum and black glass 
trim, and provide complete visibility 
within. 

The interior is about 25 by 40 feet. 
The decorative scheme is predominately 
in gray with wide masses of color on 
walls and ceilings. Gray pastel-toned 
hunting scenes dominate each sidewall. 


The store is ideally located for 
younger trade, being half-way between 
two colleges, the University of Detroit 
and Marygrove College, in one of the 
best residential neighborhoods in De- 
troit. With this in mind, Leonard’s 
will cater to the younger trade, carry- 
ing shoes that will appeal to girls of 
college age. 





which branch of the service he was pro- 
moted to lieutenant colonel. He was 
awarded the Legion of Merit. 

Mr. Urban became associated with 
the G. Edwin Smith Shoe Co. as assist- 
ant office manager in 1934. 





Open New Shoe Department 


DecaTUR, ILL.—Newman’s Cloak & 
Suit Co., here, has added a shoe salon 
as part of a program of expansion 
launched in June, 1944, when the store 
took over the Neustadt Building adja- 
cent to its original building. The new 
shoe department will be under the 
management of Don Bachman. Mr. 
Bachman managed shoe departments in 
several cities before coming to Decatur, 
and also managed the shoe department 
in another store in Decatur before tak- 
ing this position. 

Associated with Mr. Bachman in the 
operation of the new department, will 
be Mrs. Vera Jeu de Vine, who has had 
eight years’ experience in the shoe 
business in Decatur. 


Boot and Shoe Recorder 

















Named New York 
Assistant Manager 


Boston, Mass.—James B. O’Brien 
has been appointed assistant manager 
in the New York territory of Compo 
Shoe Machinery Corporation. Formerly 





JAMES B. O'BRIEN 


assistant manager of the shoemaking 
and service department at the Boston 
firms Mr. O’Brien has been associated 
with Compo since 1935. 

With 28 years’ experience in the shoe 
business, Mr. O’Brien has specialized 
in cemented shoes and, incidentally, 
operated one of the first conveyors 
Compo manufactured while working at 
J. & T. Cousins in New York. Other 
firms Mr. O’Brien has been associated 
with are Robertson Byron Shoe Com- 
pany, Dunn & McCarthy, Andrew Gel- 
ler, I. Miller, and Delman, Inc. 

Mr. O’Brien has traveled the coun- 
try over, from Maine to California, in 
the interest of giving better service to 
Compo licensees. He is returning to 
familiar territory as he rejoins Compo’s 
New York district office where he first 
started. 


NSTA Holds 


Conference 


Cuicaco, I1t.—The National Shoe 
Travelers’ Association held a two-day 
conference April 22 and 23. at their 
headquarters in the Morrison Hotel, 
Chicago. Harold S. Marple, president, 
and Harry J. Evans, vice-president, 
were present as was Norman Souther, 
secretary. The preliminary work on 
the association’s 1946 Yearbook has 
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News of the Selesmin dd 


been concluded and it is expected that it 
will soon go into publication. 

It was decided to engage a personnel 
director who will represent the inter- 
ests of the travelers in cooperation 
with the National Association of Wo- 
men’s and Children’s Apparel Sales- 
man with whom the travelers decided 
to affiliate at their last convention. 
This personnel director will spend the 
major portion of this time in Wash- 
ington. 

in reviewing the accomplishments 
of the past year, the officers noted that 
almost all affiliated associations 
throughout the country have shown 
perceptible increases in membership, 
and that two new associations have 
applied for membership in the national 
group. 

President Marpie recently returned 
from special trips to the Southwestern 
Shoe Travelers’ Association in Dallas 
and to the Central States Association 
in Kansas City, Mo. Vice-president 
Evans of Los Angeles will soon address 
the Michigan Shoe Travelers’ Club in 
Detroit and the Middle Atlantic Asso- 
ciation in Philadelphia. 

In general, the association’s affairs 
are in excellent condition and gratify- 
ing progress is being made in its ac- 
tivities. 


Syyoliers 


John J. Holden Resigns 
From Selby Shoe Company 


New YorK—John J. Holden, who for 
a number of years has represented the 
Selby Shoe Company in the East in the 
women’s Arch Preserver Division, re 








JOHN J. HOLDEN 


signed as of April 30. Mr. Holden, at 
the outset of his connection with the 
Selby Shoe Company, operated out of 
Boston in the New England territory, 





Fly Shoes 





to West Coast to Make Deadline 





LYNCHBURG, VA.—Requested by Raphael Weill & Company, The White House, 
San Francisco, to get shoes te them in a hurry to tie in with a special advertising 
campaign, the Craddock-Terry Shoe Corporation took to the air, and the shoes 
arrived in time. Shown above, just before the shipment, are W. C. Smith, of Crad- 


dock-Terry's advertising staff; and W. T. Roberson, airport traffic manager. 
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and during the past several years has 
maintained offices in the Empire State 
Building, covering New York, Boston, 
Philadelphia, Baltimore and surround- 
ing cities and towns. 

Prior to his connection with Selby, 
Mr. Holden was manager of the Na- 
tional Shoe Retailers’ Association, and 
at one time was associated with John 
Wanamaker and Oppenheim-Collins, 
both of New York. 

Announcement of Mr. Holden’s new 
connection in the shoe industry will be 
made shortly, as soon as al! details are 
completed. 


Promoted by Hood Rubber 


WATERTOWN, MAss.—James S. Barrie 
has been named vice-president in charge 
of distribution of the Hood Rubber 





JAMES S. BARRIE 


Company, it was announced recently 
by C. L. Muench, president of the com- 
pany, a B. F. Goodrich subsidiary. A 
native of St. Louis, Mr. Barrie joined 
the Hood company at Watertown in 
1924, served as district manager and 
supervisor of footwear sales in St. 
Louis and Chicago, and since 1939 has 
been manager of distribution in charge 
of all footwear commercial activities 
and distribution. 





Commitiee Plans Outing 


York, Pa.—Committee members plan- 
ning the Central Pennsylvania Shoe 
and Leather Association’s annual out- 
ing and golf tournament met at York 
Country Club late last month to make 
initial arrangements for the affair. 
General chairman W. L. Altenderfer 
and L. E. Beaudin, president of the asso- 
ciation, were in charge of the meetings. 

The committee will meet again on 
June 14 to complete details. The out- 
ing is scheduled for June 21. 





Lease New Building 
In Florida 


PANAMA City, Fia.—G. R. Kinney 
Company has leased a store at 425 
Harrison Street here. The transac- 
tion was completed through the real 
estate firm of Landau and Perlman, 
Chicago. 
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Opens Slipper Plant 


CINCINNATI, OHIO—A. Jack Sachs, 
for more than 14 years sales manager 
for Air Kushin Shoes, here, has opened 
his own shoe factory at 1401 Central 
Parkway, to be known as Sachs Mfg. 
Co. The firm wil) make high grade 
leather slippers by the California proc- 
ess. Prior to his connection with Air 
Kushin, Mr. Sachs was a partner in 
the firm of Sachs & Vigorith, manufac- 
turing turn d’Orsay slippers. 

Mr. Sachs is a believer in pleasant 
relations between owner and worker, 
and has instituted two 15-minute smok- 
ing periods a day in his plant. He has 
found that these periods, which allow 
employees a brief rest in the middle 
of the morning and the middle of the 
afternoon, have contributed toward a 
happy working force. In addition, 
music is played throughout the plant, 
and this, too, keeps the workers in a 
contented frame of mind. 

Associated with Mr. Sachs as super- 
intendent is Frank Herfel, who was 
formerly sliplast specialist for the 
United States Shoe Machinery Corp. in 
Cincinnati. 


Open Third Store 


SPRINGFIELD, OHIO — Siegenthalers, 
operating shoe stores in Mansfield and 


Sandusky, Ohio, will open a third unit 
on or about August 1, at 42 E. Main 
Street, here. 


Heads Plastics Firm 








CHARLES I. ROCKMORE 


New York.—Charies |. Rockmore, pres- 
ident of Plastinette Corp., formed a few 
months ago after intensive research in 
the plastics field. Mr. Rockmore is also 
president of Charlies |. Rockmore, Inc., 
shee textile specialists. Other members 
of the Plastinette firm are: Jack Glick- 
man, vice-president; and Robert A. 
Kassel, secretary and treasurer. 





Well Planned Promotion Launches New Shoe 





BOSTON.—The R. H. White Company recently laupched the Pixie shoe, designed 
by Elizabeth Hawes, in a series of newspaper ads and at a breakfast press party at 


the Copley Plaza Hotel. 


A highlight of the program was the introduction of 


(above) Natasha Wood, "Miss Pixie of 1946," and the three “Pixie Girls," Mimi 
Ahearn, Frances Blair and Peg Lavery. R. H. White Company devoted one main 


tashion window and nine smaller windows to displaying the shoes. 


Additional 


interior displays were also utilized. Moe Parker, shoe buyer for the company, an- 
nounced that over 1400 pairs of the shoes were sold through the promotion. 
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Admirals Can’t Find 
Shoes, Either 


Miami BEACH, FLA.—Normally a cus- 
tomer who can’t find the shoe he wants 
in the Jarman store here, is willing to 
wait for it. Not long ago, a customer 
in Navy uniform came looking for a 


be on % 


pe 





BEN HILDEBRANDT 


He recognized the sailor who entered 
the Miami Beach store. 


black monk strap. The shoe was out of 
stock but Ben Hildebrandt, store man- 
ager, didn’t think the sailor should wait. 
The sailor was Admiral W. F. “Bull” 





ERNEST GARRETT 


He followed the shoes through the Jar- 
man plant at Nashville. 





The Emergency Food Collection on be- 
half of UNRRA is an effort to save the 
lives of millions of starving men, women 
and children caught helpless in the path 
of famine. Give food canned in tin or 
money to buy food today to your local 
committee. Or, you may mail checks or 
money orders to National Headquarters 
Emergency Food Collection, 100 Maiden 
Lane, New York 7, N.Y. 
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Halsey, who not long ago was chasing 
the Japs all over the Pacific Ocean. 
Manager Hildebrandt offered to have a 
special pair made up in the company’s 
plant in Nashville, Tenn. The Admiral, 
who had been searching for nearly five 
months, was delighted and so were the 
factory employees who made up a fine 
pair of shoes stamped, “Made expressly 
for Admiral ‘Bull’ Halsey.” 
Accompanying the shoes was a per- 
sonal letter from President Maxey Jar- 
man which read, “On behalf of all our 
employees, I desire to present you with 
this pair, not just with our compliments 
but with the esteem and affection of us 
all, remembering with deep apprecia- 
tion the valiant service which you ren- 
dered to our country in the late war. 




















And doubly appreciative are those em- 
ployees of ours who had the honor to 
serve under your command.” 


Named Shoe Buyer 


NEw YorK—William Unger has been 
named shoe buyer at James McCreery 
Company to succeed Samuel Jacobs 
who resigned recently to assume a sim- 
ilar position at Frederick Loeser’s, 
Brooklyn. 

Mr. Unger has been associated with 
the shoe department at James Mc- 
Creery for 17 years, the past seven as 
assistant buyer. Prior to joining his 
present firm he was with shoe depart- 
ments of B. Altman Co. and John 
Wanamaker. 






































* Popular Wearables 
that'll be seen 
whenever it's 
Playtime in Sand 
and Sun 















* Tough Hemp Soles 






* Quality Canvas Binding | ' 


* Gay Colors: 
flame red 
aqua blue 
leaf green 
boardwalk white 









* Sizes 3 to 8 
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JACK SCHAEFER & ASSOCIATES 
1120 S. Hope St. © Los Angeles 15, Calif, 









beach sandals 





Ship 






(packed 50 to cose) 







Nome 


















Address 
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MEN'S SLIPPERS 


— 
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MEN'S ROMEO 


All Leather Upper. Full Leather Lined. 










Lockstitch Con- 
struction. Leather 
Soles. 
$3.25 

Net 10 days No. 600 

F.O.B. N. Y. 

Sizes 6-11 

24 pr. min. 


Selburn Shoe Co., Inc. 


153 Duane Street, New York 13, N. Y. 
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CHILDREN'S SANDALS 
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CHILDREN’S LEATHER SAND 


Long-weari: 
Leather Seles 
with Rubber Heels 


At Once 
Delivery 









Colors: R Sizes: 5-8, 8%-1l, 11%-2. 
to case. 


ed—Lugoage. 
36 pr. to a run of color 


POLONER SHOE CO. 


156 Duane Street, New York 13, N. Y. 
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CHILD'S SLIPPERS 
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BUY AMERICAN 
CHILDRENS ALL LEATHER SLIPPERS 
Leather Uppers—Ficxible Hard Leather Soles 





Rrown or Blue—Net 10 Days 
$1.45 per pair 
\MERICAN SHOE CO. 


25! W. Jeffersen Ave. 
Detroit 26, Mich. 
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X-RAY SHOE FITTERS 


OF, OF ee re 


PRIMEX ...:.. «. 


| most imitated shoe fitter. 











Our circular tells you why 
- Write ... 


PRIMEX EQUIPMENT CO. 
135 So. LaSalle St., Chicago 3, Ill. 








Fashion Personalities Feted by Store 





Seattle, Wash.—Left to right: Richard Koret, Koret Bags; Bernice Strahl, Fred- 
erick & Nelson; Al Bogutz, Newton Elkin Shoe Co.; Barbara Bunschu, fashion editor 
of United Press, enjoying a cruise of Lake Washington, as part of a recent visit 
of America's leading fashion personalities to Frederick & Nelson, Seattle division 
of Marshall Field & Co. The visitors were flown to Seattle by specially chartered 
planes, and four days of entertainment were climaxed by a style show given for 
the benefit of the American Red Cross. Other shoe men attending were: Dan 
Palter, Palter de Liso; and Mr. and Mrs. William Joyce, Joyce, Inc. 





Tanners Council 
Holds Spring Meeting 


Hot Sprincs, VA.—The Spring meet- 
ing of the Tanners Council of America 
was held at The Homestead, here, May 
18 and 14. The meeting was opened 
Monday morning with an address by 
Arnold Horween, president of the coun- 
cil. Other speakers on the first day’s 
program were Geoffrey Baker, Deputy 
Administrator for Price, Office of Price 
Administration, who spoke on “OPA 
Control Policy”; Donald Kennedy, 
Chief, International Resources Division, 
State Department, who spoke on “Eco- 
nomic Policies of the State Department 
Affecting International Commodity Con- 
trols”; Robert Turner, Chairman, In- 
ternational Hides, Skins, and Leather 
Committee whose talk was titled, “Com- 
ment on International Controls”; and 
Julius G. Schnitzer, Chief, Textile and 
Leather Division, Commodities Branch, 
Office of World Trade Promotion, De- 
partment of Commerce, who spoke on 
“Leather Developments Abroad.” 

Meeting yesterday with the council 
staff were Merrill A. Watson, executive 
vice-president of the group; Dr. Fred 
O’Flaherty, director of the council’s 
laboratory; Irving R. Glass, economist; 
Edward L. Drew, statistician; and J. 
Louis Nelson, secretary. 

The two day meeting included com- 
mittee luncheons, a board of directors 
dinner, and the award of golf prizes. 


Hold Dinner for 
United Jewish Appeal 


New YorK—Adding its efforts to 
aiding needy Jewish victims abroad, 
the Hide, Skin and Leather Division of 
the United Jewish Appeal of Greater 
New York held a fund-raising dinner 
at the Hotel Vanderbilt, recently. To- 
gether with other groups and _ indi- 
viduals throughout the city, the divi- 
sion will work toward the fulfillment 
of the 1946 goal—$35,000,000—the 
largest sum ever sought by a voluntary 
organization in the history of New 
York City. 

Officers of the division are honorary 
chairmen: Milton R. Katzenberg, 
Samuel Kline, Alfred E. Green. Chair- 
man: Nathan P. Dworetzky; co-chair- 
men: Aaron Chilewich, Morris Joffe 
and Arthur Loewengart. 

Funds raised by the United Jewish 
Appeal of Greater New York are used 
to support the work of its four agen- 
cies: the Joint Distribution Committee, 
the United Palestine Appeal, the Na- 
tional Refugee Service and the Na- 
tional Jewish Welfare Board. 





To Open Store 


MEMPHIS, TENN.—A new shoe store, 
with a “full selection” fashion acces- 
sory department, will be opened at 59- 
61 S. Second Street in Memphis by Leo 
Burson. 





Boot and Shoe Recorder 




















BEN ORLICK 


New Yorx’s Live Wime 
AT ONCE DELIVERY 


Quality Piastic Patent Play Shoes 
California Process | 


Nailhead Studded 


$3.12 


Net 10 days 









18 or 36 pair lots Sizes 4/8 or 5/9 


Style 1723 Cherry Coke Plastic 
Patent 


Style 1716 Black Plastic Patent 


Style 1722 Black Suedine 
Style 1711 Smooth White Leather 





134 W. Broadway, New York 13, N. Y. 








Company Elects Officers 


PORTSMOUTH, OHI0—Directors and 
officers of The Vulcan Corporation, 
with a principal plant here and general 
offices in Cincinnati, Ohio, were elected 
at the annual meeting held in Ports- 
mouth last month. 

Board members are C. E. Dowling, 
W. A. Burke, Thomas M. Geoghegan, 
A. J. Giese, Waldo E. Pierson, Joseph 
B. Reynolds and Willard C. Weiss. 

Officers re-elected are: C. E. Dowling, 
chairman of the board and secretary; 
A. J. Giese, president; V. E. Frincke, 
vice-president in charge of the timber 
division; E. V. Nelson, vice-president 
in charge of the wood heel division and 
L. G. Budke, treasurer. C. E. Bachman 
was re-elected assistant secretary. 

The company manufactures wood 
heels and shoe lasts. 





The most terrible tyrant in the world, 
Famine, can disturb the peace. Every 
can of food you give to the Emergency 
Food Collection on behalf of UNRRA is a 
soldier in the war against this dread 
dictator. Give canned food or money 
to buy food to your local committee. Or, 
you can mail checks or money orders to 
National Headquarters, Emergency Food 
Collection, 100 Maiden Lane, New York 
7, N.Y. 
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Open Boston Offices 


BALTIMORE, Mp.—As part of their 
postwar expansion program, D. Myers 
& Sons, Inc., and the Victory Footwear 
Sales Co. of Baltimore, recently opened 


® 





CHARLES R. ARNOLD 


New England buying offices at 186 Lin- 
coln St., Boston, Mass. In charge of 
the office will be Charles R. Arnold, 
formerly buyer of women’s and chil- 
dren’s shoes at the Hecht Co., Washing- 
ton, D. C., and previously affiliated with 
Abraham and Straus, Inc., Brooklyn, 
N. Y. Recently discharged from ser- 
vice after four years in the United 
States and abroad, Mr. Arnold headed 
the world-wide Work Simplification 
program as a captain with the Army 
Airways Communication System. 





Appointed Sales 
Representative 


AKRON, OHIO—L. E. Rohrbaugh, 
manager of shoe products sales of The 
B. F. Goodrich Company, has an- 
nounced that Benjamin Goodson has 
been appointed sales representative to 
cover shoe manufacturers in the 
greater New York area and will have 
headquarters at 66 Reade Street, New 
York City. Mr. Goodson has been with 
the company more than 20 years in in- 
dustrial rubber products and sundries 
sales, 





For Youthful Feet 
that wish to be both 


ACTIVE and 
ATTRACTIVE 


Gerwinette Open-toe 
Strap in Black Patent 
or White, Blue, 
Red Elk. 











Sizes 8'/, to 12 
and 12'/, to 3. 
Retails about 
5.00 






‘ 
Gerwinettes, created by Dress Shoe Spe- 
cialists for the Style Smart Younger Set, 
ore quality-made to stay good looking 
for an unusually long time. Gerwinettes 


youthful style shoes are featured by 
better stores in every city. 


THE SCHAWE-GERWIN CO., CINCINNATI 


New Ohio Shoe Corporations 


CoLUMBUS, OHIO—Among recent in- 
corporations announced by the Ohio 
Secretary of State’s office are the fol- 
lowing shoe firms: 

Capitol] Shoe Corp., Columbus, with 
4,000 shares of no par value common 
stock, principals being I. W. Garek, 
Justin L. Sillman, and C. C. Crabbe. 
National Shoe Service, Inc., Toledo, 
with 500 shares of no par value com- 
mon stock, by Sigmond Sanger, Lenore 
Wylie, and F. E. Griswold; and Modern 
Shoes, Inc., Willoughby, with $25,000 
authorized capital, by Elmer J. Babin, 
Vivian MacCorvie, and Meyer Gold- 
berg. 
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WILLIAM IseELin & Co., INC. 


FOUNDED 1808 


real source of profits. 
Inquiries invited 
357 Fourth Avenue 


LYNCHBURG, VA. 


Our factoring service makes it possible 
for the shoe executive to devote full time 
to production and selling activities—the 


Branch Offices 
GRAND RAPIDS, MICH. 
OUNRUUUREUUUUEUOUGROUUURUCUUUOEREOUCUUECOOOOEEOOUUGROCUEOROUUEEROOUREOUEEROUUEROUOOEOUOSEROCOEROUOREREINEE: 


NEW YORK 


LOS ANGELES, CALIF. 
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SLIPPERS 


LEA AEE 6 OF 





“OUTDOR-EES" 


Flexible California process 


ALL SUEDE 






+350, 


2% 10 days, Net 30 
F.0.8. Chieage 


SUEDE ONE STRAP 

with nail heads | 

Colors: Black, 

#1433—Black or Brown Gabardine 
with nall heads $3.00 per pair 

SIZES: 4 to 9 (half sizes) M width. 
Packed 36 pr. te case, assorted sizes. 
Minimum erders (8 pr. per seler. 


red suede. 


Immediate Delivery 

WILLIAM COHAN CO. | 
— Third Floor — 

Play Shoes—House Slippers—Sport Shoes 

19 So. Wells St., Chicago 6, Ill. 
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X-RAY SHOE FITTERS 
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M. B. ADRIAN & SONS 


Present 


SPECIAL 






Featuring Three 
The New Machines 
Selektor! in One! 











“THE FINEST IN X-RAY 
SHOE FITTING EQUIPMENT" 
Write for Literature! 


M. B. ADRIAN & SONS X-RAY CO. 


2507 S. Howell Ave. Milwaukee 7, Wisc. 
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Buy Savings Bonds 
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Firm Celebrates Shoe Man’s Marriage 





Front row, left to right: Sam Shupack, Mrs. Shupack, Jack Kaplan. Back row, left 
to right: George Rule, West Coast territory; Sam Warm, Southeast; Harry Barton, 
Northwest; Barney Kimless, New York office; S$. M. Montomery, East Central stetes. 


Str. Louis, Mo.—A surprise party 
and a check for $1,000 were given as a 
wedding present recently to Mr. and 
Mrs. Sam Shupack by the executives 
and salesmen of Carmo Shoe Mfg. Co. 
Mr. Shupack covers the Southwest ter- 
ritory for the firm. The party was in 
celebration of their marriage which 
took place last December in Dallas, 
Tex., at the home of Arthur Vokel of 


the Paul Shoe Stores; the check was 
an expression of esteem and affection. 

Those participating in the gift were: 
Sam Wolff, president of Carmo Shoe 
Mfg. Co.; Jack Kaplan, vice-president 
and general manager; Ben Warshauer, 
shoe retailer of Stockton, Calif.; and 
George Rule, Sam Warm, Harry Bar- 
ton, Barney Kimless and S. M. Mont- 
gomery, all Carmo salesmen. 





The Fair Opens 
Foot Comfort Shop 


CHICAGO, ILL.—An innovation at The 
Fair, here, was the recent opening of a 
Dr. Scholl Foot Comfort Department. 
Adjoining the women’s shoe depart- 
ment on the second floor, a small shop- 
within-a-shop is installed with display 
cases and small fitting booths. J. P. 
Vermeulen is in charge, and during the 
first week every woman who came in, 
whether an actual customer or not, was 
given a pedograph of her feet, and ad- 
vice (when necessary) on the proper 
appliances or foot aids to wear. 





Joins Father in Shoe Store 


VAN WERT, OHIO—John F. Maney, 
son of John S. Maney, proprietor of the 
Van Wert Bootery, has been discharged 
from the armed forces after 32 months 
of service and joined his father in the 
shoe store. Prior to his entrance into 
service Mr. Maney assisted his father 
and also spent two years as a surveyor. 





Form New Partnership 


Los ANGELES, CALA partnership 
has been formed between Paul C. 
Thiemann, former partner in Mce- 
Kisson Shoe Co., here, and Hugh C. 
Bullock, who will conduct a shoe manu- 
facturing business under the name of 
Zenith Shoe Mfg. Co. in Los Angeles. 
The McKisson Shoe Co. has been dis- 
solved because of the ill health and re- 
tirement of Frank C. McKisson, the 
other partner in the business. 


Ohio Travelers Announce 
Show Schedule 


CoLuMBuUs, OHI0—The newly formed 
Ohio Shoe Travelers Club is currently 
(May 15-16-17) holding a shoe show- 
ing at the Hotel Deshler-Wallick. Ad- 
ditional shows are planned for the 
Hotel Statler, Cleveland, July 14-15 
and September 15-16; and the Hotel 
Gibson, Cincinnati, November 11-12. 

Officers of the new group are L. H. 
Abrams, president; Harry Minor, vice- 
president; and Elroy Beil, treasurer. 
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Number 5650—Children's richly embossed 
All Leather Sandals. 


Leather ee v7, a v7 AS: 
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$1.35 


Per pair 
Sizes: 5-11 


Immediate 
Delivery 


Colors: Brown, Beige, Red, White. 
Also available in 
Misses’ sizes 12-3 $1.50 
Women's sizes 4-9 $1.60 
Exhibiting Room, 456 Hotel William Penn, 
Pittsburgh, Pa.—May 19-20-21 


oh GERDA 


COMPANY 


156 DUANE STREET - NEW YORK 13, wY. 








Open New Plant 


WICHITA FALLS, TEXAS—The seventh 
anniversary of the Westex Boot & Shoe 
Company was celebrated this month 
with the opening of a new brick-and- 
steel structure providing 9,000 square 
feet of working space at 1206 Lamar 
Avenue. 

A ten-fold growth from a small or- 
ganization to one of the up-and-coming 
manufacturing concerns in Wichita 
Falls was reviewed by T. B. Wilkes, 
manager of the Westex organization. 
The industry is owned and operated 
exclusively by citizens of Wichita Falls. 

Directors of the Westex Boot & Shoe 
Company are George W. Gutzman, D. 
L. D. Parnell, C. A. Spragins Jr., J. H. 
Allison, Kindel Paulk, W. B. Feathers- 
ton and T. B. Wilkes. 








Ohio Company Opens 
New Units 


AKRON, OHI0—The L. Ostrov Shoe 
Co. , located here, has opened two new 
stores and plans a third. Weber’s, 
juvenile shoe store was opened in 
Akron in April. A second Weber’s 
store was opened in Canton, Ohio, early 
this month, and a third, a family shoe 
store, is planned for Canton in August. 

Mr. Ostrov has announced the pur- 
chase of a five-story building for offices 
and warehouse. 















May 15, 1946 








New York.—Miss Gertrude Lawrence presents a pair of Delman shoes to Marga- 
ret Leighton at a recent Delman press party at the Algonquin Hotel given to 
welcome the three leading ladies of the Old Vic theatre group. All three—Miss 
Leighton, Miss Ena Burrill (standing just behind Miss Leighton), and Miss Joyce 
Redman—arrived from England the morning of the party, and each received a 
pair of Delman evening shoes, newly designed in their honor. 
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Classified aud Ninel Mls 





SALESMEN WANTED 


SALESMEN WANTED 





HELP WANTED 











SALESMEN WANTED 
TO REPRESENT 


Leading Eastern In-Stock Distributor 
of Women's low-heel types Sport Ox- 
fords, Casuals, Slippers. All territories 
open. Give all details in first appli- 


cation. Replies confidential. 


Address: Box *8-62, BOOT & SHOE RECORDER 
10 High Street, Boston 10, Mass. 








T. LOUIS FIRM WITH ESTABLISHED 

ACCOUNTS has good opening for live wire 
shoe men who have had five or more years with 
reliable General Lines, to carry Women’s High 
Grade Novelty Shoes, Play Shoes, Sport Welts 
and Slippers, covering Michigan, North and 
South Dakota, Ohio, Wisconsin, North Caro- 
lina, South Carolina, Virginia, West Virginia, 
Tennessee, Kentucky, Alabama and Georgia. 
Can be carried as a side line if now carry 
manufacture line, or can take line exclusively. 
tig earnings. Give full particulars in your 
application regarding lines handled and terri- 
tories covered. Commissions only. Address: 
Box #61, care Boot and Shoe Recorder, 1221 
Locust Street, St. Louis 3, Mo. 


FU! L TIME OR SIDE LINE SALESMEN 

wanted by well established Wholesale Dis- 
tributor for Nationally advertised Casuals and 
House Slippers for followine territory: States 
west of Denver. WM. ASHER SHOE COM- 
PANY, 219 West 7th Street, Los Angeles, Cal. 











SALESMAN WANTED 
FOR PACIFIC COAST 


to represent us on a_ straight commission 
basis, with a full Line of Women’s House 
Slippers, retailing for $2.29 to $2.95 and up. 
Prefer man residing in Los Angeles. Send 
references in reply. 
BELLE CRAFT SLIPPER CORPORATION 
88 35th Street, Brooklyn 32, New York 








TRAVELING SALESMEN 
25-35 Years of Age 


One of the largest and best known 
Rubber Footwear Manufacturers is 
now accepting opplications for posi- 
tions on its fast growing, aggressive 
sales force. 

Write in confidence outlining your 
experience and qualifications. Retail 
selling experience is helpful, but not 
essential. 

Write: Manager Sales Personnel 
e/e Box #58, BOOT AND SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 











SALESMEN WANTED to sell $5.00 and $6.00 
Retailers in Ladies’ Novelty Footwear to bet- 
ter grade stores. Must handle our Line ex- 
clusively. Will guarantee income with good 
future. Territories open: New York State, Ohio, 
Pennsylvania, Michigan, Washington, Minne- 
sota, Montana, Missouri, Kansas, Illinois, North 
Carolina, and South Carolina. State experience. 
Confidential reply. Address #46, care Boot & 
7g en nme 100 East 42nd Street, New York 
17, N. Y. 





SALESMEN WANTED—on commission basis 

—by manufacturer of outstanding line Plastic 
Shoe Horns, Hosiery Trays, Shoe Stands and 
Fixtures. Full time or side line. Several terri- 
tories open. Write full details, experience and 
contacts. Confidential. Address #65, care 
Boot & Shoe Recorder, 100 East 42nd Street, 
New York 17, N. Y. 








XPERIENCED MEN WANTED to cover 

Virginia and Carolinas and Western Penn- 
sylvania, West Virginia and part of Ohio. 
Old established firm selling Women’s $5 and 
$7.50 retailers. In replying give experience 
and references. Address #52, care Boot & 
Shoe Recorder, 100 East 42nd Street, New York 
a & %- 





XPERIENCED SALESMAN for Chicago 

Wholesaler’s Line of Women’s Casuals and 
Slippers—established firm, with active accounts 
in each of the following States open: North 
Dakota, South Dakota, Nebraska, Kansas. Okla- 
homa, Texas, Missouri, Arkansas, Louisiana, 
and Mississippi. State experience and territory 
covered. Full particulars. Address: Box #50, 
care Boot and Shoe Recorder, 209 So. State 
Street, Chicago 4, Illinois. 





OAD MEN WANTED FOR JOBBER’S 

LINE of men’s, Women’s, and Children’s 
Play Shoes, Sandals and House Slippers. At- 
tractive merchandise; right prices; good de- 
liveries. Address #48, care Boot & Shoe 
ane 100 East 42nd Street, New York 
ae A 





ANTED: SALESMAN NOW CALLING 

ON SHOE FACTORIES to handle Shoe 
Racks on commission basis. Address #72, care 
Boot & Shoe Recorder, 100 East 42nd Street, 
New York 17, N. Y. 





SIDE LINE SALESMAN WTD. 


XCELLENT OPPORTUNITY — Salesmen 

to carry as sideline on commission basis— 
beautiful shoe ornaments—to medium and better 
grade clientele. Western States and West Coast 
territories available. Address #66, care Boot & 
Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 


IDE LINE SALESMAN: “Casuals”—Re- 

tail $3.00 to $6.00; large New York Dis- 
tributor has territories open: Pittsburgh, Detroit, 
Chicago, Middle West and South—Commission 
basis. Write full particulars. Address #51. 
care Boot & Shoe Recorder, 100 East 42nd 
Street, New York 17, N. Y. 














SHOE BUYER 


THE RIGHT JOB 
FOR THE RIGHT MAN 


Wonderful opportunity for experienced 
Buyer of Quality Shoes. Mr. Shoe Buyer, 
are you satisfied with your present posi- 
tion? If not, we may have just what you 
are looking for. We need a young, am- 
bitious man, age 25 to 35, with several 
years’ experience in shoe buying and 
shoe merchandising. Must have thorough 
knowledge of quality shoe construction. 
Department Store and Orthopedic shoe 
background a decided advantage. We 
ore a nationally known organization and 
will shortly launch a nationwide expan- 
sion program of opening additional re- 
tail shoe stores. Satisfactory starting sal- 
ary with excellent opportunity to grow. 
Write for interview, giving age and com- 
plete business history. Al! replies will be 
held in strict confidence. 


Address 63, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York, N. Y. 











A ®CH SUPPORT SALESMAN to call on 

shoe stores, open territory; full or side line: 
attractive proposition. Apply: Keys Arch Sup- 
port Company, 1221 6th Ave., New York City. 





ASTING ROOM FOREMAN: We have an 

excellent proposition in a California Process 
Factory; high salary and a share of the profits. 
This is a permanent job, with an excellent 
future. Address #55 care Boot & Shoe 
Recorder, 100 East 42nd Street, New York 
17, N. Y. 


MANAGER 


Fully experienced and acquainted 
with the manufacturing of a high 
grade line of indoor footwear, to 
take complete charge of the busi- 
ness and supervise the office per- 
sonnel. Must possess initiative 
and be abie to be complete boss. 
Applicants without the above 
qualifications will not be con- 
sidered. Wanted for a nationally 
advertised firm, permanent posi- 
tion, high salary. 





Address 68, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 

















CLASSIFIED ADVERTISING RATES 


The rate for undispiayed classified advertising is 10 cents a word unger any of our classified headings. Minimum rate is $1.80 
for each insertron. When a vox numoper is desired, addressed to any of our offices, 12 words must be added for this and charged 
at the word rate. if advertiser’s own name and adaress is used, count each word (street number is one word) at word rate. 
Classified advertising is payabie in aavance. Send check or money oraer with your copy. No accounts are opened for classified 
advertising except for reguiar advertisers on contract. 
The rate for all dispiayea or boxed in classified advertisements is $7.00 an inch with a maximum of 46 woras per inch. 


L - Advertisements for this page must be in our New York Office 10 days preceding publication date. a 
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HELP WANTED 





WANTED TO PURCHASE 





WANTED TO PURCHASE 








ANAGER FOR HIGH GRADE SHOE 

STORE in large Eastern City; Capable 
floor Supervisor with good background. State 
full particulars. Good income and future. Ad- 
dress #53, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y 





SHOE SALESMAN OR MANAGER, Store 
in Brooklyn, New York. State experience, 
salary, etc. Address #75, care Boot & Shoe 
Recorder, New York 
a © 


100 East 42nd Street, 





1215 Washington Avenue—St. Louis, Me. 


TOP PRICES FOR YOUR SURPLUS BETTER GRADE SHOES 


Convert into cash—any quantity 
YOUR NAME PROTECTED ... WRITE — WIRE OR PHONE 
RELIABLE SPECIALISTS IN FINE SHOES FOR 15 YEARS 


M. K. WEIL SHOE Co. 


Ceatral 4898 











LINE WANTED 








WANTED 
FOR FALL SELLING 


High Grade Line of Women's Style 
Shoes to retail from $12.95 to $16.95. 
Present lines carried: Saddle Masters, 
Gold Cross, Paradise, DeLiso Debs, Hill 
and Dole, Walkover, Rice O'Neill, Dick- 
erson. Department Store, central Penn- 
sylvania, doing a large yearly volume of 
business. 


Address 30, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 








SALESMAN 
Four years’ experience—wants Manu- 
facturer's Line of Play Shoes and 
Slippers. Travel New York State, Con- 
necticut, Massachusetts. Address re- 
plies to... 


WERNER TISCHLER 


665 West 160th Street, New York 32, N. Y. 











W ANTED FOR ARKANSAS, MISSISSIPPI 
AND TENNESSEE Manufacturer's Line 
of Women’s Dress Shoes .and Casuals to re- 
tail from $4 to $7. Have a long list of good, 
active accounts among the better class of mer- 
chants. Address #60, care Boot & Shoe Recorder, 
100 East 42nd Street, New York 17, N. Y. 





SALESMAN WITH LARGE FOLLOWING 

amongst leading Department Stores and Shoe 
Stores in the Southern States can take on a 
second line. Address #59, care Boot & Shoe 
Recorder, 100 East 42nd Street, New York 
a me ee 





W ANTED: For presentation to the best ac- 

counts in the Southeast an outstanding line 

of better grade, smartly styled Women’s Shoes. 

Sample room maintained in Atlanta. References. 

Address #975, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 





ACTORY LINE OF POPULAR PRICED 
LADIES’ OXFORDS or Manufacturer’s Line 
of better grade Children’s Shoes for Scuthern 
States territory. Can furnish necessary refer- 
ences. Address #54, care Boot & Shoe Recorder, 
100 East 42nd Street, New York 17, N. Y. 





ROWING GIRLS’, CHILDREN’S, MEN’S, 

WOMEN’S OR BOYS’ SHOES by well 
established Salesman with Display Room in 
Chicago. Address: Box #49, care Boot and 
Shoe Recorder, 209 So. State Street, Chicago 
4, Ill. 





] AM LOOKING FOR A KNOWN LINE 

OF MEN’S SHOES retailing from $6.50 up 
that is not represented in San Antonio, Texas 
I am a veteran and have the opportunity and 
the location to open a Men’s Shoe Department 
in one of the leading Department Stores here 
in San Antonio. My experience in Men’s Shoes 
has been of a wide field and if I can get a good 
known Line of Shoes I’m positive that I can 
do a good job. Address #71, care Boot & Shoe 
hs 100 East 42nd Street, New York 


May 15, 1946 





WE BUY 
SURPLUS AND COMPLETE STOCKS 
OF BETTER GRADE SHOES 
FOR CASH 
SHORT LEASES ASSUMED 


YOUR NAME AND BRAND 
PROTECTED 


IRVIN RUBIN, INC. 
“The House of Jobs” 
89 READE STREET 


New York City 
Phone BARCLAY 17-7887 











WE BUY 


SHOE STORES 


FOR CASH 


BARSH & CEASAR 


3) mM. 4ta S$#., 
Phone MARiet 1666 


Philadelphia, Pe 


W ANTED TO BUY FOR CASH established 


Family or Ladies’ Shoe Stores, 200 miles 
radius Philadelphia. Replies held confidential. 
Address #57, care Boot & Shoe a 100 
East 42nd Street, New York 17, N 





BARIS BUYS 


Quality Shoes for Men, 
Wemen and Children 
FOR CASH. 


BARIS SHOE co. Inc. 
WOrth 2-5180- 
79-81 Reade St., New ¥ York 7, N.Y. 











DANIEL GREEN “OUTDORABLES” 1 
pair or 1000. Will pay full invoice price. 
Any and all styles. Ship express. Remittance 
airmailed same day shipment arrives. Gillespie 
Shoe Company, Fergus Falls, Minnesota. 








SELL YOUR JOB LOTS 
SAM CAMITTA & SONS 


95 Reade St., New York 13, N. Y. 


FOREMOST SHOE BUYERS SINCE 1906 
COrtiandt 7-6378-9 











WILL BUY CLOSE OUTS AND 
COMPLETE STOCKS 
of uality Shoes for Men, 
Children 
FOR CASH 


BROITMAN-GAFFIN SHOES, INC. 
147 Duane Street, New York 7, N. Y. 


Women and 








Telephone: Worth 2-4548 


CASH PAID FOR 
SHOE STORES 
CLOSE OUTS, JOB LOTS 


SHORT LEASES ASSUMED 
B. SABIN 


98 DUANE ST. NEW YORK 7, N. Y. 
Telephone WOrth 2-2515 














BUSINESS OPPORTUNITY 





ANTED, TO CONTACT PARTY INTER- 

ESTED in opening a Children’s Shoe De- 
partment in our store. We are opening a large, 
well stocked Children’s, Infants’ and Junior De- 
partment August 1, 1946, and would like to 
contact a good Children’s Shoe Operator. Ad- 
dress #56, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 





GET oP VALUE 


Selling Your 
° SURPLUS STOCKS or 
* COMPLETE STORE 
CAMITTA SHOE CO. 


120 No. 4th St. Phila. 6, Pa. 
Phone — LOMbard 2062 














SHOE FACTORY 
SUPERINTENDENT 
PROFIT SHARING OPENING in 


new Casual Footwear plant for ex- 
ceptional Production man. Must 
have fully proven knowledge of 
Designing and Machines; Mate- 
rials; Labor. First rate opportunity 
with ‘capable associates organizing 
50-100 case daily capacity factory. 


Address 77, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 





IMMEDIATE—FOR CASH 


Wanted to buy Family Shoe 
Stores in Cities of 40,000 or 
over in Ohio, Indiana, Wiscon- 
sin, Michigan, Illinois, Pennsyl- 
vania, West Virginia, or West- 
ern New York. 


Address 67, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 











Buy Savings Bonds 
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BUSINESS OPPORTUNITY 








SHOE SALESMEN 
EXCEPTIONAL OPPORTUNHY 


Go into BUSINESS for ycurself. 


No investment . .. all you need is a first 
class reputation and knowledge of Arch 
Support demonstration. Find a Shoe or 
Department Store willing to lease for 
demonstrating well known Arch Support. 
Large profits will result for both you 
and the store. WRITE FOR DETAILS. 
Agencies limited. 
Address 70, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 











IUNG, EXPERIENCED RETAIL SHOE 

STORE MANAGER wanted as Partner with 
equal investment. Location to be determined 
to mutual satisfaction. Advertiser has excellent 
manufacturing contact. Address #74, care Boot 
& Shoe Recorder, 100 East 42nd Street, New 
York 17, N. Y. 





WANT TO LEASE 


AGGRESSIVE SHOE CHAIN WANTS TO 

LEASE Ladies’ Shoe Departments in stores 
within 500 miles of St. Louis. Address Box 
#40 care Boot and Shoe Recorder, 1221 Locust 
Street, St. Louis, Mo. 








POSITION WANTED 








SALES EXECUTIVE 
AVAILABLE 


Available for a position as Sales Executive 
in Boston or vicinity is an overseas vet- 
eran of World Wars | and Il, in the lat- 
ter of which he held the rank of Lt. Col- 
onel. His wide general business experi- 
ence and his specific knowledge of the 
shoe and leather industries with which he 
had been intimately associated for many 
years before joining the Army, make him 
an ideal man to head the sales organiza- 
tion of some progressive company in the 
allied field. If a personal interview is 
desired, address: 


Bex #31, care BOOT & SHOE RECORDER 
10 High Street, Bosten 10, Mass. 














FOR SALE 








G. I. Navy Raincoats, $3.85 each; Battle 
Jackets, $9.00 each; Gob Hats, Pea Jack- 
ets; Steamer Trunks; Cots; Surplus Work 
Clothing; Shoes. 


S. J. SMALL CO. 


1209 Broadway, New York, N. Y. 











For SALE OR RENT: Small Shoe Tree, 
Last and Boot Tree Factory, in Brooklyn; 
established 20 years; still producing. Owner 
retiring. Address #64, care Boot & Shoe 
gg 100 East 42nd Street, New York 
17, N. 
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FOR SALE 








GENUINE MEXICAN HUARACHES 


A-1 Grade 
36 pair to Case—$1.85 net 


TROPICAL SHOE COMPANY 
1415 N. E. Second Avenue 
Miami, Florida 


LINE WANTED 








MANUFACTURERS! 


Ambitious young man interested in 
securing from reputable firm a line of 
footwear to sell between Buffalo and 
New York City. Good education and 
appearance. Highest references. 
Address 69, care BOOT & SHOE RECORDER 
100 East 42nd Street, New York 17, N. Y. 














HUARACHES 


UNIFORM QUALITY 


Guadalajara Women's 3/8 


whole sizes $1.65 
whole sizes 1.35 


Child's 10/2 


Oaxaca (steerhide) 3/8 
half sizes 2.25 


36 pairs to case 


PROMPT DELIVERY 


RIO GRANDE IMPORTING CO. 


Brownsville, Texas 











FAMILY SHOE STORE, New Jersey resort; 

volume $70,000; long term lease; large inven- 
tory. Capital required $35,000. Owner retiring. 
Address #73, care Boot & Shoe Recorder, 100 
East 42nd Street, New York 17, N. Y. 





AGENTS WANTED 


GENTS WANTED for North West, Cali- 

fornia, Texas, and South for retail Bow 
Line. Fast selling numbers. Prompt deliveries. 
One who covers best grade trade preferred. 
Address #76, care Boot & Shoe Recorder, 10 
High Street, Boston 10, Mass. 








MERCHANTS’ NEEDS 








To display, arch 
and branded 
Shoes. Always re- 
mains in upright 
¢ ye — of 
HOE steel wjth Alumi- 
num or Brown 
Hover. finish. 
Va Dozen ...... $2.00 


1 Dozen ...... $3.50 
M. D. POLLINGER CO. 


HOLLAND BLDG. ST. LOUIS, MO. 











Buy Savings Bonds 

















MERCHANTS’ NEEDS 


FIT COMES FIRST 


with the original 
SHOE DOCTOR SHRINKERS 








Reller type device 






FOOT COMFORT easils 
provided for hard-to-fit or 
abnormal feet. Our Shoe 
Doctor Shrinkers when used 
with our specially pre 
pared fluids, give the 
proper fit to shoes which 
fit large around the top, 
slip at the heel, or gap at 
the sides. Any fullness or 
wrinkles in leather or fab- 
ric are easily shrunk with- 
out harm. 


Curved type Iron 
Special combination offer $32.50 (fluids 
included in above prices). 

Send your order or write for detail information 


E. C. SMELTZER CO. 


121 E. Sist Street, Indianapolis, Ind. 





ik AND fi (1s 


tal NV OoUEEA 


NEWSPAPER, ADVERTISING 


—if you advertise in newspapers 
write today for free samples of 


1. Sterling Shoe Mat Service 
A quarterly matrix service of carefully 
written copy, photographs and beauti- 
ful art work for direct mail and news- 
paper advertising. 


2. Vincent Edwards Idea Clip- 


ping Service 

Actual newspaper teor sheets of ods 
of shoe stores; you select the exact 
stores and cities you wont to see or 
leave the selection to our advertising 
staff. 


3. Learn Advertising at Home 
Advertising is an Interesting study and 
repares you to write more effective 
letters; to acquire a larger vocabu- 
lary; te comprehend the soles and 
merchandising probl of a business, 
and to be definitely in a position to 











ideas. 


VINCENT EO WARDS & CO 
World's largest advertising service 


342 Madison Avenue, New York City 
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Ase Bowe, BG. cccccccccscescccecceces 


Acme Backing Corp. ...........-+0455 43 
Adrian, M. B., & sons X-Ray Co..... 140 
Air-O- Magic Shoe odeceseesosecsattass 25 
Allied Footwear Co. .......... 122, 124, 132 
Allied Kid Company ...........++++++5 4/ 
Altachul, Julius, Inc. ....cccccccccsess 108 







Ammer, Wiliam, CO. ccccccccccvcccceces a4 
American Fixture & Mfg. Co. . ° 


American Hide & Leather Co. . 83 
American Shoe Co. ........- aee% -- 138 
Armstrong Cork Company ..........-. 6 
Arnot Shoe Co., IMG. ...cccccccccccccs 95 
Avon Sole Company ...........+-+0+85 56 
Bakelite Corporation .............+++: 26 
Barbour Welting Company .........-- 97 
BPRSED BROS Cbg BMGs cc ccvcccsccoses 130, 143 
Barsh & Ceaser demhihatee oesc0cass eee 143 
Bloom-Ease Company ..........6++++. 109 
Bristol Manufacturing Corp. ......... 30 
Brown, David, Shoe Co. ............ 50, 51 
Brown, Irving, Shoe Co. ............. 124 
Built- tp Heel Conference .........0. 93 
Camitta, Sam, & Sons ............... 143 
Camitta Shoe Company .............. 143 
CN COE a déccctcercccesteses 133 
Ce, CEE, CID, cncaccocsecess 126, 140 
Copeens Wee GOR. cccccscccccceccces 18 
Compo Shoe Machinery Corp. .......28, 29 
Conformal wogewrane Company ....... 1 
Come Bee Ge, cscccsccscadccecccs 124, 128 
Craddock- ay BOO COTP. ccccecses 57, 58 
GE. eer 37 
Daniels Manufacturing Co. ........... 128 
Darlington Fabrics Corp. ...........+. 4X 
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GIVE YOUR CHILD 
CORRECT BODY 





The Dr. Posner shoe was developed by a man 
who spent his lifetime creating and perfecting chil- 
dren’s quality health shoes. 


The Dr. Posner “Body Balance” last was the first 
important change in children’s shoe lasts in years! It 
was the direct outcome of scientific study by a group 
of competent medical authorities. 





With the Dr. Posner Shoe you sell a children’s foot 
health service. It means better bodily health in years 
to come. It means customers that give your shop pro- 
fessional distinction— and sounder profits year in and 
year out. 





DR. A. POSNER SHOES, Inc. Executive Office: 137 Duane St., New York 13 


Factories: Allentown, Pa. * New Oxford, Pa. + Chicago Sales Office: Merchandise Mart, Room 1046 
Pacific Coast Sales Offices: 63 First St., San Francisco + 824 So. Los Angeles St., Los Angeles 
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BE BE BOND CEMENTS for Folding— 
“built” to run in the GAC Cementing Machine 
Model C. Each number lays an even ribbon of 


cement on the folding margins of uppers. 


#7780 — Strongest bond and longest tack 
period of any Folding cement we have yet 
developed — dries fast—— folds nicely as soon as 


film is dry. 


#7783 — Adequate bond for use under 
average shoe factory conditions—fast drying 
tima— overnight tack——good rub off. 
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A STRIDE FORWARD in the develop- 
ment of synthetic cements of the Latex type 
measured in terms of: — 


STRONGER BOND 
LONGER TACK PERIOD 
FASTER RATE OF DRY 


The performance of BE BE BOND CEMENTS 
is maintained through constant laboratory 


control. 
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